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You can experience digital video in a whole new way. 
Introducing Microsoft® Windows® XP, the software that 
lets you get more out of digital video than you ever 
dreamed. Just plug your video camera into your PC, 
then capture, edit, and add your own music, narration, 
and effects. Then post your movie to the Web, or e-mail 
it to share with family and friends. All easily, the very 
first time. Take what you thought your PC could do, 
and throw it to the wind. With Windows XP, you can. 
www.microsoft.com/windowsxp 


: pentium 


Windows® XP with Pentium” 4 Processor Optimizations 

Use of some features may require Internet or network access and purchase of additional hardware. 
od trademarks or trademarks of Microsoft Corporatio 
ed trademarks of intel Corporation or its subsidianes ia the 


»Pentium; Intel Insideyand Intel Inside logo are trademarks or r 
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The Canon $500 Bubble Jet™ Printer. The Canon $630 Bubble Jet™ Printer. The Canon $800 Bubble Jet™ Photo Printer. 
4" x 6" color photos in just 45 seconds’ 4" x 6" color photos in just 45 seconds: 8" x 10" color photos in just 2 minutes” 


Elegantly engineered, the S500, S630 and $800 printers represent a major leap in ink jet technology. Showcases for innovation, 
these printers offer an unrivaled combination of quality, speed and cost-saving performance. The breathtaking quality is due to Canon's 
advanced MicroFine Droplet Technology,” an innovation that produces ink droplets just 5 picoliters in size and places them with ultimate 
precision — without sacrificing speed. The result is brilliant 2400 x 1200 color dpi prints that will last up to 25 years without fading. And since 
Canon's PhotoRecord™ software is included in the box, printing photos has never been easier: Besides the quality 
and speed superiority, it's Canon's exclusive money-saving individual ink tank system that really sets these printers 


apart from the pack. With separate ink tanks, you no longer have to replace the entire cartridge when a single color, 


like blue, runs out. You simply replace the blue. It’s technology that makes sense. For more details about Canon 
igital ph lutions, visit us at www.usa.canon.com/consumer or call |-800-OK-CANON. m 

digital photo solut usa.canon.com/consu or ¢ O C. AMNION Know How 

©2001 Canon U.S.A., Inc. Canon, Canon Know How, PhotoRecord, MicroFine Droplet Technology and Bubble Jet are trademarks of Canon Inc. *With standard mode setting, on Canon Photo Paper Pro. **With standard mode setting, on plain paper. Print speed will vary 


depending on system configuration, software, document complexity, print mode and page coverage. Specifications subject to change without notice. tBased on Canon Inc, studies conducted using Photo Paper Pro, under glass, with industry standard lighting conditions and 
controlled temperature and humidity, Results may vary based on individual environmental factors. 
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“| don’t want this 


to happen to 
my home movies.” 


WASHINGTON: JEFF KATZ/GETTY IMAGES; BEYONCE KNOWLES: 


ANDREW ECCLES/CORBIS OUTLINE; DENZEL 


CORBIS OUTLINE; JUSTIN TIMBERLAKE 


INA JOLIE: FRANK W. OCKENFELS. 
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36 Power 101 Hollywood is no dreamscape in the best of times, but when 
faced with real disaster, the industry has shown surprising fortitude and cooperation. 
It’s anyone’s guess how this moment in history will change the kinds of movies and TV 
shows we watch, or how we listen to music, or the books we choose to read—all of which 
determines who ends up on our Power List. In the meantime, the players in our 12th 
annual edition are going on with the business of entertainment, providing diversion and, 
when possible, comfort. In addition to familiar faces, you'll find a number of newcomers, 
including Sex and the City’s four tempting females (right). PLUS: Who's on the rise, on 
the decline, or in flux; the most influential twentysomething stars; a salary hierarchy; 
and who made our list 10 years ago (what a difference a decade makes). 


NEWS & NOTES 


» Mus 


Sic A look at the major album releases this 
fall, from Britney to Kid Rock to Jacko.../rom Hell reality check: How true is it to 
what we know about Jack the Ripper?... New Age singer Enya’s year-old album now 
sits at No. 2 on the charts. How'd that happen?...Hot Sheet... Flashes... Monitor. 


REVIEWS biel 


NOAH ROBISCHON on the online game 


87 MOVIES Majestic. PLUS: What to Surf; Generation 
OWEN GLEIBERMAN on From Hell; X writer Douglas Coupland showcases 
also Waking Life, Riding in Cars With everything from essays to art collages. 


Boys, and The Last Castle. PLUS: Reel 


World: Sean Penn creates Oscar buzz with | DEPARTMENT 


I Am Sam; the New York Film Festival. 25 TH 


E SCOUT Serendipity 3’s 


97 VIDEO & DVD frozen hot chocolate; Dav id Schwim- 
STEVE DALY on Final Fantasy: The mer’s pad for sale; Alias star Jennifer 
Spirits Within. PLUS: New to DVD, fea- Garner’s red-hot locks. 

turing John Cleese. 27 CLOSE-UP Scottish actor 
101 TELEVISION Robbie Coltrane cee From Hell to 
KEN TUCKER on Chistes Jordan and Harry Potter. 


Philly. PLUS: Smallville's superteen, and 


AWARDS The Nobel P: Lit- 
others; On the Air; What to Watch. 28 AN be Nobel Erze mht 


erature goes to Feonotiaat V.S. Naipaul. 
112 BOOKS 
L.S. KLEPP on Karen Armstrong’s Islam: | 30 BEHIND THE S 
A Short History. PLUS: Between the Lines: "N Syne's Lance Bass expands his 
oeuvre with the film On the Line. 


National Book Awards’ unexpected finalists. 


119 MUSIC 
DAVID BROWNE on Incubus’ Morning 
View; also Harry Connick Jx’s Songs I 


14 
Our special issue after the Sept. 11 tragedy. 


Heard and 30. PLUS: Hear & Now: Patri- | 128 ENCORE 
otic tunes get a salute; solo debut for Oct. 21, 1991: Planet Hollywood opens 
TLC’s Lisa Lopes delayed; Nickelback. ! in New York. 


ENTERTAINMENT WEEKLY (ISSN 10490434) 1S PUBLISHED WEEKLY, EXCEPT GIWEEKLY THE LAST ISSUES OF JANUARY, JUNE 
AUGUST, AND DECEMBER. WITH AN EXTRA ISSUE IN SEPTEMGER, DY ENTERTAINMENT WEEKLY INC., A WHOLLY OWNED SUB~ 
SIDIARY OF TIME INC. PRINCIPAL OFFICE: 1675 BROADWAY, NEW YORK, NY 10019. JOHN SQUIRES, PRESIDENT; CATHY 
O'BRIEN, TREASURER; ROBERT E. MCCARTHY, SECRETARY. PERIODICALS POSTAGE PAID AT NEW YORK, NY, AND ADDITIONAL 
MAILING OFFICES. U.S. SUBSCRIPTION: $56.68 FOR 52 ISSUES. [CANADA POST INTERNATIONAL PUBLICATIONS MAIL (CANA- 
DIAN DISTRIBUTION) SALES AGREEMENT NO. 545651 GST 124806647RT.] CANADA POST RETURNS: POSTAL STN. A, P.O. BOX 
4327, TORONTO, ON MSW 3HS POSTMASTER: SEND ADORESS CHANGES TO ENTERTAINMENT WEEKLY, POST OFFICE BOX 
30608, TAMPA, FL 33630-0608, OR VISIT OUR WEBSITE AT WWW.EW.COM/SUBSCRIBERSERVICES. ©2001 ENTERTAINMENT 
WEEKLY INC. ALL RIGHTS RESERVED. REPRODUCTION IN WHOLE OR IN PART WITHOUT PERMISSION IS PROHIBITED. ENTER- 
TAINMENT WEEKLY IS A REGISTERED TRADEMARK OF ENTERTAINMENT WEEKLY INC. SUBSCRIBERS, IF THE POSTAL AU- 
THORITIES ALERT US THAT YOUR MAGAZINE IS UNDELIVERABLE, WE HAVE NO FURTHER OBLIGATION UNLESS WE RECEIVE A 
CORRECTED ADDRESS WITHIN TWO YEARS. MAILING LIST: WE MAKE A PORTION OF OUR MAILING LIST AVAILABLE TO REPUTABLE 
FIRMS. IF YOU WOULD PREFER THAT WE NOT INCLUDE YOUR NAME, PLEASE CALL OR WRITE US. PRINTED IN THE USA 


CUCaT OrBsE Re (296 e240u0n 


HOT NEW VIDEOS, 
TIMELESS CLASSICS 
AND EVERYTHING 
IN BETWEEN 


Creep ad wav ew 


ae: Fay 


Final Fantasy: 

The Spirit Within 
Available Oct. 23 
Special Edition DVD 


Dr. Dolittle 2 
Available Oct. 23 
Special Edition DV 
Also Available on VHS 


5-Disc Set 
DVD 


DVD Box Set Features: 

e Audio Commentaries by 
Francis Ford Coppola 

e Making-of documentary 

e Additional Scenes 

e Filming Locations Featurette 

e The Corleone Family Tree 

e Plus more! 


Columbia/TriStar, Fox, Paramount 


SUDNCOAST 


Where You Buy Movies 


MORE THAN 400 MALL LOCATIONS NATIONWIDE. 
FOR THE LOCATION NEAREST YOU, 
CALL 1.888.606.3342 OR VISIT US ONLINE. 


www.suncoast.com 


Availability dates subject to change. 
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Citi® lets you put your picture on the front of your Citi credit card, increasing f_™. 
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FROM BLUEGRASS 
THE SPIRIT BEHIND THE 


CHEVY TRUCKS SALUTES COUNTRY MUSIC'S INNOVATORS — PAST AND PRESENT. 


Innovation is often the driving force behind our creative endeavors. This has never heen truer than in country 
music, where innovation has led to new sounds, new directions and new artists. 


At Chevy Trucks, we also know a thing or two about innovation. Take the first-in-class horsepower” of the all-new 
2002 Chevy TrailBlazer with the 270-hp Vortec 4200 16. Or how ahout its available 275-watt custom Bose sound system 
and in-dash six-disc CD changer After TrailBlazer, everything else just seems kind of weak. 


As an Official Sponsor of the 2001 CMA Awards, Chevy Trucks — the most dependable, longest-lasting trucks on the 
road* — would like to give a hearty salute to the innovators of country music's continuing evolution of sound. 


ENTER THE CHEVY TRUCKS “SPIRIT OF COUNTRY” SWEEPSTAKES FOR A CHANCE TO WIN YOUR 
CHOICE OF AN ALL-NEW CHEVY TRAILBLAZER, A SILVERADO HD OR AN ALL-NEW AVALANCHE. 


As the CMA Awards night approaches, country music's finest aren’t the only ones who have something to win. Enter 
the Chevy Trucks “Spirit of Country” Sweepstakes and you could be putting together an acceptance speech of your 
own for your choice of an all-new 2002 Chevy TrailBlazer, a 2002 Silverado HD or an all-new 2002 Avalanche, and a trip 
for two to the 2002 CMA Awards or one of hundreds of other prizes. 


To enter, simply visit us at chevytruckscmaawards.com. And while you're there, he sure to look for more information on iss 
the TrailBlazer, Silverado HD and Avalanche. No purchase or online entry necessary. See page 114 for a complete list of ora RT, 
rules and alternative entry method. Open to legal residents of the 50 United States and Washington, 0.C., aged 18 or older. 
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chevytruckscmaawards.com 


FROM 10/1 TO 11/19 
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"Excludes other GM vehicles. tDependability based on longevity: 1981—July 2000 full-line light-duty truck company registrations. Excludes other GM divisions. Bose is a registered 
trademark of the Bose Corp. Silverado and TrailBlazer are registered trademarks and Chevy, Avalanche and Vortec are trademarks of the GM Corp. ©2001 GM Corp. Buckle up, America! 
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Entertaifiment 


WHATANESATEAD 


THE CHALLENGE TO OUR CULTURE 


MALL jee from EW reader responses to our 


tribute issue (#617, Sept. 28), Hollywood should rethink 
its decision to edit out shots of the Twin Towers in 


movies such as Zoolander and Spider-Man as well as 
television shows like Law & Order: SVU. Across the 
board, readers expressed their support for pre- 
serving, not erasing, images of the World Trade Center. 
“Removing all references from upcoming films would 
be like removing all photographs of a beloved 
grandparent from the family photo album simply 
because they are no longer with us,” says Jay Rosen of 
New York City. “The greatest honor one can bestow 
upon a person or thing is to remember.” Which we will. 


THANK YOU FOR YOUR JUDG- 
ment in selecting the Sept. 28 
cover. I saw the attacks and 
the buildings collapse from my 
downtown office. My boy- 
friend died in Tower 1. Your 
magazine was the only one I 
received that did not plaster a 
picture of the jets crashing 
into the towers on its cover. 
When thousands of people 
were desperately looking for 
an escape, yours was the only 
magazine kind enough not to 
throw in their faces images 
that only deepen the wounds. 
VALERIE TOSCANO 
valtose@yahoo.com 

New York City 


I ENJOYED YOUR THOROUGH 
and thoughtful issue, but found 
theater missing. What is more 
emblematic of New York arts 
than Broadway? Rudy Giuli- 
ani, when asking New Yorkers 
to try and return to normalcy, 
specifically asked that people 
go out and see a show. He 
didn’t say see a movie, rent a 
DVD, or listen to a CD. 
Theater was deeply affected, 
and I think it should have been 
a part of this reflective edition. 
JOANNA SPENCER 
joaniejo@excite.com 

Brooklyn 


I CONSIDER MYSELF AN EMO- 
tional person, but the 24/7 


OfEeTtGOOB4EIR, 2.65. 220.01 


coverage of the awful events 
of Sept. 11 somehow did not 
move me—not Dan Rather's 
mini-breakdown on Letterman; 
not the constant replay of the 
second plane crashing into the 
WTC from every sickening 
angle; not the stories of cour- 
age conveyed on the celebrity- 
filled telethon. But you, EW, 
with your impassioned, well- 
written elegy (particularly 


| the spectacular last-page shot 


of the Twin Towers in all 
their dawn-lit glory) helped 
release the tears that had 
been building up since that 
dark day. Thank you. 
MICHELLE FEARNLEY 
britone@iwon.com 

Denver 


“HOW WE SAW IT” ACHIEVED 
something beyond expediency 
in entertainment journalism, 
particularly the lines “Art is 
often hailed as the grandest 
expression of the human spirit, 
but we know now, if we didn’t 
know it before, that the grand- 
est expression of the human 
spirit is whatever it takes for a 
man or a woman to rush back 
into a burning building to save 
more people.” That is super- 
human heroism and courage, 
the highest art, selfless leader- 
ship by example in the face of 
death. And then to cap those 
lines with the F. Scott 


Fitzgerald anecdote shows a 
keen literary intelligence at 
work. As William Faulkner 
said in accepting the Nobel 
Prize for literature, “Man will 
not merely endure, he will 
prevail.” As will our nation. 
JAMES NASH 

Gaithersburg, Md. 


I’VE NEVER LOOKED TO EW 
for counseling, but Jeff Gordi- 
nier’s eloquently written “How 
We Saw It” has given me a new 
perspective on how important it 
is to keep the show (life) going. 
It’s true that “sometimes even 
for a moment, a song or a joke 
is enough to keep you going.” I 
don’t feel quite so guilty about 
cranking up my favorite album 
and drowning out the horrific 
reality for an hour. 

MAGGIE WELTER 
maggiewelter@earthlink.net 

Los Angeles 


I JUST WANTED TO THANK 
you for making the effort to dig 
beneath the shallow surface 
that is popular music to uncover 
some real gems in your Final 
Thought section. To find music 
worthy to speak to such a 
situation requires more than 
just scanning the Top 40 charts, 
and your writers came through. 
One artist you mentioned, Mark 
Heard, is little known, yet his 
work speaks eloquently of the 


~ | sorrow and grief, the love and 


hope, the questions and answers 
that fill the lives of those who 
live in a world where things 
like terrorist attacks occur. 
PAUL CASEY 

Bolivar, Mo. 


CORRECTION: James Crom- 
well played the role of Zefram 
Cochrane, not Scott Bakula’s 
father, in the Enterprise pilot 
(Television). 


WWW.EW.COM (AOL KEYWORD: EW) 


Screen Play 

The most 
promising of the 
week's three 

wide releases is 

. Bandits... Iwill 
try to challenge Training Day 
for No. 1. But considering 
Bruce Willis’ non—Die Hard 
projects usually open in the 
low double digits. ..these 
bandits should escape with 
$11-13 million. 

e Read our box office preview 
at www.ew.com/movies. 


That’s Entertainment 
Has your taste changed since 
Sept. 11? What are you look- 
ing for in popular entertain- 
ment? Would you rather 
watch a sitcom or see an ac- 
tion movie? Tell Hollywood 
what you want in an 
exclusive EW/AOL poll 
(AOL Keyword: EW Poll). 


ENTERTAINMENT WEEKLY welcomes read- 
er mail. Address letters to ENTERTAIN- 
MENT Week y, 1675 Broadway, New York, 
N.Y. 10019. E-mail can be sent to 
ew_letters@ew.com. All correspondence 
must include your name, address, and 
daytime telephone number. Letters 
may be edited for clarity or length. 


For reprint orders 
of 500 or more, please call 
1-212-522-1473 


Subscription Questions? 
Call 1-800-828-6882 


or visit our customer 
service website at 


www.ew.com/subscriberservices 
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Wowie! Zowie! Holy Compression Of Digital Technology Into A Space 
No Wider Than The Spine Of A Paperback! Prepare yourselves, citizens. 
Zenith is behind an array of digital TVs, monitors and other home entertainment 
devices you will be powerless to resist. Digital 

marvels like this new ultra-thin, 60-inch HOIV F@ nith 

Monitor Plasma Display. Visit zenith.com or 


60-inch HDTV Monitor Plasma Display call 1-877-9ZENITH. Quick! Before it’s too late! DIGITIZE THE EXPERIENCE.™ 
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Movies 


HOUGH WEEKS HAD 
passed since the attacks, 
Ryan Mill, program di- 
rector of Pittsburgh’s 
WBZZ, wasn’t sure if 
listeners were ready for 
Smash Mouth’s “Pacific 
Coast Party.” “It’s up- 
beat, short, and sounds 
like a beach song,” he 
says. “I thought people 
were gonna be like, ‘How 
can you play this stuff?’ 
But they can’t get enough.” 
Soon, WBZZ was giving the 
song 14 to 20 spins a week. 

It seems there are only so 
many times Americans can hear 
Lee Greenwood’s “God Bless the 
USA.” Record sales dropped 5 
percent the week after Sept. 11, 
but the music industry is now 
creeping back to normalcy. 
Early signs suggest radio 
listenership is up. Stations have 


even resumed playing Drown- | 


ing Pool’s “Bodies,” which in- 


cludes the chant “Let the bod- | 


ies hit the floor.” “A lot of 
people found out that their con- 
cerns [about the music] turned 
out to be unfounded,” says 
Sean Ross of Airplay Monitor. 
Still, the real test of whether 
our tastes have changed comes 
in the next few weeks. Major 
acts are angling for a place on 
the charts. Here’s a tip sheet on 
the Billboard battles ahead. 
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Video | TV Books Music Internet Edited 


ROUND 1 JACKO ATTACK 
Michael Jackson's Jnvincible 
finally hits stores Oct. 30, but 
prospects 
for a would- 
be comeback are 
murky. Hype is an 
MJ specialty: The al- 
bum’s first single and 
video, “You Rock My 
World,” attracted lots 
of attention, as did his 
preattack tribute con- 
certs in Manhattan. But 
will curiosity lead to open 
wallets? “Michael loves 
to project this larger- 
than-life image,” says Bill- 
board charts director Geoff 
Mayfield, “and it may be that 
kind of thing doesn’t play as 
well because people have a 
different set of priorities now.” 
“You Rock” peaked at No. 10 
on Billboard’s Hot 100 singles 
chart and has since slumped. 
And the video—Jackson’s first 
entry on MTV’s pop-centric 
TRL—topped out at No. 7. For 
Invincible to sell as well as 
1995's HIStory (7 million copies), 
the glove will have to come off. 


ROUND 2 THE BRIT IS COMING 

MJ won't have much time to 
hog the spotlight: On Nov. 6, 
Britney Spears unleashes Brit- 
ney, a blockbuster-in-waiting 
that scared major rivals from 


TUNE 


Britney, Kid Rock, and other acts hunt 
for hits as the biz braces for a post- 
Sept. 11 comeback. by Evan Serpick 
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the release date, including Ma- | 


terial Mentor Madonna’s GHV2: 
Greatest Hits Volume 2, now 
due Noy. 13. On paper, Spears 
looks like a lock. Her last disc, 
Oops...I Did It Again, broke 
the record for first-week sales 
by a female artist ( 
copies) and is still on Billboards 


3 million 


album chart after 74 weeks. 

But reaction to Britney’s 
first single, “I’m a Slave 4 U,” 
has been mixed: The song 
opened at a lackluster No. 68. 
“Britney can get away with a 
bad song because people are 
so intrigued by her,” argues 
Mill, whose station receives 
more requests for “Slave” than 
for almost any other song. 
“She’s this generation’s 
Madonna. People just want 
to know what she’s up to.” 
A massive debut is all but 
guaranteed; Dave Alder, a 
senior VP at Virgin Enter- 
tainment Group, predicts 
“800,000 to 900,000” for the 
opening week. But topping 
Oops’ record will be tougher 
than cozying up to a snake. 


ROUND 3 ROCK SOLID 

Noy. 20 has all the mak- 
ings of a classic showdown 
of rock’s most disparate 


acts: In one corner, with epic 
ballads and power chords, is 
the Christian-oriented Creed. 
In the other, with white-trash 
spunk and shag suits, is Kid 
Rock. Creed’s label, Wind- 
up, is hoping that a national 
soul-searching mood will help 
the band’s Weathered, which 
boasts melancholic rock bal- 
lads that recall 1999’s Human 
Clay. “People sense a reso- 
nance with Creed,” says Wind- 
up president Steve Lerner. 
“They have something to say 
that is meaningful, thought- 
provoking, and spiritual, as op- 
posed to just being negative.” 


Kid Rock’s album Cocky, 


NOISE MAKERS Fall guys (1) Kid Rock; (2) Ja Rule; (3) Ludacris; (4) Creed 


and Snoop Dogg, promises to 
be considerably less spiritu- 
al but equally profitable. 
Like Creed, Kid is following 
a 10-million-selling hit, Devil 
Without a Cause (and one 
that didn’t boast Cocky’s 
high-watt stars). The out- 
look for both artists is good. 
“Rock and hip-hop are re- 


are growing right now,” 
says Alder. “We expect both 
albums to do very well.” 


ROUND 4 ALL RAPPED UP 

Even though his album 
was released the day of 
the attacks, Jay-2’s The 
Blueprint—with less-than- 
soothing tunes like “Jigga That 
Nigga’—still managed to de- 
but at No. 1, selling 427,000 
copies. While his last album, 
2000’s The Dynasty Roc La 
Familia, moved 558,000 dises 
in its first week, analysts blame 
the drop on depressed sales 
in New York City. “It’s down 
from what you would expect a 
Brooklyn-based rapper to get,” 
notes Billboard’s Mayfield. 

This fall, hip-hop is dominated 
by Def Jam. In addition to The 
Blueprint and Ja Rule’s Pain Is 
Love (which sold 362,000 copies 
in its first week), the label rolls 
out DMX’s The Great Depres- 
sion Oct. 23 and Ludacris’ Word 
of Mouf Nov. 27. “It’s pure 
happenstance,” says Island 
Def Jam president Lyor 
Cohen of the dope lineup. “I 
could front and tell you it 
was one ingenious plan I 
organized, but that would 
be a lie.” Still, many expect 
bragging rights will go to 
the first artist out of the 
gate. “Jay-Z will fare the 
best of all of them,” predicts 
Tracy Cloherty, program 
director at New York City’s 
Hot 97. “He has the most 
mass appeal.” So much for 
a hard-knock life. m 
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with guests like Eminem | 


ally the only genres that | 


JUST TWO MONTHS AGO, NEW 
Age thrush Enya was more likely to 
be heard in the dentist’s office than 
on the dance floor—let alone on 
mainstream radio. But after her 
single “Only Time” resurfaced on 
promos for Friends as well as in two 
remixes, the 40-year-old is vying 
for chart dominance with Ja Rule 
and P.0.D. Enya’s album A Day With- 
out Rain—released last Novem- 
ber—first hit Billboard’s top 10 
Oct. 6. (Last week, it reached No. 2.) 
In the last month, “Only Time” 
has become a post-9/T11 anthem af- 
ter radio DJs in places like Denver 
and Des Moines began playing dif- 
ferent tribute versions that spliced 
in attack-related audio clips of 
newscasters and eyewitnesses. 
“Whenever there’s an event that 
gets the nation’s attention,” says 
Billboard’s Geoff Mayfield, “there’s 
the potential that something will 
be embraced as a theme song.” 
The Enya revival actually began 
in June, when the L.A. duo S.A.F. re- 
leased a sped-up “Time” dance mix. 
The goal? “To give the song...a little 
extra oomph,” says S.A.F.’s Chris- 
tian B. (The video has also been re- 
cut to the new tempo.) Next up for 
the Celtic crooner: two new songs 
on the upcoming Lord of the Rings: 
The Fellowship of the Ring sound- 
track. Can a P. Diddy collaboration 
be far behind? —Brian M. Raftery 
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jim mullen’s 


HOT 


What the country is talking about this week... 


1 Sir Rudy Queen Elizabeth has knighted the mayor of 
New York City. He can now put the letters KBE behind 
his name. Right after IRT, BQE, and the GWB. 


2 Heist A gang of double-crossing, two-timing thugs 
plan one last big score to end their careers. But a few of 
them say they will vote against drilling for oil in Alaska. 


3 Baseball play-offs It all seems to come down to one 
thing: Whose fans have the best face paint? 


4 “Wonderbum” panty hose They lift and separate 
your butt. Leaving your hands free for snacking. 


5 Mole 2 The ABC reality show has been postponed. It 
turns out the viewers are the ones who are undercover. 


46 Riding in Cars With 
Boys Drew Barrymore 
makes every mistake a 
teen can make and 
everything turns out fine. 
Tn other words, a fairy tale. 


7 Survivor: Africa vs. 
Friends And the win- 
ner is? The people who 
sell blank videotapes. 


| 8 The Phantom Men- 
ace DVD It has hours 

| of extra stuff that wasn’t 

| in the movie. Like a plot. 


9 Reba McEntire 


18 


In her new sitcom, 
Reba’s husband has left and her unwed teenage daughter 
is pregnant. You start to chuckle just thinking about it. 


10 Bob Dylan Security guards in Oregon were going to 
keep him out of his own concert. It’s not that they didn’t 
recognize him—it’s just that they’d heard him. 


11 From Hell Opium-addled Johnny Depp searches for a 
serial killer of prostitutes in squalid 19th-century London. 
Finally, a movie for the whole family. 


12 Billy Bob Thornton He’s afraid of two things: clowns 
and antique furniture. Who writes that Antiques Road- 
show anyway? Stephen King? 


13 Mail safety How do you tell if the mail is from a sicko? 
Tt usually says “You may already have won” on the outside. 


14 The Last Castle Prisoners teach warden James 
Gandolfini who really runs an Army jail. The sergeants. 


15 Mamma Mia! A musical built around 22 ABBA songs. 
You don’t leave humming the tunes; you go in that way. 
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DEPP THOUGHTS (1) The fictional From Hell; (2) the real-life Ripper 


MATTER OF JACK 


AS THE REAL JACK THE RIPPER A FREEMASON? WAS 
Inspector Fred Abberline (Johnny Depp) a dope-smoking 


psychic? Were Victorian vixens really as hot as Heather 
Graham? (On that last one: no.) Fox assures us the Hughes 
brothers’ From Hell (based on the 1999 graphic novel by Alan 
Moore and Eddie Campbell) is mostly fanciful; nonetheless, let’s 


separate Jack from fiction. —Scott Brown and Gregory Kirschling 


e@ REEL STORY Renegade flatfoot Abberline 
crimes in visions induced by opium and absinthe. REALITY CHECK 


“sees” the Ripper’s 


Abberline was promoted following the 1888 investigation; 
there’s no evidence of drug use. But Robert Lees, a celebrated 
psychic of the era, reportedly claimed to have solved the case. 


e REEL STORY The Ripper lures his victims with grapes. REALITY 
CHECK According to police and press reports from the time, 
grape stems were found at the scene of at least one murder. 


e@ REEL STORY The Ripper murders are covered up by a shadow 
conspiracy of Masons protecting their own. REALITY CHECK That 
theory is based on Stephen Knight’s 1977 book Jack the Ripper: 
The Final Solution and popularized in the 1979 film Murder by 
avers Donald Rumbe- 


Decree. “There's no evidence for it at all,” 


low, former London police sergeant and preeminent Ripperologist. 


e REEL STORY Court physician Sir William Gull (lan Holm) uses 
his expertise and Masonic ties to assist Abberline. REALITY 
CHECK Gull had no recorded involvement in the case—nor was 
he a Mason, according to the United Grand Lodge of England. 


e REEL STORY Police chief and high-ranking Mason Sir Charles 
Warren (lan Richardson) erases a chalk-scrawled message im- 
plicating “Juwes” from a crime-scene wall. REALITY CHECK War- 
ren was a Mason and did erase the message, claiming he feared 
anti-Semitic backlash. According to the Livingston Masonic Li- 
brary of New York, “Juwes” actually refers to an ancient group of 
rogue Masonic murderers. Voila! The “Jackie-Mason” theory lives! 


Daily news and more Mullen at www.ew.com (AOL Keyword: EW) 
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KNOW HOW” 


/ Move over, 
aS Cruise and Elmo. Comedian 
Caroline Rhea, set to take over 
Rosie O’Donnell’s talk show next 
year, plans to retain the depart- 
ing diva’s set and bandleader 
John McDaniel—but she will be 
making a few changes. “I’m going to gradually fill the desk with 
Godiva chocolates and small pictures of Benicio Del Toro,” says 
the Hollywood Squares staple, “although I’m currently experi- 
encing a Me! Gibson resurgence.” Rhea, who'll ease into her new 
role by guest-hosting for O’Donnell once a week, is getting ready 
for the switch. She says she’s slimming down with Weight Watch- 
ers, tightening up with Botox, and planning her exit from The 
WB’s Sabrina, the Teenage Witch: “It may be like the two Darrins 
on Bewitched, with Aunt Hilda going into a closet and then another 
witch coming out.” Paging Shannen Doherty. —William Keck 


DEL TORO 


«Vi 


STALLONE IN ‘ROCKY’ 


S Rocky may be down, but don’t count him 
out: : MGM KO’d plans for Rocky 6—the studio reportedly 
would commit only $10 million to the sequel—but franchise 
creator and star Sylvester Stallone is shopping other Italian 
Stallion-inspired projects. He’s pitching the networks a sit- 
com about a boxing priest: Father Lefty, which Stallone 
would produce but not star in, features a tough but loving 
man of the cloth. “It’s about a very eccentric priest who has 
says the 55-year-old actor. “A real 
He also thinks 
Rocky: The Musical could be a Broadway box office champ. 


his thumb on the pulse,” 
character who’s not far off from Rocky.” 


“Tt would be very similar to the movie, but of course with 


songs,” says ee oy Broa Wee the book.” Would 


99 66 


Do- i: doo, doo,” Sly sings. “It's the thrill of the fight.” _WK 


@ ON THE 0 (phrase) Staging a surprisingly underhyped 
eae oe a a wedding to one’s erstwhile backup dancer. 
© GILD THE E (v.) To seek hipster cred for a new film 


by casting a quirky starlet du jour (see Sobieski in Joy Ride, 
The Glass House, and My First Mister). 


e ZOOLANDISH (adj.) Offering deliberately stupid entertain- 
ment in a time of sadness and anxiety. 
© REALITY SLIGHTS (n.) The indifference of TV audiences to a 


new season of reality programming (Love 
Cruise, Mole ‘ The Next Betrayal, etc.). 
© STINKING P (n.) An uninspired reality 
show that rips off an earlier program and sets 
it afloat (e.g., Love Cruise, Shipmates). 
@ LITTLE ORPHAN EMMY (n.) A beleaguered TV 
awards show still waiting to be allowed into your 
living room. —Adam Bluestein and I.W. Nicholson 


«<random quote 


“The biggest crime | ever committed 
was streaking in 74, back when 

. Streaking was big. If you do a little 

homework, you can find the photos.” 


| —Bandits’ 


5, on his real-life criminal record 
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eS BURNING 
2 Westin 


= On the cover of his new Pain Is Love 
disc, Ja Rule sports an elegantly script- 
ed “Pain is Love” tattoo. Is it real? 

A Tat’s a fact. The rapper’s had it for 
three years and decided to make it the 
title of his No. 1 record. “I don’t think 
he’d get a tattoo just for an album cov- 
er,” says a spokeswoman for Def Jam, 
which sent out temporary tattoo repli- 
cas as promo items. His next disc, due 
fall 2002, will be The Last Temptation. 
“As far as | know, it’s not tattooed on his 
body anywhere,” adds the rep. Either 
way, that title’s better than Birthmark 
on My Knee. —Evan Serpick (Send your 
queries to BurningQuestions@ew.com) 
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*MSRP; As shown X-Type 2.5L automatic with premium & sport packages and metallic paint $36,275 MSRP. Taxes, title/registration and destination fees extra. 
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EXPE Stop! Or my wife 
will deliver. Sylveste 


2, 55, and model spouse Jen- 

n, 33, are expecting 
their third child. (A due date was 
not announced.) Daughters 
Sophia and Sistine are 5 and 3, 
respectively. Stallone also has 
two sons, Sage, 25, and Seargeoh, 
22, from his first marriage. 


[w SPLITS On Oct. 5 in Mount 
Cu) Clemens, Mich., ribald 


rhymer Eminem (né Marshall 
Mathers II}, 28, and his erstwhile 
muse Kimberly Mathers, 26, were 


divorced. Em will pay $52,000 a 
year to support their daughter, 
Hailie Jade, 5; alimony arrange- 
ments were not made public. The 
rapper made no secret of his 
contempt for his ex, whom he of- 
ten slammed—and even fanta- 
sized about killing—in his mu- 

c.... Yogi Rod St ar, 44, sued 
his wife of three years, '70s model 
Cheryl Tiegs, 54, for divorce, Oct. 
10, in L.A. He cites irreconcilable 
differences and seeks custody of 
their year-old twin boys, Jaden 
and Theo. Tiegs, thrice divorced, 
had no comment. 


AILING Man in Black Johnny 

. ish, 69, was admitted toa 
Nashville hospital Oct. 7 with 
bronchitis. At press time, he was 
in stable condition but not yet 


scheduled to be released, ac- 
cording to a spokesman. 


COURTS No laughing mat- 
SY ter: On Oct. 10, an L.A. judge 
sentenced comedian Paul 
Poundstone, 41, to five years’ su- 
pervised probation and 180 days 
in rehab on charges of felony 
child endangerment and misde- 
meanor child injury, to which she 
pleaded no contest last month. 
She must also complete 200 
hours of community service, pay 
a $1,000 fine, enter a child-abuse 
treatment program, and undergo 
psychiatric counseling. In addi- 
tion, her relationship with her 
two foster children was termi- 


OLCeuTVODPBAEsRy 2605 


nated. She maintains custody of 
her three adopted children. A 
court order seals details of the 


case. In a statement, Poundstone 


said she is determined to beat 
her alcohol addiction—which she 


| cites as cause for the incidents— 


and is “glad that the legal pro- 
ceedings...have been settled.” 


DEALS Former PolyGram 
. 4 president Alain Levy, 54, 
was named chairman and CEO of 
EMI Recorded Music Oct. 15, suc- 
ceeding K ry, 49, who EMI 
says left “by mutual agreement.” 
During Berry’s tenure, EMI con- 
sidered mergers with Bertels- 
mann media group and AOL Time 
Warner (EW’s parent company), 
signed the Spi "Is, bought 
and folded hip-hop label Priority 
Records; Berry also defended 
now-estranged wife Nancy—one 
of his top execs—from accusa- 
tions of unprofessional behavior. 
At PolyGram in the ’90s, Levy 
fostered the careers of Boyz I! 
Sheryl! Crow, and Shania 
Twain and launched PolyGram 
Filmed Entertainment, whose 
successes included Fargo and 
Trainspotting. In a statement, 
Levy said of his new post: “No 


| other job is as attractive as this.” 


DEPARTURES He’s rollin’, 
rollin’, rollin’. In an Oct. 12 
statement on their website, rap- 
rockers Limp kit announced 
that they fae “amicably decided 
to part ways” with guitarist Wes 
Borland, 26. They say they will 
“comb the globe in search of the 
illist rl guitar pi be known to 
man.”... Guitarist Mic d 
34, Seay the Wallflo sin 
1996, has left the group. A band 
spokeswoman says the decision 
was mutual, disputing reports of 
tension between the strummer 
and lead singer Jakob Dylan. No 
replacement has been named. 


HS Composer Rao 
I i ar, 93, who wrote 
the themes to TV’s Lassie, The 


2001 


DAGMAR 


GELLAR 


BORLAND (SECOND FROM RIGHT) 
WITH LIMP BIZKIT 


Fugitive, and The Untouchables, 
of undisclosed causes, Oct. 13, in 
Pompano Beach, Fla.... TV pro- 
ducer Frederic Ziv (Highway Pa- 
trol, Bat Masterson), 96, dubbed 
the “father of syndication” for 
efforts early in his career to sell 


| shows to numerous radio sta- 


tions, of undisclosed causes, Oct. 
13, in Cincinnati... Playwright 

Rt atz, 93, who with her hus- 
band, Augustus, penned the 1947 
Broadway hit The Heiress, of a 
stroke, Oct. 12, in Englewood, N.J. 
The pair also collaborated on 
screenplays, including the 1958 
Henry Fonda drama Stage 
Struck.... Director Herbert Ross 
(Footloose, Steel Magnolias), 76, 
whose The Turning Point earned 
him an Oscar nod in 1978, of heart 


utn GO 


| failure, Oct. 9, in New York City. 
| Also a dancer, Ross choreo- 


graphed Funny Girl and other 
films.... Blond bombshell Dagmar 


POUNDSTONE 


(née Virginia Ruth Egnor), 79, of 
undisclosed causes, Oct. 9, in 
Ceredo, W.Va. Playing an airhead 
on NBC’s late-night Broadway 
Open House in the ’50s, she be- 


came one of TV’s first sex sym- 


bols. She also appeared on Milton 
Berle’s Texaco Star Theater and 
the game show Masquerade 
Party.... TV producer Jacqueline 
Babbin, 80, whose multiple- 
personality classic Sybil won four 
Emmys in ’77, of cancer, Oct. 6, in 
Kent, Conn.... Arthur Gellar, 60, 
estranged father of Buffy the 
Vampire Slayer’s Sarah Michelle 
Gellar, was found dead Oct. 9 in 
his Manhattan apartment. 
Police would not give a cause of 
death. His daughter told a re- 
porter last year, “I don’t have a 
father,” but she didn’t explain 
the cause of the rift. The ac- 
tress’ spokeswoman had no 
comment. —Nicholas Fonseca 
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“THE BEST NEW SHOW OF THE SEASON” 


-TV Guide 


“This year’s best new series:’ 
-USA Today 


“The most talked about new 
series of the season, 
and quite likely the best:’ 


-New York Times 


“The best and most 
intriguing drama of the year?’ 
-Rolling Stone 


“Supercool...ambitious, stylish thriller?’ 
-Time Magazine 


“Hands down, this is 

- Br one of the most engaging pilots 
if Me of this or any season?’ 

gc ee . -Washington Post 


—_—, kigteras sutherland 
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couch 
7 (to replace the one that used to be your dad’s): 
$549 online 
~ a arecdee ia % 2 ee 
, (to replace the-ome-that used to be your sister’s): 

= $212 online j 


CO! fo table . ae 


KE: e Li eplace : the one that used to besyour neighbor’s): 
a — $180 onlire — 
= = | a | ee a 
* AS * 
seeing the last piece of hand-me-down furniture go out the door: 
priceless 


A iastcrCard Intersiatic Pe 


Get deals from furniture e-tailers, home-decor cybershops, and lots of what you e-shop for 


with MasterCard Exclusives Online™ Sign up at mastercard.com 


there are some things money can't buy. (/EN@Ze)(e) for everything else there’s MasterCard® 


RNER: NORMAN JEAN ROY 


ITZ/RETNA; GA 


STEVE GRAN 


CHWIMMER 


ZUMA PRESS; S 


ALCORN 


ATHAN 
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KERRY HAYES; 


RS; SERENDIPITY 


BERND AUE 


Gold Front 


What’s tall, dark, and 
frosty? Colin Firth, for one. 
For another, there’s the 
hot 
shared by sexy soul 
mates John Cusack 
and Kate Beckinsale 
in the romantic come- 


frozen chocolate 


dy Serendipity. In a 
scene that takes place at NYC’s 
cozy eatery Serendipity 3, the fate- 


crossed lovers are served the cold con- 
coction—a menu staple since 1954, (Fans 
include Barbra Streisand and Cher.) 
“Since the movie came out, there’s even 
more demand,” notes restaurant owner 


Stephen Bruce. You can try mixing up a | 


batch of your own—the decadent drink is 
made of a blend of 14 imported chocolates 
mixed with milk and ice and topped with 


whipped cream. Better 

yet, order online (Bruce 
recently fielded 40 orders in 
one hour on serendipity3.com) 


or drop by the restaurant’s 
boutique, which offers a gift 
box ($20) containing two 
packets of the drink mix, 
straws, Spoons, and a 
goblet. As for finding the 

love of your life, you’re on 


—— 


your own. —Alice M. Lee 


Smints 


Tic Tac 


Ferrets Home aqui 


Wine-tasting classes 


David's den! 4 BD, 4 BTH 
Traditional-style home in 
Los Angeles. ASKING 
PRICE $1.25 million. It’s 
been a big year for house swapping 
among the Friends. Three of the six TV 
pals, including David Schwimmer, have 
bought new homes in the last six months. 
Schwimmer is now selling his Hollywood 
Hills abode of six years after upgrading 
last summer to a Hancock Park property 
more than triple in size. Perched above 
the Sunset Strip near the West Coast 
dwellings of Britney Spears and Sandra 
Bullock, the 3100-square-foot pad, built in 
1941, has a breakfast room, den, two fire- 
places, and hardwood floors. The gated 
property (Arleen Ruby and Lawrence 
Leviton at Prudential Realty in Beverly 
Hills have the listing) also includes a patio 
with a pool and spa. And lest Schwimmer 
miss any of his high-wattage neighbors 
from his old ’hood, he can always have 
them sleep over in one of the seven guest 
suites at his new shack! —Tricia Johnson 
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Seo eat SURGEON GENERAL'S WARNING: Quitting Smoking 


Lights Box: 8 mg, “tar,” 0.7 mg. nicotine; az 3 

aca I i I Now Greatly Reduces Serious Risks to Your Health. 
OX 2 IC ar, > Mg. nicotine av. per 

cigarette by FTC method 


HARRY POTTER: PETER MOUNTAIN; FROM HELL: JURGEN VOLLMER 


OBBIE COLTRANE EXPLODES INTO HIS 
favorite Indian restaurant in London. A 
towering, almost impossibly large man, he 
offers a quick “hullohowd’yado” to a 
stunned maitre d’, a slap on the back to a 
suddenly lilliputian journalist, and then 
twiddles his fingers over a sprawling buf- 
fet. He gathers up a steaming platter of 


chicken tikka, savory nan, rice, 
and yogurt dip and squeezes 
into a table that needs to be 
pulled two feet from the wall 
to accommodate him. 

Did we mention that he’s a 
pretty big guy? 

Coltrane, a Scotsman, will 
be hard to miss in the coming 
months, for reasons entirely 
unrelated to his size. He’s 
currently in theaters playing 
Sergeant Godley, Johnny 
Depp’s skeptical sidekick, in 
From Hell, and will next be 
seen as—surprise—the giant 
Hagrid in Harry Potter and 


the Sorcerer’s Stone. So how, 
at 51, did this longtime come- 
dian and cultish actor sud- 
denly achieve such Holly- 
wood stature? 

“The truth is nothing very 
dramatic happened,” laughs 
Coltrane. “I mean, I’m obvi- 
ously not one of those people 
who’s so beautiful women just 
take their clothes off when I 
walk into the room. I didn’t 
become a star overnight.” 

With more than 60 televi- 
sion and film credits since 
1980, Coltrane has, indeed, 
walked a long road to star- 


a Great Scot Robbie Coltrane looms large i in From 
Hell = the upcoming Harry Potter. by Daniel Fierman 


dom. A product of the Glas- 
gow School of Art, where he 
majored in drawing, painting, 
and film, he began his career 
in sketch comedy, tasting his 
first success with The Comic 
Strip Presents..., a sort of 
across-the-pond SNL. (A 
conversation with Coltrane 
is still an uproarious ex- 


| perience, marked by flying 


hands, pitch-perfect Valley 
Girl and De Niro imitations, 
and genial self-deprecation.) 
But his full transition to dra- 
ma didn’t come until 1993, 
when he was cast as hard- 
drinking criminal psycholo- 
gist Eddie Fitzgerald in the 
BBC series Cracker—a role 
that won him consecutive 
BAFTA TV awards (Britain’s 
Emmy equivalent) and made 
him a household name in 
England. “Cracker was it,” he 
says. “It showed a lot of peo- 
ple who thought I was a wank 
comic what I could do.” 
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COLTRANE A-COMIN’ (1) The 
actor as Harry Potter’s giant, 
Hagrid; (2) with Depp in Hell 


The show gained a small 
but devoted Stateside follow- 
ing (even inspiring a short- 
lived U.S. version). That, com- 
bined with Coltrane’s turn as a 


" Russian mobster in the 1995 


007 flick GoldenEye, put him 
in the sights of major Holly- 
wood casting directors. “We 
originally thought of Bob 
Hoskins,” From Hell codirec- 
tor Allen Hughes says of the 
Godley role. “Then we saw 
Cracker and went, wow, man, 
this guy is just the s---/ He has 
this great spirit, which is ex- 
actly the element we needed.” 

Coltrane currently makes 
his home in the bucolic Scot- 
tish countryside with his wife, 
Rhona, a sculptor, and their 
8-year-old son and 3-year-old 
daughter. But he won’t be 
there long: Harry Potter and 
the Chamber of Secrets, the 
second adaptation in the se- 
ries, starts shooting in Lon- 
don in November. “It’s like 
going back to school. You 
know, autumn! Time for Har- 


| ry Potter!” he says of playing 
| Hagrid the groundskeeper, 


one of Harry’s closest friends 
and a key character in all of 
the J.K. Rowling books. “But 
I tell ya, my kids love it. I 
thought I was the coolest dad 
in the world when I got to be 
in a Bond film, but Harry 
Potter, too? Well, I think I 
qualify for a medal for excep- 
tional parenting or some- 
thing, don’t you?” Indeed. 
A great big one. m 
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N ITS OCT. 11 ANNOUNCEMENT THAT V.S. NAIPAUL 
had won this year’s Nobel Prize in Literature, the 
Swedish Academy honored the 69-year-old as “a lit- 
erary circumnavigator, only ever really at home in 
himself, in his inimitable voice.” By birth, Vidiahar 
Surajprasad Naipaul is a subject of the British Em- 
pire, the descendant of Hindus who moved to 
Trinidad as indentured servants; since 1950 he has 
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> | | The Nobel tolls for the decidedly prickly politics 
of renowned author V.S. Naipaul. by Troy Patterson 


lived in England. By the terms 
of his art, he is stateless. His 
hard-edged voice sings about 
the aftermath of colonialism—a 
grim farce of racked nerves, 
broken hearts, and moral rot. 
He was an absurdist from 
the outset. Naipaul’s earliest 
books—including The Mystic 
Masseur (1957) and Miguel 


Street (1959)—are satirical ex- 
aminations of the ironies attend- 
ing Trinidad’s shift to self-deter- 
mination. With A House for Mr. 
Biswas (1961), about one hap- 
less islander’s struggle for a 
home of his own, he deepened 
his psychology and made his 
name. Then he began to work 
on a broader canvas and to lose 
his lighthearted tone. A passage 
from A Bend in the River, his 
1979 novel about Africa, encap- 
sulates Naipaul's steely perspec- 
tive on human nature: “At inde- 
pendence the people of our 
region had gone mad with anger 
(T}hey had hated the 
town for the intruders who had 
ruled in it and from it; and they 
had preferred to destroy the 
town rather than take it over.” 

It’s well known that the No- 
bel recognizes authors’ politics 


and fear... 


as much as it does their art, so 
it’s impossible to ignore the odd 
timeliness of the prize going to 
the author of Among the Believ- 


ers (1981) and Beyond Belief 


(1998), each of which rages 
against Islamic fundamentalism. 
But the Nobel Committee sin- 
gled out Naipaul’s 1987 book, 
The Enigma of Arrival, as his 
masterpiece. Driven by a voice 
that values precision over pas- 
sion, this largely autobiographi- 
cal novel is a summary of Nai- 
paul’s themes. The narrator, 
inspired by a surrealist painting, 
dreams up a book about “a sun- 
lit sea journey ending in a dan- 
gerous classical city” with a hero 
whose “feeling of adventure 
would give way to panic.” As 
Enigma’s essayistic sentences 
unroll, the narrator connects 
this imagined tale to his biogra- 
phy and his anxieties, and by 
the end he’s reworking the book 
he’d imagined. “The story had 
become more personal: my jour- 
ney, the writer’s journey, the 
writer defined by his writing 


| discoveries, his ways of seeing.” 


Thus, the story of Naipaul’s 
life—eloquence given to exile. 
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Theaters Now 


DSU ETE with On the Line, ’N Sync idols Lance | 
and Joey shoot ‘6 Rraeaee celebrity. by Kristen Baldwin 


N THE LINE MAY BE LANCE BASS’ | L train, has just spotted his 


debut as a leading man, but the ’N Sync | S°u! mate at the Wabash and 
eiipar anneateto Be ralane the i Adams stop. He bounds up the 
s pie ars aking the transi- : : : 

8 PRC? ane = platform stairs to catch her. Af- 
tion from pop idol to thespian without | ter two takes, Bass jogs over to 


much trouble. It’s a chilly April day in | Beth Flanagan, his personal as- 
downtown Chicago, and Bass’ character | S!stant and childhood friend. 
Kevi “Did you see the emotion 

evin, a shy adman desperate to track | ;, my steps?” he asks, nudg- 


down a dream girl he encounters on the | ing his pal’s arm. 
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LIP SYNC Bass gets cheeky with 
On the Line costar Chriqui 
“T did on the first take,” she 


says, playing along. “It was 


| kind of overwhelming.” 


| cOmpany, 


PHOTOGRAPH BY 


Okay, maybe Flanagan’s a 
bit biased—after all, she’s 
known Bass since she was 13. 
Still, America, prepare yourself: 
The 22-year-old singer might 
just be saying bye, bye, bye to 
being a teen dream and hello to 
becoming a Hollywood hyphen- 
ate. The $10 million romantic 
comedy, due Oct. 26, is not just 
Bass’ first major film role (the 
IMAX hit 'N Sync: Bigger 
Than Live notwithstanding), 
it’s also the first project from 
his 10-month-old production 
A Happy Place. 
“’N Syne can’t last forever,” 
says Bass of his move toward 
producing. “Hopefully, we’ve 
got another good 10 years 
ahead of us.... I just think with 
acting, there’s not a time limit 
on it. That’s why I want to get 
into this—I love to entertain, 
and this lives forever.” 

The ’N Syne guys have 
always roamed outside the 
boundaries of boy-banddom: JC 
Chasez wrote and produced for 
the girl group Wild Orchid; 
Chris Kirkpatrick has his 
skater-style clothing line, Fu- 
Man Skeeto; and Justin Timber- 
lake dabbles in songwriting and 
acting (remember last year’s 
ABC movie Model Behavior’). 

Bass and Joey Fatone—who 
has a supporting role in On the 
Line as Kevin’s rocker buddy, 
Rod—are the movie geeks. In 
addition to writing treatments 
for ’N Syne videos, the duo 
once penned a script for Grease 
3, though copyright issues kept 
that project from happening. 
“God did not give me the talent 
to write [songs],” says Bass. 
“But I love creating movies.” 

In January 2001, Bass fun- 
neled that cinematic passion 
into A Happy Place, a company 
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created with Wendy Thorlak- 
son (a former exec at Tom 
Hanks’ Playtone) to bring mu- 
sicians and athletes to the big 
screen. Initially, the company 
considered making an ’N Syne 
movie, but the guys were dis- 
mayed at the narrow options. 
The scripts “were just cheesy,” 
says Fatone. “Five guys, bound 
for destiny, singing in a group. 
That’s what we do in real life.” 

Thorlakson kept digging, and 
beneath the heaps of teen fluff 
(like Mork the Dead Teenager) 
she found On the Line. Decid- 


ing the “hopeless romantic” | 


Kevin was “exactly like Lance,” | 


she passed the script on to her 
partner. Bass was so enamored 
of the nice-guy role, he pitched 
the film to Miramax himself. 
“We weren’t looking for an 
’N Sync vehicle,” says Bob 
Osher, the studio’s copresident 
of production. “Obviously, 
[their] wanting to be involved 
adds to the project.” (It helped 
that Miramax had also done 
business with Happy Place’s co- 
producers, Tapestry Films, on 
1999’s She’s All That and the 


current Serendipity.) “It’s a ro- | 


mantic comedy for a younger 
audience,” adds Osher of the 


PG film’s appeal, “but it also | 


talks about friendship. There’s 
a good moral to the story.” 
Sure, once they scrubbed the 
script clean of the drinking, 
cursing, and sex. The original 
draft (by Eric Aronson and 
Paul Stanton) “felt more like an 


? 


R-rated movie,” says director 
Eric Bross, whose credits in- 
clude the Lauryn Hill indie 
Restaurant. “But at the heart 
of it [was] this sweet idea. Still, 
we had to consider ’N Syne’s 
audience.” For a preteen- 


friendly rewrite, Bross enlisted | 


David Wagner and Brent Gold- 
berg, and out went the naughty 
words, a montage of Kevin’s 
pals scoring with a bevy of 
babes, and one plotline that had 
Bass in a no-shirt-attached love 
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scene. “I had to start working 
out,” he says. “Then, three 
weeks before filming, we cut it. 
I was like, whew.” 

After the cleansing, On the 
Line still needed a female lead. 
Enter Emmanuelle Chriqui, a 
Canadian-born beauty who got 
her break in a McDonald’s 
commercial. “At first I was 
like, well, you’re sort of driving 
for career longevity,” she says, 
asked if she was concerned 
about costarring in what will 
likely be dubbed “the ’N Syne 


movie.” “Then I read the 


then I left. Then I went back 
again for three or four days, 
then I left.” Pause. “I think I 
went back there again.” Pause. 
Sigh. “And now we’re here.” 
At least the weary stars 
didn’t have to deal with any 
Hard Day’s Night scenarios. To 
throw fans off the scent, Bass 
used the alias “Ted Geisel” on 
call sheets and in hotels (“I’m a 
huge Dr. Seuss fan,” he ex- 
plains). “It’s been pretty tame,” 
confirms Chriqui, 24. “They’re 
so normal, just regular guys. I 
forget they are the superstars 


STADIUM SEATING Bross, right, with Fatone and Bass in Wrigley Field 


script, and it was so cute.” 

The challenge then became 
to jam the shoot into a four- 
week window—during which 
the band would also be finish- 
ing their album Celebrity and 
rehearsing for a 37-city tour. 
Over 33 days, Bass and Fatone 
bounced between Toronto and 
Chicago, filming by day, re- 


cording at night, and jetting off 


to L.A. or Orlando for photo 


shoots and rehearsals on week- | 


ends. (Fatone, 24, also took a 
one-week daddy break when 
longtime girlfriend Kelly Bald- 


win gave birth to their first 


child, Brianna.) “It’s been 
crazy,” says Fatone, slumped 
on a couch in the Chicago Cubs’ 
business office after shooting in 
Wrigley Field. “I was [in 
Toronto] about two weeks, 
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of America.” So have the 
sleepy commuters on the train 
platform, who are throwing 
bored glances at Bass as he 


| waits to shoot a scene. Finally, 


| one woman approaches him 


with her daughter. “Can you | 


sign this? She can’t speak,” she 
says, nodding toward her bash- 


ful teen. Bass autographs her | 


notebook with a flourish. 


WHAT’S THE BIGGEST ADVAN- | 


tage of having a pop star pro- 
duce your movie? Platinum- 
selling clout. “He does solve a 
lot of problems,” says Thor- 
lakson. “Things like, we’re hav- 
ing trouble getting MTV— 
Lance can say, ‘Okay, let me 
get the president of MTV on 
the phone.’” And once the tour 


| began, the band did its share of 


shilling: At each concert they 
screened a trailer and handed 
out free movie posters. ’N Syne 
have also provided two songs 
for the soundtrack, and, to top 
it off, Timberlake and Kirkpat- 
rick filmed last-minute cameos 
(we won’t spoil the surprise, 
but we can tell you Kirkpatrick 
does a mean French accent). 
Despite all that, Bass says he 
won't use his pop-star status 
to promote the film further: 
He vetoed any “starring Lance 
from ’N Sync” references in 
posters, trailers, and TV ads. “I 
really want this to stand on its 
own,” he says. “I explained [to 
Miramax] that our fans are not 
stupid. They’re going to know 
that’s me.” The studio con- 
curred. “There really is a huge 
danger in going out and saying 
this is just an ’N Sync movie,” 
says David Brooks, Miramax’s 


| cohead of marketing. “That just 


narrows the film. Everybody 
agreed from the get-go, a little 
"N Sync goes the distance.” 

Whether or not On the Line 
is a success, it’s clear Bass is 
hooked on Hollywood. He re- 
cently auditioned for the up- 
coming Reese Witherspoon 
comedy Sweet Home Alabama 
(he was deemed too young for 
the part), and A Happy Place 
has more projects in develop- 
ment (including Shooting 
From the Heart, a basketball 
drama based on an article by 
Tuesdays With Morrie author 
Mitch Albom). And fans of 
The WB’s series 7th Heaven 
may see Bass reprise his role 
as Beverly Mitchell’s beau in 
future episodes. But Bass’ ul- 
timate Hollywood ambition is 
markedly less wholesome: He 
wants to die in a horror movie, 
ideally by Freddy Krueger’s 
razored hand. “The way I look 
at it,” says Bass, “half the peo- 
ple want to see me in a movie, 
and half the people want to 
see me die. So I think every- 
body will be happy.” @ 
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OWER,” Henry Kissinger has often 

been quoted as saying, “is the great 
aphrodisiac.” If that’s true, then 

the magazine you’re holding in your 
hands isn’t merely ENTERTAINMENT 
WEEKLY’s 12th annual Power Issue—it’s also 
a list of the 101 sexiest people in showbiz 
today (hubba-hubba, Harvey Weinstein). 
But even if Kissinger got it wrong, 
there are still plenty of reasons why Hol- 
lywood’s biggest players long to see their 
names in these pages—preferably the 
first few pages—and even more reasons 
why you might want to spend some time 
flipping through them. Power, after all, is 
what makes this town go round: Garner 
enough of it and you never have to take 
no for an answer. Lose too much of it and 
you'll never hear another yes again (until, 
of course, you make your big comeback). 
This year, ranking entertainment’s 
players was a particularly challenging 
task. Hollywood, like every city in Ameri- 
ca, has been in shock since the terrorist 
attacks of Sept. 11, and understandably 
confused about what to offer audiences 
in these emotionally raw and politically 
sensitive times. With movie releases be- 
ing postponed, TV pilots being retooled, 
and CDs being recalled—with the entire 
industry momentarily frozen in a state of 


stunned uncertainty, and an economy 
just as seriously in flux—it’s difficult to 


get a bead on where anyone stands in 
the entertainment hierarchy. 

Difficult, but not impossible. The show, 
as it turns out, goes on, and so, there- 
fore, do the power plays. Over the years, 
EW has refined its own uniquely calibrat- 
ed instruments for measuring the cur- 
rents that flow through the industry. An 
eclectic mix of actors, studio heads, pro- 
ducers, directors, talent agents, pub- 
lishing execs, singers, even the occasion- 
al cartoon character, our ranking 
doesn’t differentiate between behind- 
the-scenes operations and camera- 
ready players. The results aren’t always 
pretty, but in the end we believe our 
methods produce a list that not only 
reflects how power is truly perceived 
in Hollywood, but is—if not an aphro- 
disiac—at least as entertaining as the 
business we cover. 
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On MEYER & Stacey oN 


President-COO, Universal Studios; 


Chairman, Universal Pictures; LAST YEAR + 18 


NE YEAR OF RECORD-BREAKING BOX 
office totals could be written off to 
luck. Two years in a row might be coin- 
cidence. But now that Universal seems 
poised to make it three—its last big 

hit, August’s American Pie 2, was its 10th 
film since 1999 to gross more than $100 mil- 
lion domestically—we’ve run out of excuses. 
The choice to give this duo the top spot on 
our list was so obvious, in fact, even the guy 
they’re replacing—last year’s No. 1, CBS 
CEO Leslie Moonves—thinks it’s a no-brain- 
er. “Absolutely amazing” is how he describes 
their track record at Universal over the past 
three years. They “put life back in that place.” 
And boy, did that place need it. Before 
56, promoted Snider, 40, in 1999 the 
then-ninth-rated studio seemed cursed. Al- 


Meyer, 


most immediately, however, Meyer (who 
created CAA with Mike Ovitz) and Snider (a 
onetime D-girl and Peter Guber protégée) 
turned things around, starting with a re- 
make of a 67-year-old horror flick about a 
gauzy dead guy with poor posture. The 
Mummy grossed $412 million worldwide 
and helped the Snider-Meyer partnership 
end its first year with the biggest domestic 
box office numbers in Universal’s history. 
They grew even bigger in 2000, crossing 
the billion-dollar mark for the first time, 
as well as releasing a record-breaking five 
No. 1 films in a row (one of them being The 
Grinch, which grossed $348 million world- 
wide). They also showed savvy in their copro- 


2 Tom HANKS 


Actor-Producer 


AGE 45 CREDITS There’s a reason | 
Hanks was asked to open last 
month’s all-star telethon for disas- q 
ter relief—and it wasn’t his $20 
million-per-film paycheck, his five 
Oscar noms, or his HBO producing 
career (Band of Brothers). His is, simply, Ameri- 
ca’s most beloved face—a visage capable of carry- 
ing a blockbuster almost entirely on its own (not 
counting a certain volleyball). Next up: The Road 
to Perdition, with Paul Newman (yes, there's al- 
ready Oscar buzz). DEBITS Band was critically laud- 
ed, but didn’t sustain its initially stellar ratings. 
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duction deals (partnering with DreamWorks, 
for instance, on Gladiator). Mummy director 
Stephen Sommers says Meyer and Snider 
complement each other “almost like a married 
couple,” with Snider taking a hands-on ap- 
proach from a movie's script stage and Mey- 
er concentrating on the big-picture business 
of running the studio. “They make a director 
feel like he’s the quarterback and they’re two 
really great coaches,” says Sommers. More 
importantly, he adds, the two “don’t try to 
second-guess the publie’s tastes, which is 
where a lot of studios go down in flames. 
They make the sorts of movies they want to 
see. And they take chances.” 

They also have one of the more stable 
teams in the biz: Meyer and Snider and sev- 
eral of their top execs have been around for 
four years or more—a lifetime in Hollywood. 
And just as new parent company Vivendi 
Universal has done a nice job of keeping out 
of the way, the duo apparently provide the 
sort of climate where box office gold thrives: 
$419 million worldwide for The Mummy Re- 
turns, $380 million for Jurassic Park II, 
$163 million for The Fast and the Furious. 
(And while some detractors call Universal’s 
2002 slate iffy and apparently summer-block- 
buster-free, consider this: Did anyone pre- 
dict Fast would be a hit?) 

If Meyer and Snider keep this up for anoth- 
er year or two, we might even forget which 
two people in this year’s 101 were responsi- 
ble for greenlighting Rocky and Bullwinkle. 


t) ~ Leslie MOONVES 


Pr esident- CEO, CBS 


AGE 52 CREDITS TV’s unofficial am- 
bassador oversees CBS News, 
CBS Sports, and the net’s strong 
entertainment division (under No. 2 
Nancy Tellem)—home to last sea- 
son’s crackerjack Thursday slate: 
Survivor 2 and CSI. Raymond and King of 
Queens rule on Monday night. Made Big Broth- 
er 2 watchable. DEBITS Cut the median age of CBS’ 
audience by 1.5 years (to 50), but net is still in 
fourth place in 18-to-49 demo. Critics love Amaz- 
ing Race, audiences don’t. Can also claim dubious 
distinction of first canceled fall show (Danny). 
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_ATEENGERG & David GEFF 


Partners, DreamWorks SKG 
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AGES 54/50/58 GRED- 
ITS Gladiator or 
Shrek, take your 
pick. One dominat- 
ed this year’s Os- 
cars, the other owned the summer. If ever a studio 
succeeded at combining art and commerce, this is 
it. New hire Mike De Luca 

slate and foster a more filmmaker-friendly mood 
(coveted producers Team Todd, Ben Stiller al- 
ready wooed). DEBITS There were some duds, how- 
ever (e.g., Evolution, Curse of the Jade Scorpion). 
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2001 Oscar chances ride with a green ogre. | 
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O dulia ROBERTS 
AGE 34 CREDITS That new Oscar, for 
starters. But even if she hadn’t 
taken home the gold for Erin 
Brockovich this year, Roberts 
would still be the t t actress of 
our time, arguably of all time. Her 
ability to open movies—even mediocre ones, like 
The Mexican and America’s Sweethearts—is un- 
matched by any other female star. DEBITS She does 
more for her movies than they do for her (she 
might want to work on her choices). A speech- 

wouldn't hurt, either, for the next time she 
me some gold. 


Actress 
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ROBERTO PARADA 


G “Doug MORRIS 


— ~~ Chairman-CEO, Universal Music ISECUp 


AGE 62 CREDITS In the first week of 
September, UMG (including In- 
terscope, Island Def Jam, MCA) 
had 9 of the country’s 15 best- 
selling albums. With veteran acts at 
J2, Jay-Z, and Sting, and up- SaUGSimiaiee 
starts like Sum 41, Nelly, and Nickelback on his 
company’s endless list of top-notch talent, Mor- 
ris is the record-biz cat with the biggest stacks 
h; even in a tumbling economy, they should 
thrive. DEBITS Disappointments from Live, Foxy 
Brown, blink-182, and Melissa Etheridge prove 
nobody’s perfect. 
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Vodka: 

GREY GOOSE® VODKA FRANCE 
Canadian Iceberg Vodka Canada 
Stolichnaya Gold Vodka Russia 
Staraya Moskva Premium Russia 
Van Hoo Vodka Belgium 
Stolichnaya Vodka Russia 
Tanqueray SterlingVodka England 
Rain 1995 Harvest Vodka USA 
Ketel One Vodka Holland 
Wyborowa Vodka Poland 
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Yet = - _ Actor-Producer 
AGE 39 CREDITS He’s still among the 
planet’s biggest stars—and a savvy 
producer to boot (The Others). Af- 


Chairman, Motion Picture Group, Paramount hae iM 
Pictures; Chairman, Viacom Entertainment Group = alk-show host-Producer-Publisher 


AGES 51/56 CREDITS A slew of 
solidly marketed, by-the- 


AGE 47 CREDITS The high priestess of 
daytime hesitates to call her name 
numbers hits (What Women a brand. Still, there’s the Book 
Want, Save the Last Dance, oF BJ Club, the No. 1-rated syndicated ter an injection of cred (Magnolia) 
Along Came a Spider, Down LAST YEAR 17 talk show—renewed through sea- Jae =: and eash (M:J-2) he’s got Cameron x 
to Earth) make it the most stable of the big stu- | son 18—and the healthy (and good WRES@i05RENR Crowe’s Vanilla Sky (which he MRiNa@G0Ss 

dios; Tomb Raider wasn't the box office powder | for you!) O, The Oprah Magazine. So far, she’s | produced) and Spielberg’s Minority Report. So at 
keg projected, but strong enough to assure a fran- | getting high marks for her balanced, non-sensa- | least he has good creative advisors... DEBITS ...even 
chise. Holiday offerings promise more rewards: | tional coverage of the terrorist attacks and their | if his current PR is rotten. Nicole stomped him in 
Tom Cruise in Vanilla Sky and potential franchise | aftermath. Her pet protégé, Dr. Phil McGraw, | post-divorce media battle so badly that his next 
Jimmy Neutron: Boy Genius. DEBITS Cruise/Cruz | will get his own hour-long Harpo Productions- | two—particularly Sky, with girlfriend Penélope 
affair will likely challenge Sky marketing; Raider | created show. DEBITS She might be too generous: | Cruz—take on unexpected urgency: Has long- 
won’t survive another dreadful script. the Oxygen network is a nonentity. term Lyall of female fan base been sorely tested? 


ay I “Feats Ohi ALBRECHT 


Chairman-CE0, HBO; President, 


HBO Original Programming 


AGES a. CREDITS Why is 6} AGE 44 CREDITS Girl-next-door sex 


AGES 47/49 CREDITS They’re 
starting to look invincible: 
One Dimension Films fran- 
chise fades (Scary Movie), : 
Z another appears (Spy Kids). TAST YEAR = 6/22 

every other broadcast network MESEGIEEM Low-cost, high-return hits in Bridget Jones and 
and syndication company in town) wanting her. | The Others. They have a chunk of a little trilogy 
With her $28 million contract expiring next year, | called Lord of the Rings and Broadway's The Pro- 
America’s Sweetheart could hold the Peacock | ducers. DEBITS Its PR team deserves a medal for 
hostage. DEBITS Why would she want to leave the | Chocolat’s Oscar campaign, but Harvey’s strong- 
best job in TV? And if she chooses a syndicated | arm tactics are wearing thin; O lawsuit was ugly; 
talker, going up against Sally Jessy and Ricki, in- | Gangs of New York, its biggest-budgeted film to 
dustry wags say she may lose credibility. date, looks to be falling out of this year’s Oscar race. 


y andy GRUSHOW 


» Chairman, Fox Television Entertainment Group 


every producer in town dy- appeal and an unrivaled ability to 
ing to work for them? Why is grill any guest has everybody (the 
every broadcast net running 6.4 million viewers who watch 
scared? It’s simple: These LAST YEAR - 21 NBC’s top-rated cash cow, and 
guys boast the most talked-about slate of series 
on the dial (The Sopranos, Sex and the City, Six 
Feet Under), a buzz bin of made-for-TV movies 
(Wit, 61*, Dinner With Friends) and the most 
Emmy noms of any network (94). DEBITS After a 
big debut, ratings for the $125 million Hanks- 
Spielberg Band of Brothers have trailed off; The 
Mind of the Married Man is no Sex and the City. 


= 


Chairman-CEO, TBS Inc. 


AGE 54 CREDITS His rep as a TV pio- 
neer (built teen magnets The WB 
and Fox from scratch into the dar- 


ee Author 
AGE 36 CREDITS Chris Columbus’ Har- 
ry Potter and The Sorcerer's Stone, 
the first of her boy wizard books, is 
the movie event of 2001, and her 
four Potter novels to date still sit “ 
near the top of any best-sellers list. TESIRGiIE 
She could have done almost nothing all year and 
remained publishing’s biggest power... DEBITS 
...which is exactly what she did, putting fans 
through their longest wait ever (Potter book 5 
won't hit until next year). Yes, she did publish two 
companion books for charity, making millions for 
Comic Relief U.K., but somehow it’s not the same. 


} Thomas D.MOTTOLA 


Chairman-CE0, Sony Music Entertainment 


AGE 41 CREDITS Aggressive exec 
oversees revitalized Fox net and 
hottest production house, Twenti- 
lings of Madison Avenue) prompted eth Century Fox TV, home to sta- 
AOL Time Warner Co-COO Bob ble of profitable hits (The Practice, 
Pittman to anoint him head of Turn- BSaie The X-Files, The Simpsons) and 
er Broadcasting, overseeing TNT, TBS, CNN, | the most new fall shows (like critical fave 24). 
The WB, and The Cartoon Network. First big | Hard-nosed negotiating with The WB scored 
move: attracting top talent (Lou Dobbs, Aaron | Buffy a lucrative new crypt at UPN. Persuaded 
Brown, Paula Zahn) to ailing CNN, which has | David E. Kelley to develop Boston Public, Fox’s 
tripled its prime-time viewers since Sept. 11. DEB- | fastest-growing drama. Spared us another season 
ITS The WB is expected to turn a profit this sea- | of Boot Camp. DEBITS Just can’t say no to Chris 
son but had to lose Buffy to do it. Eee ae Harsh Realm, The Lone Gunmen). 


lef ZUCHER De “Tom than & Jim seOROLS 


President, NBC Entertainment ——— "Chairmen, Fox Filmed Entertainment 


AGE 35 CREDITS Former Joday show AGES 47/49 CREDITS Pairing au- 
{ ’ o wy 4 
Teas) 


wunderkind rejuvenates prime teurs with commercial mate- 
LAST YEAR «24 


LAST YEAR + 56 


AGE 51 GREDITS Destiny’s Child, 
Sade, Jennifer Lopez—the ladies 
all brought home the bacon for 
Uncle Tommy, and the boys (Train, 
Incubus) weren’t all that shabby, 
either; hits compilation series Now TEASGAEES 
That's What I Call Music 6 rang the multiplat- 
inum bell. DEBITS He may wind up with egg on 
his face if Michael Jackson’s reported $30 mil- 
lion Invincible lays one; the ex—Mr. Mariah 
Carey's troubles with the fairer sex continued 
with the embarrassing suit/countersuit be- 
tween Sony and the Dixie Chicks. 


time; controversial choice to air rial (think Bryan Singer's X- 
Fear Factor and Spy TV gave Men) paid off again with 
NBC summer life and helped the — | Tim Burton’s Planet of the 
net hang on to two titles: most prof- BESBSGERES Apes. Gutsily opened Oscar contender Moulin 
itable and No. 1 with young viewers. Supersize | Rouge in summer. Easy bet for next summer's 
Friends was a smart gimmick (show hung on toits | market share crown with Minority Report and 
core audience against Survivor 2). Healthy starts | Star Wars: Episode II—Attack of the Clones. 
for Scrubs, Crossing Jordan, DEBITS A tasteless | DEBITS Mariah Carey didn’t Glitter. Should slap 
Emeril, Weakest Link is weakening, and contracts | production ally New Regency for siccing Fred- 
are up next year for Friends—speaking of which, | dy Got Fingered on them. Like X-Men, rushed 
Zucker’s not making many with his cocky style. | Apes, resulting in a film many saw but few loved. 
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ILLUSTRATION BY 


Producer-Director-Cinematographer 


19 Steven SODERBERGH 


AGE 38 CREDITS Traffic and Erin 
Brockovich rang up 10 Oscar nom- 
inations and 5 wins—including his 
double directing nod, the first time 
that’s happened since 1939 (he won 
for Traffic). The Ocean’s 11 cast is a 
veritable sea of A-listers, including Julia Roberts 
(who’s signed on for his unofficial sex, lies & 
videotape sequel). Section Hight, his production 
company with George Clooney, is a hotbed of hot 
projects, including Chris Nolan’s (Memento) 
next pic. Everyone wants to work with him. And 
he’s a nice guy. Jesus. DEBITS (cue crickets) 
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c] John WELLS 


TV Producer 
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AGE 45 CREDITS What’s an aging ac- 
tion hero to do? Laugh all the way 
to the bank: What Women Want, 
Gibson’s first romantic comedy, 
grossed a serious $183 million do- 
mestically. The actor exhibits 
trademark career savvy by following with the up- 
coming Vietnam war drama, We Were Soldiers; 
backed by his Icon shingle, Gibson scores a pro- 
ducer’s fee on top of hefty $25 million acting 
check. DEBITS Will Americans be avoiding war 
films? His dream of directing Fahrenheit 451 went 
down in flames (Frank Darabont is now attached). 


LAST YEAR + 44 


AGE 45 CREDITS The producer with 
the most shows on network TV 
(ER, The West Wing, Third Watch, 
Citizen Baines) managed—as pres- 
ident of the Writers Guild of Amer- 
ica West—to help save the indus- 
try from a potentially devastating strike between 
writers and the studios. In his spare time, he’s in 
postproduction on two films: White Oleander and 
Double Down. DEBITS Third Watch sorely needs a 
breakout year; low-rated Baines may not last. 
Choosing to avoid pay raises for West Wing’s 
scribes tarnished writer’s advocate image. 


LAST YEAR + 26 
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bs ay Take the shot, push a button, and your photos are on the Web. With the Coolpix” 775, digital 
} nF. ve | | has never been this satisfying. Or this easy: with seven selectable scene modes and new 

B22 a One-Touch Upload to the Web’ sharing great shots with friends and family couldn't be simpler. 


And then there's the 2.14 megapixel CCD for crisp, vivid images. All complemented by the kind of optical quality 


you'd expect from a Nikon. There's no better way to be prepared when an opportunity comes around the corner. 
The New Digital Coolpix 775 


www.nikonusa.com/coolpix775 


WILSON: STEPHEN DANELIAN/CORBIS OUTLINE 


LOS ANGELES TIMES/RETNA; 


NACLETO RAPPING 


RS, INC.: ®PIXAR/DISNEY: BALL: A 


MAN NG; MONSTE 


FALLON: NORA 


ALAN BALL American Beauty’s 
Oscar win got Ball rolling, and 
his momentum hasn’t slowed. 
With Six Feet Under, he was giv- 
en a large plot of leeway and 
a seemingly impossible task: 
Best HBO’s best, The Sopranos. 
Amazingly, he pulled it off: In 
its first year, SFU’s ratings ran 
a fatter numbers racket than 
Tony did his frosh season. 


ANDREW SLATER Capitol Records’ 


new president-CEO hails from 
his own Andrew Slater Man- 
agement firm, where he rep- 
resented (and produced) 
Macy Gray, Fiona Apple, and 
the Wallflowers—i.e., new do- 
mestic acts, something Capi- 
tol has had trouble breaking in 
the past. (Its biggest hit last 
year: The Beatles 1.) 


ALLIANCE ATLANTIS Hottywood’s 


other AA isn’t Hollywood’s at 
all. It’s a Toronto-based out- 
fit that’s cleaned up on the 
small screen (Life With Judy 
Garland: Me and My Shadows, 
Nuremberg, CBS’s megahit CSI, 
27 Emmy nominations) and 
looks poised to do the same 
on the big screen (The 51st 
State with Samuel L. Jackson; 
Dirty Deeds with John Good- 
man). The upshot: a recent 
64 percent quarterly revenue 
jump. Oh, Canada! 


MOSAIC MEDIA GROUP a jamboree 


of giants, this 2-year-old 
production house/manage- 
ment titan has interests as 
diverse as Rollerball, the 


ALOING 


L.A. Reid was rising last year. Now, 
he’s falling. Power is funny that way. 


Wayans brothers, Jim Carrey, 
and the Goo Goo Dolls. As if 
that weren’t enough, they 
recently acquired Family Tree 
Entertainment, which man- 
ages such urban heavy- 
weights as OutKast. 


STEPHEN E. AMBROSE as the 


muse of the Spielberg-Hanks 
cabal, historian Ambrose (the 
Shelby Foote of WWII) has ar- 
guably done more for the 
Greatest Generation’s resur- 
gence than Viagra, while si- 
multaneously making himself 
a cottage industry via a string 
of best-sellers (Band of Broth- 
ers, Citizen Soldiers), a TV 
adaptation, and talking-head 
appearances. 


LASSE HALLSTROM Say what you 


want about his gauzy, well- 
Miramaxed screen baubles 
(The Cider House Rules, Choco- 
lat), when it comes to making 
Best Picture candidates, this 
Swedish export is as depend- 
able as a Volvo. And based on 
early reports, looks like The 


Shipping News—his next di- 
recting effort for the brothers 
Weinstein—will be getting 
some attention from Oscar. 


JOHN LASSETER/PIXAR ANIMATION 
STUDIOS We’re going to go 
waaaay out on a limb here and 
say that Monsters, Inc. will do 
a fairly brisk business when 
it opens in November. A bold 
prediction? Let’s go to the 
Pixar tape: Toy Story, A Bug’s 
Life, Toy Story 2...you get the 
idea. And with Disney’s hand- 
drawn fare looking creaky, 
Pixar is poised to transform 
the mousy animation giant. 


Famous suggest the juvie jes- 
ter has big-screen life. 


OWEN WILSON If a good-natured, 


marble-mouthed Texan can 
make it in Washington, why not 
in Hollywood? Since 1996’s Bot- 
tle Rocket, the Zoolander scene- 
stealer has embarked on a two- 
front career campaign: While 
a writing partnership with Wes 
Anderson yields off-kilter win- 
ners (Rushmore, The Royal Ten- 
enbaums), his acting career is 
helping to spawn a Shanghai 
Noon sequel and maybe a Meet 
the Parents follow-up. 


SUSAN PETERSEN HENNEDY AND 
DAVID SHANKS The well-regard- 


ed prez/CEO duo replaces Pen- 
guin-Putnam’s soon-to-retire 
honcho Phyllis Grann. They 
inherit a commercial power- 
house and a host of brand 
names (Tom Clancy, Patricia 
Cornwell, Nora Roberts); Pe- 
tersen Kennedy, who founded 
Riverhead as a leading literary 
imprint and revitalized Viking 
with books like Bridget Jones’s 
Diary, should feel right at home. 


JIMMY FALLON Pure boyish 


charm has propelled Saturday 
Night Live’s most enthusiastic 
(and least predictably coiffed) 
member to the head of the 
class, co-anchoring the first 
consistently funny Weekend 
Update in years with Tina Fey 
and farming out his talents as 
host of the MTV Movie Awards. 
Wisely chosen dramatic bits in 
Band of Brothers and Almost 


LOST HIGHWAY RECORDS on Luke 


Lewis’ watch, Lost Highway (a 
Universal Music shingle) has al- 
most singlehandedly spawned 
an alt-country revolution and 
a grassroots bluegrass re- 
vival, turning out such twang- 
art smashes as Ryan Adams’ 
Gold and the now-ubiquitous 
O Brother, Where Art Thou? 
soundtrack. In other words, 


he’s a man of constant profits. 
———— ed 
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all BERMAN 


President, Fox Entertainment 


AGE 44 CREDITS Fox was the only 
serious challenger to NBC's 18- 
to-49 supremacy last season. And 
Berman, the only producer- 
turned-network president (re- 
sponsible for Buffy the Vampire 
Slayer and Malcolm in the Middle while at Re- 
gency Television), developed the most critically 
acclaimed fall slate: 24, The Tick, The Bernie 
Mac Show, and Undeclared, which is already 
showing promise. DEBITS Last season’s Tempta- 
tion Island was a sleazy joy, but the sleaze 
went overboard on Love Cruise. 
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AGE 37 CREDITS After Gladiator un- 
leashed $449 million worth of hell 
at the box office worldwide (not to 
mention an Oscar for Crowe), he 
wisely signed up to play a Nobel 
Prize-winning schizophrenic in A 
Beautiful Mind—Universal’s juiciest Oscar bait 
for 2001. (Can he pull off a Hanksian repeat?) 
Coming up: The actor directs himself in the war 
film The Long Green Shore, which he also wrote 
and will produce. DEBITS Proof of Life was proof 
of death at multiplexes, which no doubt made a 
few paparazzi very happy. 


hussell CRONE 


Actor-Producer-Director 
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AGE 54 CREDITS Shock-meister still 
has the stuff: Talisman sequel 
Black House hit No. 1 the same 
day it went on sale, while Hearts in 
Atlantis set up house on the paper- 
back best-seller list. Book-to- 
movie-adaptation ratio also going strong, as 
Lawrence Kasdan agrees to direct Dreamcatcher. 
Not one to slow down, King is penning two hour- 
long episodes of an ABC horror series, The King- 
dom (based on the Lars Von Trier TV drama); his 
next novel, From a Buick 8, is due in March. DEBITS 
Fave team, the Boston Red Sox, remains cursed. 
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Columbia House DVD Club, Dept. 7DM, 
P.O. Box 1173, Terre Haute, IN 47811-1173 


Own The Best Digital Audio 
And Video Technology | PAY et wae! Yes! Please enroll me under the terms outlined in this 
advertisement. As a member, | need to buy only 4 more 


Build a collection of your favorite sent automatically. If you prefer an alternate | Selections at regular Club prices in the next 2 years. 
movies on DVD! Just write inthe numbers __ selection, or none at all, just mail the Send me these 4 DVDs for 49¢ each, plus $1.99 each 
of the 4 DVDs you want for just 49¢ each, _ response card always provided by the date * shipping/handling (total: $9.92). 


plus shipping and handling. In exchange, specified. And you'll always have 10 days 
you simply agree to buy four more DVDs in to decide; if not, you may return the BUY YOUR FIRST SELECTION NOW — AND HAVE LESS TO BUY LATER! 
QAIso send me my first selection for $14.95, plus $1.99 


the next two years at regular Club prices selection at our expense, and we'll credit 
shipping/handling, which I'm adding to my $9.92 payment 
(total: $26.86). | then need to buy only 3 more (instead of 4) 


(which currently start as low as $19.95, plus your account. 
shipping and handling)—and you may cancel Money-Saving Bonus Plan. If you continue 


membership at any time after doingso. =~ your membership after fulfilling your in the next 2 years, 

What's more, you can get still one more movie obligation, you'll be eligible for our generous 

for the low price of $14.95 and have less to —_bonus plan. It enables you to enjoy more Please check how paying: 

buy later (See complete details in coupon). —_great savings on the movies you want—for i My check is enclosed. FV6 8VD 
Free Magazine sent every four weeks (up as long as you decide to remain a member! Q Charge my introductory DVDs and future Club purchases to: EAX TiC 


to 13 times a year) reviewing our Director's 10-Day Trial. We'll send details of the Club’s 
Selection—plus scores of alternate choices, _ operation with your introductory package. 
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may also receive Special Selection mailings 10 days, at our expense, for a full refund and OC ————————————— en EMA EAID 
up to four times a year. (That's up to 17 no further obligation. . 
buying opportunities a year) Hundreds of Selections! If you want a Signature 
Buy only what you want! If you want the — movie on DVD that you don't see here, 
Director's Selection, do nothing—it willbe —_just call us and ask or visit our website. Name 
Use your credit card and order 24 hours a day: Address. Apt. No. 
oniine: Columbiahouse.com re city ie Zip 
To ensure you get this great offer - = 
7DMD LUB | Phone No. | SS ee 
use this savings code when ordering. DvD Cc NOTE: Columbia House reserves the right to request additional information, reject any application or cancel any 


membership. Offer valid for customers in the contiguous United States. Residents of Alaska, Hawaii, Puerto Rico, 
US. Territories, APO and FPO addresses please write for a separate offer: 1400 N. Fruitridge Avenue, Terre Haute, 
IN 47811-1173. Tax added to orders in states where applicable. R-102601-EW 


cai: 1-888-CHC-DVDS 
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AGE 54 CREDITS Witness the long arm 
of the Law & Order franchise: The 
original series—now in season 12— 
is enjoying its highest ratings ever 
(it’s currently No. 5), third-year 
spin-off SVU is locking up viewers 
on Fridays, and now there’s Criminal Intent; he’s 
also producing Trial & Error, an NBC midseason 
“dramamentary” about real-life prosecutors. DEBITS 
Syndicated series Arrest & Trial is a bust (as was 
last fall’s drama Deadline); invested nearly a year 
developing an NBC miniseries about bioterror- 
ism in NYC that was scrapped after Sept. 11. 
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— alan HORNE 
b bore di BONAVENTURA 


President-COO, Warner Bros.; Pr. 


Worldwide Production, Warner Bro 


AGES 58/44 CREDITS Slag Spiel- 
berg’s muddled A.J. all you 
want, but WB managed to 
stage a $29 million opening. 
Harry Potter and Ocean's 11 
should salvage an otherwise dreadful year (Os- 
Angel Eyes, Valentine). DEBITS Horn 
displays mainstream smarts (Miss Congeniality) 
and a nose for franchises (Cats & Dogs), but studio 
often seems rudderless. Insiders say di Bonaven- 
tura—crucial to relationships with Village Road- 
show (Analyze This), Joel Silver (The Matrix)—is 
itching for Horn’s job. How long will he be patient? 
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mosis Jones, 


Chairman-CE0, Clear Channel Entertainment 


27 Brian BECHER 


AGE 44 CREDITS Conglomerate (for- 
merly SFX) controls 70 percent of 
USS. concert biz and is behind near- 
ly all of music's top-grossing tours 
(Madonna, U2, Janet, ’N Syne). 
Production unit spawned hit movie 
Hardball; theatrical division coproduced The Pro- 
ducers. Growing interests in venue ownership. 
DEBITS Philip Anschutz’s Concerts West is taking a 
run at Channel, snatching the Britney tour out 
from under them. High guarantees to artists 
mean ever-higher ticket prices—and too many 
empty seats in an economic downturn. 
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HICOLAS CAGE most of his dra~ 


matic, post-Leaving Las Vegas 
roles have made us yawn in 
60 seconds, and the box of- 
fice results, for the most 
part, have been equally lack- 
luster (for every Con Air, 
there’s an 8mm or Bringing 
Out the Dead). A return to 
the more likable—and re- 
spectable—oddball roles of 
his past (Peggy Sue Got Mar- 
ried, Raising Arizona) would 
be welcome. Good thing one 
of his next projects is Adap- 
tation, directed by oddball- 
meister Spike Jonze. 


DARREN STAR His two heavily 


hyped series The $treet and 
Grosse Pointe got $acked in 
the ratings last season, and 
despite a development deal 
with ATG (see “Falling,” p. 72), 
Sex and the City’s creator has 
landed nothing on the 2001- 
2002 schedule. There’s hope 
courtesy of the big screen: 
Star picked up the rights to 
photographer Deborah Co- 
paken Kogan’s memoir Shut- 
terbabe: Adventures in Love 
and War. Then again, his last 
film foray resulted in the 1991 
Richard Grieco “comedy” /f 
Looks Could Kill. 


ARTISAN The Blair Witch studio 
has had some bad scares 
of its own: A long-promised 
IPO never surfaced; they’ve 
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only released a handful of 
pictures this year, with the 
$5.3 million Vince Vaughn 
art-house comedy Made 
their highest grosser. A re- 


cent merger with Landscape 
Entertainment provides 
them with a solid in-house 
production team, and keeps 
them out of the “Falling” col- 
umn—for now. 


JUDE LAW The British thesp’s 
acting chops have never 
been in doubt, but neither 
Enemy at the Gates nor the 
disappointing A./. solidified 
the A-list stature his 1999 Os- 
car nod for The Talented Mr. 
Ripley predicted. Tom Hanks 
to the rescue: Law costars 
with America’s favorite son 
in the upcoming The Road 
to Perdition. If that doesn’t 
make him a bona fide Yankee 
star, nothing will. 


DIXIE CHICHS In July the coun- 


try trio countersued Sony 


fy their contract, claiming 
they were owed more than 
$4 million worth of royalties. 
Sony claims the group still 
owes them five more albums. 
The protracted court battle 
means that, other than their 
recent “Star Spangled Ban- 
ner” Web download, there’Il 
be no new songs from these 
birds for quite some time. 


Music Entertainment to nulli- 


Nidu/xYD AN 


x 
° 
ro] 
G 


3NITLNO 


BROOK MEINHARDT 


ILLUSTRATION BY 


ago 


WEEKLY 


ENTERTAINMENT 


RUN YOUR OWN MOVIE STUDIO. 


a> 
G* 
OF your P* 


Turn home videos into digital movie classics — with the 
power of the Intel® Pentium® 4 processor. Find out more 


at intel.com/go/pentium4. 


PONTIAC. EXCITEMENT 
PASS IT ON” 


Pontiac means 
excitement. 


ate. SPONTANEOIS: Rea. | 2 
ac \o AW ABOUT. \ 3 


FEOPLE wtp DEIVE & Poatrine 
THe FEELWG : 


IN Fact, we'pe 


GONG Te 
Lucky Few Deve G To ver 4 


# POTite Foe A Weer. 


S0 WE'RE Gone To 
PASE on) Some Pontiac excrrewenT. 


What would you do if Pontiac passed on a car 
to you for a week? Pass it on at pontiac.com. 


= 


> ¢ s! vm - 
vl 5 “ . 
Y as P ra rps? ad ‘ : = 


©2001 GM Corp. All rights reserved. 


ARIEL RAMEREZ/CORBIS SYGMA 


STILES: 


JEFF SLOCOMB/RETNA; LEDGER: MISSION PICTURES/IMAGEDIRECT; 


STEVE GRANITZ/WIREIMAGE.COM: WITHERSPOON 


GELLAR 


“pane 


— 


Stu BLOOMBERG & Lloyd BRAUN 


20) Cochairmen, ABC Entertainment 


Television Group 
AGES 52/43 CREDITS There’s 
some good news: Drama de- 
velopment—finally a priori- 
ty—paid off with two modest 
hits, Alias and Thieves. Good 
move sparing critical darling Once and Again. 
DEBITS With just one top 10 show this season so far 
(Monday Night Football), the third-place net des- 
perately needs more Practice-size hits—which 
the painful Jason Alexander sitcom Bob Patter- 
son and Philly definitely are not. Mole IT is get- 
ting buried by time-slot competitor Providence. If 
The Runner doesn't fly, they're in trouble. 
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9 Jim CARREY 


Actor 


40 Jimmy OVINE 


Interscope Geffen A&M Rec 


AGE 39 CREDITS Grinch’s $260 million 
gross proved even thick makeup 
and a bodysuit can’t obscure his 
popularity in broad comedy. A 
quest for serious thespian cred 
could finally succeed with The Ma- 


jestic, a promising (as in Oscar talk for Carrey) 


Capra-esque Christmas release from Frank 
Darabont (The Green Mile). DEBITS Currently no 
projects on deck. Me, Myself & Irene hinted that 
audiences won't accept a manic Carrey blindly. If 
tender Majestic is sent to Boo-ville, he should 
have a carefully chosen comedy ready. 


AGE 48 CREDITS Moved up to assume 
chairmanship of a musical empire 
that includes Eminem, Dr. Dre, 
Limp Bizkit, and other platinum- 
selling biggies; was a key player 
in organizing the post-disaster 
America: A Tribute to Heroes telethon (Inter- 
scope may release the CD version). DEBITS Jim- 
my and Doug’s Farmclub.com website/label/ 
TV show (cocreated with Doug Morris) bought 
the farm; Interscope’s macho-man roster might 
be out of step with the new American senti- 
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3] Ridley SCOT 


Producer-Director 


AGE 63 CREDITS After reeling off 
Gladiator and Hannibal back-to- 
back—grabbing a Best Picture 
Oscar and a combined $353 million 
in U.S. box office in the process— 
Scott has catapulted himself in 
two short years back into the Hollywood elite. 
He’s wrapped Black Hawk Down, produced by 
Jerry Bruckheimer. He’s got a piece of Red 
Dragon. And after a fierce bidding war, Scott 
Free (his production company with brother 
Tony) just landed a first-look deal at Fox. DEBITS 
Runs like this never last. Or do they? 
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42 fichard COOH 


Walt Disney Motion Pictures Group 


77 Judy MoGRATH & Jon SHHES 
ere 


President, MTV Group; 
President, VH1 and GMT 


AGE 51 CREDITS The Princess Diaries 
was a regal surprise, Pearl Harbor’s 
numbers won’t live in infamy (it 
even turned a profit), hopes are high 
for The Royal Tenenbawms and 
Monsters, Inc., and they still have 
strong execs (Nina Jacobson, Tom Schumacher). 
DEBITS Some troubles were due to bad luck (Bad 
Company, Big Trouble bumped after Sept. 11). 
Ugly b.o. (Bubble Boy, 102 Dalmatians), an exec 
shake-up (Walt Disney Studios’ chair Peter Schnei- 
der resigned), and an animation team producing 


bland fare like Atlantis: The Lost Empire were not. 


| AGES 49/46 CREDITS MTV’s 


power to market music and f 
shape the pop landscape is 
still without equal. 7RL re- 
mains critical for bands and 
actors hyping PG-13 projects—especially the net’s 
own (Save the Last Dance was a $91 million hit). 
Jxpanded MTV.com picked up Napster’s slack. 
VH1's growing slate of original shows and news 
makes it more than just a Leif Garrett sob-story 
stop. DEBITS As teen pop fades, so may the screams 
for TRL; MTV can’t make all its films hits: Wit- 
ness Pootie Tang (on second thought, don’t). 
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UN THE VERGE OF A BREAN 


They may be young, but these eight stars are already playing in the big leagues 


SARAH MICHELLE GELLAR (o4 The 


2 eS 


movie roles (Cruel Intentions) 


moe a 


$2.3 million per episode that 
UPN ponied up for the show 
may strike some as ludicrous, 


but consider this: The former 
soap star has been credited 
with launching a network 
(The WB) and saving anoth- 


er (UPN). If the upcoming 
Scooby Doo flick clicks, she’ll 
have turned some promising 


into crossover gold. 


REESE WITHERSPOON [25] Legany 


Blonde gave her a dizzying 
bump from critical darling 
(Election, American Psycho) to 
mainstream star. Whether 
that equals sustained box 
office clout remains to be seen. 
But upcoming parts in The Im- 


portance of Being Earnest and 
Sweet Home Alabama, plus a 
film adaptation of the best- 
selling Girls’ Guide to Hunting 
and Fishing (produced by With- 
erspoon’s production company 
Type A), imply impeccable taste 
at the very least. She’s also one 
half of a burgeoning power 
couple: Actor-producer hus- 
band Ryan Phillippe has his own 


shingle, Lucid Films, witha 
movie version of ’60s TV show 
Honey West (to star Wither- 
spoon) in development. 


HEATH LEDGER [22] met Gibson, 
Brian Helgeland, Shekhar Ka- 
pur—if he rocks these guys, 
who are we to argue? A 
Knight’s Tale director Helge- 
land asked Ledger to re- a> 
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14 Ron HOWARD G Brian GRRZER 


Chairmen, Imagine Enter tainment 


AGES 47/50 CREDITS Only some 
of the biggest b.o. of 2000. 
Adding the $260 million haul 
of Grinch (which Howard di- F KAP 
rected) to Nutty Professor LAST YEAR = 41 
II’s $123 million makes Grazer one of the highest- 
grossing producers of the last year. Oscar buzz is 
already building for Russell Crowe in the 
Howard-directed A Beautiful Mind (Dee. 25). TV 
arm has hot fall series 24. In the wings: The Cat in 
the Hat. DEBITS More a home for mainstream fare 
than artistic daring, though their Curtis Han- 
son/Eminem project could change that. 


re} 


5 I Chairman, Columbia Records Group 


Ae 


AGE 50 CREDITS Maintained label’s 
winning formula of class (Bob 
Dylan’s Love and Theft, Bruce 
Springsteen's Live in New York 
City) and cash (hit dises from Des- 
tiny’s Child, Crazy Town, Train, 
Maxwell, etc.). Promotional commitment to artier 
acts like Cake, and Five for Fighting paid off with 
modest hits. Mariah Carey's post-Columbia career 
meltdown makes label look smart for letting her 
leave. DEBITS Couldn’t squeeze a second hit album 
out of Ricky Martin. Also failed to get any pop out 
of fading teen star Jessica Simpson. 
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| ers Jerry Bruckheimer, Tollin/ 


6 Peter ROTH 


President, Warner Bros. Television 


AGE 50 GREDITS Most profitable stu- 
dio is home to Friends, ER, and 
The West Wing as well as hitmak- 


Robbins, and Will & Grace’s 
David Kohan and Max Mutchnick. 
Critics love Smallville and Thieves, and Aaron 
Sorkin promises to create another show for 2002 
or 2003. DEBITS The last successful comedy to 
come out of the studio was The Drew Carey 
Show (Nikki doesn’t count). Astronomical deal 
with Dharma & Greg cocreator Chuck Lorre 
has yet to y ield results. 
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7) 37 Roger AMES 


ger man- ‘CEO, Warne ner Music Group 


AGE AGE 52 ORE CREDITS Ailing Elektra back 
on track with hits from Staind, 
Missy Elliott, Gerald Levert. Re- 
vamped Warner Bros. Records 
executive team finally in place 
now that former Interscope Gef- 
fen A&M exec Tom Whalley is on board as 
chairman. Unexpectedly successful Linkin 
Park CD proved commercial bright spot on 
famously graying rock roster. DEBITS That gray- 
ing rock roster: New discs from Bric Clapton, 
Stevie Nicks, R.E.M., Depeche Mode mostly 
met with yawns. 
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18 1 SYNC & Britney SPEARS 


Pop Stars-Actors 


| AGES 20-30/19 CRED- 5 am 


ITS Teen pop ain’t 
over till it’s over, 
and a 1.9-million- 
unit opening week 
for ’N Syne’s Celebrity suggested there won't be 
any fat lady singing at 7’RL soon; response to up- 
coming Lance-’n’-Joey movie will determine solo 
careers beyond Justin’s. Britney’s only slightly 
less iconic than Madonna—or Pepsi (reportedly 
paying her an estimated $2 million a year). DEBITS 
Radio hasn’t gotten behind Celebrity, and Spears’ 
Nov. 6 album may also meet resistance. 
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Ny) AGE 46 CREDITS The past year 


4 last fall’s 


39, Denzel WASHINGTON 


Actor | 


brought the two biggest opening 
weekends of his 20-year career: 
Remember the Titans 
($20.9 million) and this month’s 
Training Day ($22.6 million); the 
latter tour de force performance has placed him 
at the forefront of 2001’s Best Actor race. Now 
shooting his directorial debut, The Antwone 
Fisher Story, for Fox Searchlight. DEBITS Still 
hasn’t successfully branched out with lighter 
roles. His next film, New Line thriller John Q, 
was pushed to February 2002. 
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team for the supernatural 
thriller Sin Eater; this winter, 
he’ll prove his dramatic act- 
ing chops in Monster’s Ball, 
opposite Billy Bob Thornton 
and Halle Berry. 


JULIA STILES (20) Two main- 
stream hits (Save the Last 
Dance, 10 Things | Hate About 
You) proved her bankability, 
and a taste for smart risks 
(Hamlet, The Business of 
Strangers) ensures life beyond 
the teen flick. Stiles has a head 
for business, too: Her un- 
named production company 
has a first-look deal at MTV/ 


Paramount and a second-look 
deal at Miramax. (She’s op- 
tioned The Good Woman). Not 
bad for a college sophomore. 


GIDEON YAGO (23) cuter than 


Carson, smarter than Serena, 
the MTV News correspondent 
is fast becoming the stand-out 
veejay, thanks to his coverage 
of the 2000 presidential elec- 
tion and post-Sept. 11 Arab- 
American discrimination. 


NATALIE PORTMAN (20) she's at- 


ready the cred queen, thanks 
to her stage work in The Diary 
of Anne Frank and The Seagull. 


Add preternatural poise and 
beauty and it’s no wonder 
she’s been dubbed her gener- 
ation’s Meryl Streep. So far 
none of her film work (Beautiful 
Girls, Where the Heart Is) has 
reaped much beyond critical 
raves, but her rise to box office 
royalty is assured: She’s Queen 
Padme Amidala. ’Nuff said. 


SAMM LEVINE (19) Membership in 


the Freaks and Geeks and Un- 
declared circles haven’t led to 
Friends-style stardom, but as 
the youngest member of the 
Friars Club—well, that’s gotta 
mean something. 
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HALEY JOEL OSMENT [13] so tar 


he’s blown only one perfor- 
mance: As a 2000 Golden 
Globe nominee, he couldn’t 
disguise his disappointment 
over losing Best Supporting 
Actor to Tom Cruise. But he’ll 
be seeing gold people soon 
enough. Filmmakers like 
Steven Spielberg consider 
him the go-to kid when it 
comes to holding his own 
against actors three times 
his age (The Sixth Sense, Pay It 
Forward, A.I.). Next up, he’ll 
star opposite Willem Dafoe as 
a Jewish boy in hiding in the 
WWII drama Edges of the Lord. 
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Singer-Actress/Co-CEO, 
Maverick Recording Co. 


4) Madonna 


AGE 43 CREDITS Drowned World Tour 
2001, her first since ’93, was well 
received by critics and accountants 
alike; probably no other artist 
alive—much less one in her 40s— [oiitanaa 
could instantly sell out an arena Meee 
tour with ducats priced up to $250. The upcoming 
second “best-of” should do well. DEBITS The so-so 
2.7 million-selling Music hardly justifies expen- 
sive follies like hubby Guy Ritchie’s unairable 
“What It Feels Like for a Girl” video; his upcom- 
ing Wertmuller remake unlikely to revive her 
acting career. Maverick label is a weak hand. 
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4] George CLOONEY 


Actor-Producer-Director 
AGE 40 CREDITS Ambitious little devil, 
this one. Cult charmer O Brother, 
Where Art Thou? boosted his act- 
ing cred (his mantel got a Golden 
Globe); he’s primed to direct Char- 
lie Kaufman’s much-lauded script 
Confessions of a Dangerous Mind; his Section 
Eight production company (with partner Steven 
Soderbergh) is behind quirky indies (like the up- 
coming Welcome to Collinwood) and main- 
streamers (Soderbergh’s highly anticipated 
Ocean’s 11 remake, in which Clooney also stars). 
DEBITS Too bad about those looks. 
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RUTH MARTEN 


4A ~bretive Artists Agency 


Talent Agency 


CREDITS When the list of 
clients includes both Toms, 
Gwyneth, Sandra, and Will, 
plus helmers Chris Colum- 
bus and Michael Mann, you've got quite a lead. | 
Supreme team packager of talent is synergistic | 
model for rival talent agencies; plans to package 
TV series with advertisers could generate in- 
come in a sluggish economy. DEBITS Two words: 
Patrick Whitesell. When the superstar agent 
bolted for Endeavor, CAA lost the brightest of 
its non-partnered agents. Don’t hold your breath 
getting the agency to admit that, however. 
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PROF SOUND 


Jerry Bruckheimer, movie producer, 
listens to "Pearl Harbor" sound 
edits on JBL monitors in his 
screening room in Santa Monica. 
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A Clive CALDER 


<i) == ~~ Chairman-CE0, Zomba Group of Companies 


44 George WUCAS 


AGE 54 CREDITS Reported annual 
sales of $1.2 billion. Holding dis- 
tributor BMG over a lucrative bar- 
rel with option to exit their deal 
next year. Still enjoying spoils of 
spiriting "N Syne away from RCA. 
R. Kelly and Tool are fail-safe standbys if boy- 
band scene implodes. DEBITS Backstreet arena 
tour far-from-SRO even before rehab time-out. 
Aaron Carter follow-up stiffed. With no immedi- 
ate contenders to expand the teen-pop franchise, 
a lot rides on whether the public can stomach 
Britney’s increasingly trampy vibe. 
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a AGE 57 CREDITS Spent year fine-tun- 


King of the Clones 


ing next summer’s preordained 
megahit Star Wars: Episode II— 
Attack of the Clones. impressively 
upgraded starwars.com, which is 
chockablock with Episode IT teas- 
es. Rumored to be scaling back on the sequel’s 
merchandising—smart. Meanwhile, his Industrial 
Light & Magic toiled brilliantly for Spielberg 
(A.I.) and Chris Columbus (Harry Potter). DEBITS 
Attack of the Clones? Who writes this stuff? (Oh, 
wait—he does.) Early Internet buzz on Episode 
IT: Action scenes rock; dramatic scenes do not. 
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45 Amy PASCAL 


Chairman, Columbia Pictures 


AGE 43 CREDITS Aside from jiggle jug- 
gernaut Charlie’s Angels, there’s 
not much to crow about. Still, the 
future looks bright: Will Smith’s 
Ali, as well as popcorn slam dunks 
Spider-Man, Men in Black IT, and 
another Angels. Now that boss John Calley has 
re-upped until March 2003, Pascal can quit wor- 
rying about succession rumors. DEBITS Despite her 
rep for excellent taste, we got dumb (A Knight's 
Tale) and dumber (Joe Dirt). Final Fantasy, 
though revolutionary, was a pricey belly flop. And 
that fake-critic ad scandal was plain ol’ shameful. 
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T HASN’T BEEN the best 

year to be a mogul. Any 

mogul. Just ask the ana- 
lysts. They’ll tell you how 

2001 split in two: the bad 
part before Sept. 11, when 
companies watched stock 
prices and revenues slide as 
the economy sputtered, and 
the bad part after Sept. 11, 
when things tumbled into a 
free fall. And given the politi- 
cal situation, economy, and 
consumer spending rates, no 
one is predicting a turn- 
around next year. So if you’re 
a multinational media titan 
right now, what you need 
is sweet, plentiful cash to 
weather the unknown and 
provide flexibility. 

While the current economy 
is bad, it’s worse for some 
than others. ENTERTAINMENT 
WEEKLY consulted seven finan- 
cial analysts specializing in 
the entertainment biz for 
their takes on how the big- 
wigs are weather- 
ing the storm. 
And the media 
titan it’s least 
awful for is... 


OFFICERS STEVE CASE, 
Chairman; GERALD LEVIN, 
CEO; ROBERT W. PITTMAN, 
Co-COO; RICHARD D. 
PARSONS, Co-COO 

CREDITS Sheer size. Current 
market cap of $149 billion 
makes it the world’s largest 
media company. Cross-plat- 
form promotions appear to 
be working (Harry Potter will 
be a test). AOL continues to 
grow, along with monthly 
fees. Purchased British- 
based IPC magazine group, 
with plans to sell mags over 
AOL. Tightened belt by clos- 
ing studio stores. Highly an- 
ticipated franchises include 
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Lord of the Rings and the 
Potter flicks, which some es- 
timate will earn $2 billion 
over their lifetime. And hey, 
it owns EW! DEBITS An over- 
crowded film sked means 
movies get mishandled too 
often. The music division 
has been spotty (it missed 
the recent teen-pop boom), 
and its recent executive- 
suite overhaul was long 
overdue, but it’s showing 
signs of a turnaround (Lin- 


TITANS 


kin Park, P.O.D., Staind). On- 
line music initiative slow to 
develop. WB’s loss of Buffy 
the Vampire Slayer to UPN 
(where it’s thriving) may 
drain the teen audience. 
And putting Ted Turner on 
ice caused worries. PROS- 
PECTS Of all the media com- 
panies, AOL Time Warner is 
the best-insulated because 
of critical cash reserves, 
reasonable debt-service 
rates and 45 percent of rev- 


ENTERTAINMENT 


enue coming from subscrip- 
tions to properties such as 
HBO, AOL, and magazines. 
And that CNN remake came 
just in time, didn’t it? 


12) 


OFFICERS RUPERT MURDOCH, 
Chairman-CE; PETER 
CHERNIN, President-COO 
CREDITS TV business is cook- 
ing. Closed $4.4 billion pur- 
chase of 10 TV stations from 
Chris-Craft. Fox News Chan- 
nel’s share of the cable audi- 
ence has zipped past buzz- 
less MSNBC to become 
a legitimate competitor 
against CNN. Fox TV produc- 
tion division is largest 
supplier of program- 
ming to networks and 
poised to cash in on 
the syndication of King 
of the Hill, Ally McBeal, 
Buffy, and the like. DEB- 
ITS Top brass have been 
preoccupied for months 
putting together the DirecTV 
buy. The drop in ad revenue 
from newspaper holdings 
stung. Fox News Channel 
lost Paula Zahn to rival CNN, 
and the cost of staying com- 
petitive in the TV news biz 
could be substantial in the 
coming year. PROSPECTS Sol- 
id, particularly if the DirecTV 
deal closes and Fox can dis- 
tribute its content on a 
worldwide satellite platform. 
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OFFICERS MICHAEL D. EISNER, 
Chairman-CEO; ROBERT A. 
IGER, President-COO; 

PETER E. MURPHY, Sr. Exec VP, 
Chief Strategy Officer 
CREDITS Purchase of Fox 
Family Worldwide creates a 
valuable outlet. Murphy is 
working out how to put Dis- 
ney library into a video- w=» 
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4h Nicole HIDMAN 


AGE 34 GR 34 CREDITS Montin Rouge and 
The Others proved that Holly- 
wood’s most daring actress can 
open a film Stateside and overseas. 
Oscar is buzzing. Nasty split from 
Tom hurt him more than her. Fol- 
lowing up strong with the classy drama The 
Hours and darkly comic Birthday Girl, DEBITS Ex- 
hausted, she’s scaling back: Turned down George 
Clooney’s Confessions of a Dangerous Mind. May 
only produce Jane Campion’s sexy thriller Jn the 
Cut. A taste for edgy projects (next: Lars von 
mH ier’s Dogville) may hinder Julia- sty le LS 0. 


“pmalex YENENIDJIAN & 
AT Chris MeGURH 


Chairman-GEO; Vice Chairman-COO, MGM 
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AGES 45/44 CREDITS Not only 
was the studio profitable for 
the second year in a row, it’s 
been breaking box office 
records: Hannibal had the 
biggest opening for an R-rated film ever; Jeepers 
Creepers, the biggest Labor Day weekend. Then 
there was that little runaway surprise Legally 
Blonde (which got an able assist from marketing 
head/smart new hire Bob Levin). DEBITS Thanks 
to its cash cow of a film library, MGM can keep 
its production slate small—making stinkers like 
Original Sin all the more obvious. 
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43 Wichael LYNNE & Robert SHAYE 


AGES 60/62 ‘CREDITS Lord of the 


§ 2's $222 million b.o. biggest 


Cochairmen-Co-CEOs, New Line Cinema 


Rings is a potential block- 
buster franchise. Rush Howr 


— 
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in studio’s history. DEBITS One 
hit doesn’t make up for deadwood slate and inter- 
nal chaos, with 100 layoffs in wake of AOL Time 
Warner merger. Replacing production prexy Mike | 
De Luca (blamed for Little Nicky, Town & 
Country) with relative newbie Toby Emmerich 
was a way to reassert control, but he’s no De 

Luea...yet. If Rings doesn’t click, New Line could 
flatline—even with third Austin Powers on deck. 


49 Jerry BRUCKHEIMER 


Producer 


AGE 56 GREDITS Who'da thunk Holly- - 
wood’s flashiest purveyor of big- 
screen spectacle would have his 
sweetest success on the small 
screen? Thanks to his CS/, Bruck- 
heimer just snagged a juicy devel- 
opment deal with CBS. And, when all was said 
and done, his pricey scapegoat Pear! Harbor end- 
ed up big here and huge overseas. DEBITS Pearl 
Harbor didn’t exactly earn Bruckheimer the 
Spielbergian respectability he was hoping for. 
How will the combat drama Black Hawk Down 
fare in the current geopolitical climate? 
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03 President-Co-CEO, William Morris Agency 


AGE 54 CREDITS Two years into his 
presidency, he continues to revi- 
talize the once-tired agency— 
often through luring away former 
ICM colleagues (and their clients); 
strong actor list includes heavy- 
weights (Eddie Murphy, Ray Romano, Billy 
Crystal) and up-and-comers (Hilary Swank, 
Kate Winslet, Cate Blanchett); packaging Big 
Brother and Mole, the agency dominates the 
reality genre. DEBITS A very tenuous hold on the 
No. 2 agency spot (see Endeavor, UTA); more 
CAA-like synergy wouldn’t hurt. 
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| E | 
2 = Rap Artist-Producer 


AGE 28 CREDITS Parlayed notoriety 
into his own record label and a 
movie career, Shady Records’ 
first release, Dev ils Night—fea- 
turing Eminem with D12, his De- 
troit crew—debuted at No. 1, 
selling 372,000 copies in its first week. Curtis 
Hanson (L.A. Confidential) will direct the rap- 
per’s untitled starring debut, with Kim 
Basinger as Mathers’ beleaguered mother. 
DEBITS Remains to be seen whether Slim Shady’s 
angry, victimized posturing still plays in the 
wake of terrorism. 


: XN 
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on-demand system—a li- 
cense to print money if it 
works. Got California Adven- 
ture park open ina tough 
market. Filmed entertain- 
ment is in the black, with Mi- 
ramax’s Dimension, which 
delivers jaw-dropping cost- 
to-gross winners, a stand- 
out. DEBITS Disney movie di- 
vision suffered through 
uninspired product and suit 
shuffles. Soft stock not 
helped by Disney spending 
$750 million on a buyback af- 
ter a double whammy—the 
Sept. 17 market slide and the 
Bass family’s decision to sell 
$2 billion worth of stock. 
PROSPECTS Theme parks, 
which provide 30 percent of 
revenue, will come back 
eventually. The cash-rich 
company could be an acqui- 
sitions player in the coming 


months—if prices remain 
ps = ~~ 


low, of course. Buzz says the 
Mouse House would cut a 
$2 billion-plus check for 
Hearst-Argyle’s group of af- 
filiate stations if regulatory 
ownership caps were lifted. 


© VIVEND! UNIVERSAL 


OFFICERS JEAN-MARIE 
MESSIER, Chairman-CEOQ; 
PIERRE LESCURE, Co-COO; 
EDGAR BRONFMAN JR., 

Exec. Vice Chairman 

CREDITS A forward-thinking 
company hitting its stride. 
The movie and music divi- 
sions are both doing boom- 
ing business. Universal Music 
Group, with labels Inter- 
scope, Decca, Def Jam and 
Motown, took home 28 Gram- 
mys last year and remains 
the world’s biggest music 
operation with about 28 per- 
cent of U.S. market. Pur- 


chase of MP3.com bodes well 
for future of music library. 
Purchased Houghton Mifflin, 
and built Vivendi into the 
world’s No. 2 educational 
publisher. DEBITS Stock was 
depressed even before the 
attacks. Questions remain 
about how all the pieces fit 
together: Will the highly 
touted Vizzavi website-for- 
cellular-phone business 
flourish or fizzle? TV strate- 
gy is linked to Barry Diller’s 
USA Networks, but couldn’t 
this company use a com- 
petitive net of its own? 
PROSPECTS Ability to weath- 
er the weak economy is at 
least as good as that of its 
rivals. Vivendi makes a ton of 
money from, of all things, the 
water business, has a low 
reliance on the U.S. ad mar- 
ket, and counts a reported 
10 million European sub- 


scribers to the Canal+ pay- 
TV service in France. 


© Vicon 


OFFICERS SUMNER M. RED- 
STONE, Chairman-CEO; MEL 
KARMAZIN, President-COO 
CREDITS Smooth, low-cost in- 
tegration of CBS and Viacom 
over the past months. Para- 
mount’s film division churns 
out medium-budget movies 
that almost always turna 
profit. Added to strong televi- 
sion brand names CBS, MTV, 
VH1 and Nickelodeon with $2.3 
billion purchase of BET (Black 
Entertainment Television), 
which adds several networks 
and a profitable division. 
DEBITS Roughly 50 percent of 
revenue is tied to ad market, 
which leaves Viacom exposed 
like an arctic explorer with- 
out a sealskin. It was => 
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survive a night in the 
_ real Dracula's Castle. 


Hosted by Hinde Blair 


friday, october 26th 


—_—- 9... family) 


Tre foxfamilychannel.com 


enter tainment TH & © 2001 FowFox Family, Ab Rights Reserved 


‘POWER 


2 Wil SMITH 


AGE 33 CREDITS Boasts the best up- 
coming one-two punch in Holly- 
wood: December’s prestigious 
Michael Mann biopic Ali followed 
by next summer's no-lose sequel 
Men in Black I (the first one only 
earned $588 million worldwide). Early gossip 
says the former Fresh Prince may be an Oscar 
nominee come February. DEBITS But that’s what 


4 
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Bagger Vance (in which he played a golf caddy 
some critics deemed offensive) bogeyed at the 
box office and earned not one nod. 


Actor-Rapper 


ape Joe AOTH 


Founder, Revolution Studios | 


54 Eddie MURPHY 


Actor-Producer 


we kept hearing last year, before The Legend of 


AGE 53 CREDITS Audiences saw The 
Animal despite critics’ warnings 
($56 million). With Paul Thomas 
Anderson’s next film and Ridley 
Scott’s Black Hawk Down, the fu- Fy 

ture looks brighter. DEBITS Still, it MEESai2ay 
was a tough first year for the industry golden boy 
and his studio: first, a boneheaded comedy (Tom- 
cats), then Roth's return to directing (America’s 
Sweethearts—which managed to do the unimag- 
inable: make Julia Roberts look bad). Let’s hope 
it was just growing pains: On the other hand, 
there's the upeoming | loser romp The New Guy. 


5S Endeavor 


Talent Agency 


AGE 40 CREDITS Who knew playing an 
ass would prove such a smart ca- 
reer move? His diarrhea-mouthed 
Shrek donkey (actual character 
name: Donkey) provided the big- 
gest laughs in the year’s No. 1 film 
($265 million so far). No-brainer Dr: Dolittle 2 also 
scored $113 million domestic. Hee-ha! DEBITS Sci-fi 
comedy The Adventures of Pluto Nash, which 
failed to attract Jennifer Lopez or Halle Berry, 
was delayed till January 2002—never a good sign. 
With all the talking animals and special effects, his 
live-action stuffis beginning to 0 play like cartoons. | like cartoons. 
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G6, Drew BARRYMORE 


Actress-Producer 


57 Pete OLSON 


Chairman-CEO, Random House 


” CREDITS Boldest ana y GanDest of 10- 
percenteries is becoming the 
agency everyone wants to do busi- 
ness with: Impressive TV divi- 
sion—David E. Kelley, Aaron Sor- 
kin, the Turners—attracts rising 
talent. Largely thanks to new partner Patrick 
Whitesell, formerly weak talent division boasts 
strong list of under-35s (Drew Barrymore, Matt 
Damon, Ben Affleck, Vin Diesel). DEBITS CA A-style 
arrogance could backfire and blow deals. Some 
say agency, with its 10 partners, suffers from “too 
many chiefs, not enough Indians” syndrome. 


endeavor 


AGE 26 CREDITS With the underrated 
Chartie’s Angels, she proved she 
could produce a box office smash 
(along with partner Nancy Juvo- 
nen, cohead of their Flower Films 
production company). What she in- 
tends to prove with her planned Barbarella up- 
date is anybody’s guess, but there isn’t a studio 
in town that wouldn’t pay to find out. DEBITS Even 
Drew might be able to open the sap-fest Riding 
in Cars With Boys, but she won’t win any MTV 
movie awards. Should probably keep husband 
Tom Green out of future films. 
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AGE 51 CREDITS With a nearly 10-per- 
cent bump in worldwide revenues, 
a record number of New York 
Times best-sellers (169), and some /4 
nice awards (Pulitzers for Kavalier | 
& Clay and Founding Brothers; 
NBCC prizes to Ted Conover, Cynthia Ozick), his 
hands-off approach has paid off. DEBITS Embroiled 
in high-profile suit against e-book publisher 
RosettaBooks. Flagship Random House imprint 
is said to be in red, despite sleeper hit Seabiscuit 
and blockbuster Black House. Expect more 
ousters 4 la 1999’s Delacorte housecleaning. 


i 
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largely a PR problem, but an- 
alysts got nervous when Kar- 
mazin unloaded 7 percent of 
his stock before the attacks. 
PROSPECTS The good: The film 
division will provide the cash, 
and nesters will spend at 
Blockbuster. The bad: recov- 
ery of the stock price and 
revenue at key units remain 
tied to a series of economic 
intangibles. Magic 8-Ball says: 
Reply hazy, try again later. 


© SONY CORPORATION 
OF AMERICA 


OFFICERS SIR HOWARD 
STRINGER, Chairman-CEO; 
JOHN CALLEY, Chairman-CE0, 
Sony Pictures Entertain- 
ment; MEL HARRIS, President- 
COO, Sony Pictures Enter- 
tainment 

CREDITS PlayStation 2 is dom- 
inating the game market as 
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competing products have 
been slower to catch on. 
Multiplayer Internet game 
Everquest worked. Calley 
signed new two-year con- 
tract, giving Sony brass some 
breathing room in finding a 
successor. Sony Pictures 
Classics’ Crouching Tiger, Hid- 
den Dragon logged one of the 
best cost-to-gross ratios of 
all time. DEBITS Nintendo and 
Microsoft are both taking on 
Sony in game market. Stock 
price fell 50 percent due to 
the yen’s strength against 
the dollar and slow electronic 
sales, which also forced a 
huge recent earnings revi- 
sion. Even when it made up its 
own great reviews, movie di- 
vision lagged at No. 6 in 
market share. PROSPECTS 
PlayStation 2 should help 
revenue expectations for 


holiday season. Spider-Man 


and Men in Black II look like 
slam dunks for ’02. But the 
jury is out on the fate of the 
yen and Sony’s ability to cre- 
ate synergy between hard- 
ware and content. Strike 
one: Final Fantasy. 


@ HEATELSMANN AG 


OFFICERS THOMAS MIDDEL- 
HOFF, Chairman-CEO 
CREDITS Middelhoff con- 
vinced Reinhard Mohn, patri- 
arch of the family that con- 
trols Bertelsmann, to sell one 
quarter of the company to 
the public in the next four 
years to expand company’s 
reach. Random House landed 
169 books on the New York 
Times best-seller list, 22 of 
them at No. 1. BMG music has 
strong library, from Elvis 
Presley to Whitney Houston. 
Hiring antitrust whiz Joel 


Klein could smooth regulato- 
ry hurdles in U.S. DEBITS No 
direct access to American TV 
and movie markets, and no 
clear audiovisual strategy. 
BMG merger with EMI was 
scuttled by European regula- 
tors, derailing further expan- 
sion of music business. Then 
there was the Napster blun- 
der: Middelhoff offered to 
spend a reported $60 million 
to convert free music-shar- 
ing to a fee-based system; 
shortly thereafter, a half- 
dozen BMG execs left, includ- 
ing division head Strauss Zel- 
nick. PROSPECTS Lack of ties 
to U.S. ad market and some 
strength in Europe’s radio 
and TV markets give Bertels- 
mann a strong defense ina 
weakened U.S. economy. With 
$16 billion reportedly sitting in 
its checking account, anything 
is possible. 
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ENTER IF YOU DARE... 


Unlock The Gates 
Sweepstakes 


a Trip to eo 


unted Queen 


; 
; 
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Grand Prize: : 


¢ Weekend for two aboard, M4 
the haunted RMS Oueef Mary 


¢ 3 days/2 nights accommodations and-VIP party =e 
¢ Exclusive tour of haunted. Hollywood sites a 


i _ How to enter: 


; * Watch Fox Family's 
S13 Days of Halloween October 19-31, 
- between 6pm and midnight. 
*-Look-for-a different lock combination 
to be revealed each night. 
* Then log onto Yahoo Travel at 
travel.yahoo.com to enter the 
combination for a chance to win. 


¢ Round-trip coach airfare to Los Angeles 


To enter visit 


WY HOO! No purchase necessary. Void where prohibited. Open to legal residents of the 50 Ey 
A. U.S. states and D.C., 21 or older. Sweepstakes begins October 19, 2001 at 12:01 = 
PM PT and ends October 31 at 11:59 PM PT. For official rules and how to enter 
Travel information, log onto http://travel.yahoo.com or send a SASE to: Unlock The Gates rs | mM | y 


travel. yahoo. com Sweepstakes Rules, P.O. Box 11033, Burbank, CA 91510-1033. TMA 2001 FowFocFamiy Al Rights Resend 
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HN KASCHT 


Ch JefBenG 


International Creative Management 


AGE 54 GREDITS William Morris con- 
tinues to lure clients, but Julia, Mel, 
Denzel, and Cameron have stayed 
true; promising hunk-of-the-mo- 
ment Paul Walker just signed; still 
has big-screen helmers from edgy 
innovators (Baz Luhrmann, Darren Aronofsky) to 
classies (Woody Allen); packaging of Fellowship 
of the Ring and sequels promises big rewards. 
DEBITS When the most high-profile new signings 
are Sylvester Stallone and Sean Penn, it’s not a 
good year; seen as weak in writers; rumors that 
agency is being sold or merged don’t help. 
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Chairman-CEO; President, 


A 
OF Jim cRPARRO & Lyor COHEN 
——- 


G0 United Talent Agency 


Talent Agency 


Island Def Jam Music Group 


AGES 49/41 CREDITS IDJ contin- 
ues to dominate the competi- 
tion, offering the year’s dead- 
liest one-two-three-four 
combo of rap releases: Jay-Z, 
Ja Rule, DMX, and Ludacris (all this fall). And 
with the July acquisition of Roadrunner (home to 
Slipknot and Nickelback), the hip-hop heavy- 
weight vastly improved its holdings in the rock 
world as well. DEBITS Despite the roster of rap all- 
stars, most of the exciting newcomers (Fabolous, 
Petey Pablo, Coo Coo Cal) record for other labels, 
suggesting IDJ may be past its innovative prime. 


-, 
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CREDITS Feisty agents keep the 
impressively aggressive agency 
competitive in writing and direct- 
ing talent (M. Night Shyamalan, 
Paul Thomas Anderson, Stephen 
Gaghan, Wes Anderson, Christo- 
pher Nolan, and Ben Stiller); television depart- 
ment stirs envy (Dick Wolf, David Chase, Tom 
Fontana, Joss Whedon, and Alan Ball); music 
got big boost with addition of former CAA 
heavyweight Rob Prinz. DEBITS A so-so movie 
list keeps this up-and-comer from besting 
ICM—for now. 
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PHILIPS 


PHILIPS 


ER $38 million-plus per year 
for Frasier (more than $1.6 million per epi- 

sode; 24- Tec season; through 2003-04) » 
V S$ $25 million against 21 percent 
of the gross for cowriting, producing, and 
starring in Austin Powers in Goldmember * 
$22.5 million for Hart’s War * 
$40 million two-' book 

deal with HarperCollins * 
$20 million for Windtalkers « 

$20 million for Men in Black II 


$20 MILLION AND ABOVE 


~ A RAY 


| ROMANO 


$10 million for 


3 The Bourne 
= Identity, but 
= he (along with 
mq others in the 
7 cast) tooka 
S one-third pay $12.5 million for Gigli, 
“" cut for Steven up from $10 million for 
Soderbergh’s The Sum of All Fears 
Ocean's 11 
_Y An average of more than 
$4 million annually to host Fox News Chan- 
z nel’ s The O'Reilly Factor for six years * 
= and TIN Around 
= $2.2 million each per year for The West 
= Wing (around $100,000 per episode; 22- 
ny episode season) * 
a } and 


‘$1. 54 million each 
per year for The West Wing ($70,000 per 
episode; 22-episode season) 
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POWER 


WHITNEY 
HOUSTON 


Vee 
More than $100 million 
for a new multialbum 
deal with Arista 


G = VIN 


DIESEL 


a than $11 mil for Pitch 
Black: The Chronicles of 
Riddick, $10 mil for XXX 


 — 


JULIA 
) STILES 


$4 million for 
A Guy Thing 


More than $100 million 
for a four-album 
deal with Virgin 


$10 mil-per-film Miramax 
deal, including a Tibetan- 
monk action comedy 


—S 


MARTIN | LEONARDO 


‘ LAWRENCE DICAPRIO 


$20 million for National 
Security; $20 million for 
a Blue Streak sequel 


$20 million for 
Gangs of New York 


Up to $19.5 mil 
per year for 
The Drew 
Carey Show 
($600,000- 
$750,000 per 
episode; 26- 
episode sea- 
son; through 
2003-04) 


RICHARD {RUSSELL 
") GERE _ CROWE 


GWYNETH » BARRY 
PALTROW LEVINSON 


$10 million for View 
From the Top 


$10 million to 
direct Bandits 


More than 

$5 million an- 
nually to host 
Entertainment 
Tonight for 
five more 
years °C 


REESE 
» WITHERSPOON 


$5 million for 
The Farm 


—— 


f ALYSSA 
MILANO 


a 


WILSON LL COOL J 


Ry 


More than $1 million 
for Rollerball 


$2 million for 
Zoolander 


$1.76 million per year 
for Charmed ($80,000 
per episode) 


THERE WAS A TIME 
WHEN THE WORLD ASKED 
ORDINARY MEN TO DO 
EXTRAORDINARY THINGS. 
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SOUNDTRACK AVAILABLE ON PLAY-TONE/SONY CLASSICAL/SONY MUSIC SOUNDTRAX 


Subscribe online at HBO.com America Online Keyword: Jeep 


©2001 Home Box Office, a Division of Time Warner Entertainment Company, L.P. All rights reserved. @ Service mark of Time Warner Entertainment Company, L.P. Jeep is a registered trademark of DaimlerChrysler. 


Requesting a vehicle, the armed forces received a hero. On June 6, 1944, these heroic 
vehicles were with American forces when they landed on the beach in Normandy. The Jeep 
Brand is honored to celebrate the men of Easy Company and all those who served in WWII. 


“| don't think we could have won the campaign without the Jeep. It did everything. 

It went everywhere. Was as faithful as a dog, as strong as a mule, and as agile as Jeep 

a goat. It constantly carried twice what it was designed for and still kept going.” . 
~SCRIPPS HOWARD WWII REPORTER ERNIE PYLE THERE'S ONLY ONE 


LEE 


E 47 is Just when we 


thought movies had lost their abili- 
ty to evoke wonder, Lee’s Crouch- 
ing Tiger, Hidden Dragon made us 
believe people could fly; Tiger 
helped make Gotham-based pro- 
duction company Good Machine into a boutique 
to watch, nabbed 10 Oscar nominations, and 
turned Mandarin into moola ($128 million at the 
b.o.). Speaking of green, Mr. Versatility’s upcom- 
ing projects include an adaptation of Marvel 
Comies’ The Incredible Hulk. DEBITS Just one: We 
have to wait till 03 for Hulk. 


Director 
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ILLUSTRATION BY 


ager AILES 


Chairman-CEO, Fox News 


E 61 CREDITS The once-mocked net 
turned a profit after four years 
thanks to his carefully stocked sta- 
ble of punchy pundits (most no- 
tably Bill O'Reilly). Now CNN is 
aping FNC’s style and hiring its tal- 
ent (Paula Zahn)—the ultimate compliment; Ailes 
retaliated by nabbing CNN’s man in Afghanistan, 
Steve Harrigan. DEBITS FNC’s barking anchors 
thrived during the election morass and Gary Con- 
dit scandal, but suffer when field news is break- 
ing; Fox is in bad shape for war coverage: Harri- 
gan is their only man in Afghanistan. 
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DREW FRIEDMAN 


ane FRIEDMAN 


E 56 CREDITS Her bent for best- 
sellers helped News Corp.’s books 
division hold its own, with HC 
capturing marquee names (Michael 
Crichton, Elmore Leonard) from 
rival Random House Inc., launch- 
ing U.S. imprint of new British acquisition Fourth 
Estate, and making money: operating profits up 
25 percent over last year, to a healthy $111 mil- 
lion. Children’s division scored major hit with 
Lemony Snicket’s A Series of Unfortunate 
Events. DEBITS Paid reported $40 million for two 
books by Crichton. He’s popular, but that popular? 
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ENTERTAINMENT WEEKLY Ti | 


Til 


4 David €. HELLE 


Writer-Producer 


AGE 45 CREDITS Kelley’s choice to 
cast Robert Downey Jr. as Ally 
McBeal’s love interest was the 
smartest creative decision since 
that dancing baby. Fox hit 
Boston Public looks poised for 
more growth; ABC’s The Practice remains a 
time-slot winner in season 6. DEBITS Although 
Downey gave Ally McBeal a creative shot in 
the arm, his stint did little to stimulate the 
dramedy’s ratings; the actor’s April 2001 arrest 
in Culver City forced Kelley to abruptly write 
pee the best thing about the show. 
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= 65) Hilary ROSEN 


_—*Recording Industry Association of Amarios 


“AGE 42 CREDITS Finally defeated 
ep once stent Napster; huge RIAA 
court victory forced the notorious 
music-file swapping site to shut 
down until it can work out licens- 
ing deals to pay record companies 
for their copyrighted music. Proven to be an 
outspoken and articulate advocate for the music 
industry on hot-button issues ranging from free 
speech to antipiracy. DEBITS Gnutella, Aimster, 
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| and other defiant free-music networks are still 


alive and swapping (the RIAA has lawsuits 
pending against some). 


Piers HANDLING, Gilles JACOB 


Flim festival directors, 
Sundance, Toronto, Cannes 


= Geoffrey GILMORE, 
bb) 


AGES 51/52/70 CRED- 
ITS Behind-the- 
scenes tastemak- 
ers who can make 
or break a movie— 
indie or mainstream. Filmmakers and execs kow- 
tow with good reason: Toronto launched Memen- 
to and American Beauty, Sundance launched 
Steven Soderbergh and Neil LaBute, and Cannes 
creates worldwide buzz. DEBITS Festival fever 
means faves don’t necessarily track in the real 
world; internal politics are rife with rumors that 
Jacob is leaving and Gilmore will go Hollywood. 
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G7 faron SORKIN 


AGE 40 CREDITS His controversial 
decision to write a West Wing 
episode responding to the events 
of Sept. 11 delivered the show 
some of its highest ratings ever, 
and the momentum continues. His 
creation scored an impressive 18 Emmy nomina- 
tions for the 2000-01 season. DEBITS Landslide rat- 


show needs to watch in season 3. Something else 
for Sorkin to avoid: those trips to Vegas. 
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ings for the terrorism episode did not translate | 
into critical raves: Many felt the tone was | 
preachy and over wrcuRht—8 tendency the | 


Writer- Producer } 


Dy ‘Mark BURNETT 


Executive Producer 


AGE 41 CREDITS Buoyed by Colby’s in- 
triguing mother complex, Burnett’s 
second Survivor installment, the 
No. 1 show last season, managed to 
mount the first successful challenge 
to NBC’s Must See Thursday-night 
lineup. DEBITS Burnett’s plans for Destination 
Space may have disintegrated along with the Mir. 
And with America’s appetite for reality seeming- 
ly peaking (Survivor: Africa’s debut was strong, 
but down from last year’s average), his other pro- 
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jects—Combat Missions and Eco-Challenge 


(both for USA)—could have trouble surviving. 


Chairman-CE0, 
oadshow Pictures 


69 Bruce BERMAN 


Villag 


AGE 49 CREDITS Established Aussie- 
owned Roadshow as a crucial pro- 
duction/financing cog in the WB 
machine. Ramped up to 12 pics this 
year, with varying degrees of in- 
vestment in Cats & Dogs, Training 
Day, and Hearts in Atlantis. Upcoming: Ocean's 
11. More than just a moneyman, Berman’s mar- 
keting savvy and clout are prized by filmmakers. 
DEBITS Upcoming slate includes two bumped- 
around flicks: The Adventures of Pluto Nash and 
Queen of the Damned, starring the late 
Aaliyah—sure to be a marketing headache. 
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Der Beek was entirely edited 
out of Todd Solondz’s upcom- 
ing Storytelling. 


ALUAB-MEISTERS in the critical 


thrill ride of the summer, 
Sony acknowledged that it 
had created a critic (David 


/ Manning) to suck up to its 


IKE OVITZ shuttered his 

high-profile produc- 

tion company Artists 

Television Group after 

two years, a move that 
further threatens the former 
most-powerful-man-in-Holly- 
wood’s rep and coffers: He re- 
portedly personally invested 
almost $90 million in ATG and 
sister company, Artists Man- 
agement Group. Key clients 
(including Leo DiCaprio, Cam- 
eron Diaz, Robin Williams) re- 
main at AMG, but if perception 
of failure intensifies they could 
bolt, leaving Ovitz to prepare 
for his umpteenth comeback. 


SHAWN FANNING With Napster 
held up in courts (it recently 
settled a suit brought by 
songwriters and publishers 
for $26 million, and agreed to 
pay future royalties based on 
downloads) and music fans 
opting for less stringent sites 
like Aimster, the file-swapping 
pioneer and Metallica antago- 
nist has become another vic- 
tim of the dotcom collapse. 


ANTONIO “L.A.” REID the head of 
Arista Records could cer- 
tainly use a little TLC: Whit- 
ney Houston’s $100 million 
payday might go down with 


Virgin’s Mariah Carey deal as 
one of the dumbest, and 
pricey duds from P. Diddy and 
Babyface aren’t helping save 
face. Blu Cantrell’s sales lag 
behind her radio spins, so it’s 
largely Usher’s top 10 disc 
holding up the bottom line. 


‘DAWSON'S CREEN CAST it's a bad 


sign when Paula Cole’s theme 
has more holding power than 
the stars’ careers. Dawson 
devotees have had to wade 
through one box office blun- 
der after another, including 
Dick, and Katie Holmes’ The 
Gift. Meanwhile, James Van 


own product. The confession 
forced studios—all of which 
routinely employ superlative 
blurbs from less-than-super 
critics—to reexamine the in- 
tegrity of their ads. 


BACHSTREET BOYS Even before 


member AJ McLean checked 
into rehab in July, there were 
signs teen pop’s elder states- 
men were showing their age. 
Record sales for last year’s 
Black & Blue, while platinum- 
plus, fell far short of previous 
releases. The upcoming great- 
est-hits collection implies a 
last chance to cash in. 
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ILLUSTRATION BY E#MM DAVID HUGHES 
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AGE 47 CREDITS The pool’ of Holly- 
wood stars who can routinely 
“open” a movie gets shallower by 
the week. So when Rush Hour 2 
did $221 million (and counting), 
Chan joined an elite dojo, shoulder 
to shoulder with the two Toms and Julia. Seems 
he’s also a one-man franchise machine: After a 
Shanghai Noon sequel (Shanghai Knights), look 
for an inevitable Rush Hour 3. DEBITS Stepping 
into Jerry Lewis’ clown shoes in a Bellboy remake 
sounds iffy. Jet Li, take note: At 47, how long can 
Chan continue doing his own stunts? 


LAST YEAR 


ee | 
2001 
wo 


74 OsCSTAOUBY ER) 256.5 


| record sales). New sitcom Reba 


7 Jo dan LEVIN 


AGE 34 ¢ CREDITS The only net to post 
major gains in ad sales this year. 
Got kudos from critics for Gil- 
more Girls and from viewers for 
Popstars (which also scored 4a. 
LAST YEAR « — 
helped deliver net’s best-ever Friday-night 
numbers; Smallville should keep the teens hot 
and bothered. DEBITS Angel’s not looking as celes- 
tial without Buffy; the kids of Dawson’s Creek 
are almost up one; and fall’s comedy offerings 
Off Centre and Men, Women & Dogs are laugh- 
able, but for all the wrong reasons. 


" President, Entertainment, The WB | 


| lk vid LETTERMAN | 


AGE 54 CREDITS From codger to com- 
forter: In his TV return after 
Sept. 11, the irony-clad host skill- 
fully calmed a jittery TV nation 
with his heartfelt opening remarks 
(he also reassured us that yes, it 
was still all right to make fun of Regis Philbin). | 
Letterman’s subsequent shows garnered some | 
of the best reviews—and ratings—of his career. 
Letterman’s Worldwide Pants produces hits for | 
CBS (Everybody Loves Raymond) and NBC | 
(2d). DEBITS He may be scoring big ratings for 
now, but Leno has been ahead all year. 
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13). lay LENO 


AGE 51 CREDITS The genial host has 
been No. 1 in late night for six 
years running (his contract keeps 
him at The Tonight Show through 
2005). That popularity carries over 
to his day job: Busy standup 
schedule generates nearly as much income as his 
reported eight-figure NBC salary. He gives 
America what they want... DEBITS ...but also gets 
no lovin’ from crities for playing to the cheap 
seats. It didn’t help that Leno had the unenviable 
task of following a pitch-perfect David Letter- 
man after the Sept. 11 attacks. 


16) ‘ay ROMANO 6 Philp ROSENTHAL 


Actor- NG Producer; Executive 
Prodiia fi] verybody Loves Raymond 


AGES 43/41 GREDITS What’s not 
to love? TV’s No. 2 comedy 
has raised its numbers every 
season (and is off to a nice 
syndie start); CBS paid a re- 
ported $140 million-plus to renew for two more 
years; Romano’s new deal makes him one of the 
highest-paid tube actors; Rosenthal is emerging as 
a behind-the-scenes player (directing Clinton’s hi- 
larious White House Correspondents’ dinner video 
and writing tributes for recent celeb telethon). DEB- 
ITS Romano's film Bridge and Tunnel wasn’t done 
in time to shoot this summer. Big debit, right? 


TV Host 


Se 
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74 + Bruce WILLIS 


Actor 


75, _ Jennifer LOPEZ 


Actress- Singer 


AGE 46 CREDITS REDITS After achieving Tra- 
volta-style movie ubiquity in 1999- 
2000 (The Sixth Sense, The Whole | 
Nine Yards, Disney’s The Kid, Un- 
breakable), Hollywood’s most de- 
pendable $20 million workhorse 
laid low in 2001, dodging Travolta-style overexpo- 
sure. Back in Bandits, his next big-budget top- 
liner, MGM’s Hart’s War, isn’t until next year, fol- 
lowed by a three-picture deal with Revolution 
Studios. DEBITS Let’s hope it pays off; Revolution’s 
output thus far has been about as satisfying as a 
$10 burger from Planet Hollyw ood. 


a a 
LAST YEAR +9 


Dp Tach MANOS & Carol REIDY 


President and COO, Simon & Schuster Inc.; 
President, Simon & Schuste ri Adult Publishing Group 


AGE 31 CREDITS The first woman to 
have a No. 1 movie (The Wedding 
Planner) and non-soundtrack 
record (J.Lo) in the same week. 
Now wants to conquer TV (her 
NBC deal includes a sitcom and 
TV specials) and fashion (teamed up with Andy 
Hilfiger to design her own line). Distanced herself 
from bad press by blowing off P. Diddy and mar- 
rying comparatively innocuous choreographer 
Cris Judd. DEBITS Angel Eyes did unheavenly 
business; maybe that explains the hissy fit over 


a rubber puppet at MTV’s Video Music Awards. 
a 


79 Arthur A, LEVINE 


ice President and Editorial Director, 
Arthur A, Levine Books/Scholastic 


AGES 58/52 GREDITS Despite 
intermittent rumors of im- 
pending sale by parent Via- 
com, house continued to 
build on its rep for serious 
nonfiction, snagging Hillary Clinton’s memoirs 
and making oft-overlooked American president 
John Adams into blockbuster material. Strong 
commercial fiction—Mary Higgins Clark, Ed Mc- 
Bain—complements literary Scribner imprint, 
which didn’t embarrass itself too much with 
Anne Heche’s autobiography. DEBITS Hillary’s 
$8 million may prove risky business. 
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Who was hot (and not) a decade ago —and where they ended up 


AGE 39 CREDITS Quality children’s-lit 
editor with his finger on the 
pulse of the 12-and-under set. Hit 
the commercial big time with 
Harry Potter (U.S. rights for the } 
first book purchased for a mere 
$100,000), catapulting the lower-profile Scholas- 
tic to the No. 4 slot in revenues, behind behe- 
moths HarperCollins and Penguin Putnam. 
Continues to aim high, publishing first chil- 
dren’s book by Irish novelist Roddy Doyle. 
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DEBITS How high can he fly with no new Potter 


until next year? 
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Last Action Hero. He fell off 
the Power list in 1997. 


HERE’S never a power 
vacuum in Hollywood. 
There are only those 
who keep it and those 
who lose it. This year, we 
decided to take a look back 
at ENTERTAINMENT WEEKLY’S 1991 
Power list—both to see how 
the vagaries of power shifted 


in the last decade and how 
prescient (or not) we were in 
pegging the powerful. The list 
was topped by then-CAA 
head Michael Ovitz (some- 
where Joe Eszterhas is smil- 
ing). And in 1991, Disney’s 
Michael Eisner and Viacom’s 
Sumner Redstone were No. 3 
and No. 8, respectively. A 
decade later, they’re still 
riding high (although we 
suspect that Eisner may have 
traded in that slick cell 
phone we pictured for a 
newer model). But for oth- 
ers, a top tier is as hard to 


hold on to as a handful of 
Glitter. In fact, 17 percent of 
those on the Power list in 1991 
are still on. Here’s where 
they were—and where they 
went from there. 


ARNOLD SCHWARZENEGGER 
“He’s just plain Big,” wrote 
EW of the highest-ranked ac- 
tor on the ’91 list. “His movies, 
his career, his voice, his bi- 
ceps, and, most important, 
his aspirations.” But, in the 
90s, Arnold’s image suddenly 
seemed overblown, especially 
after the release of 1993’s 


HEVIN COSTNER His seven 
Oscars for Dances With Wolves, 
said EW, “elevated him to the 
peaks of stardom.” Which 
then allowed him to express 
the heights of his ego with 
1995’s Waterworld and 1997’s 
The Postman. 


BRUCE WILLIS who couta 


blame us for counting him out 
after the debacles of Bonfire of 
the Vanities and Hudson Hawk? 
But we shouldn’t have taunted 
that “Hair Club commercials 
and Moonlighting reunion =» 
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[ hp photosmart 618 digital camera ] 


Film. Man, the 1900s were fun. 

Presenting digital photography’s leap from infancy to adulthood. A camera 
that shows you your pictures instantly. Pictures artfully captured with the help 
of our engineers’ remarkable chip. And an invention that mimics the most 
sophisticated lens of all: the human eye. For more information on our entire 


collection of digital imaging products, visit www.hp.com/go/photography 
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[ hp jornada with pocket camera ] [ hp psc 950 printer/scanner/copier/fax] [ hp pavilion 7970 home PC ] 
(sold separately) 


hp PCs use genuine Microsoft® Windows? www.microsoft.com/piracy/howtotell 


©2001 Discover Bank, Member FDIC. A Morgan Stanley Company. 


YOU’D BE SURPRISED HOW MANY WAYS THERE ARE TO HELP. Every time you use your Discover® Card, 
we'll make a donation to America’s relief efforts, until we reach our goal of 5 million dollars. Just by doing 
what you do everyday, you can help the families and victims of September 11. For more information, or to 
request your own Discover American Flag Card, call 1-800-347-3026 or go to Discovercard.com. 


Cashback Bonus” Program + Low APR « No Annual Fee 
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POWER. 


79 Clive OAV 


Chairman-GE0O, J Records 


AGE 68 GREDITS Demonstrated 
that there’s life after Arista—a 
mighty rich one, in fact. J broke 
newcomer Alicia Keys faster than 
you can say “Fallin’” and racked 
up hits for O-Town and successes 
for Jimmy Cozier and Luther Vandross. Wait- 
ing in the wings: a new album from neo-soul gal 
Angie Stone, who traded Arista for J; and motor- 
mouth rapper Busta Rhymes, who defected from 
Elektra. DEBITS Yes, ageism is odious, but let’s be 
real: How long can a senior citizen stay on top 
of a youth-driven market? 


QQ) Harrison FORD 


LAST YEAR « FLUX 


AGE 59 CREDITS Those who say 
Ford’s best years are behind him 
ought to check out his asking 
price, recently pegged at $25 mil- 
lion for the upcoming submarine 
drama K-19: The Widowmaker. 
What’s more, his interest in another Indiana 
Jones installment might revive the franchise. 
If this guy says he can play Indy again as a 
sexagenarian, who’s gonna contradict him? 
DEBITS Young audiences, for one. Having passed 
the Jack Ryan torch to Ben Affleck, maybe it’s 
time for Ford to do the same with Dr. Jones. 
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Senior partner, Williams 
& Connolly law firm 
ie 


AGE 55 GREDITS Washington Uber- 
lawyer and Democratic Party 
loyalist has become inside-the- 
Beltway broker, negotiating two 
of the biggest deals of the year: 
Hillary's $8 million Simon & Schus- 


§2 Robert 8. BARNETT 
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deal. High-powered clients include Jeff Greenfield 
and Sam Donaldson. Keeps ’em all happy charg- 
ing only $600 hourly rate (no 15 percent commis- 
sion), and he’s bipartisan, repping VP wife Lynne 
Cheney. DEBITS Some insiders say he doesn’t 
work New York literary landscape like a native. 


ter memoir and Bill’s reported $10 million Knopf 


al 6] and the City's Nomen: 


| trends to be players in fashion biz. Off-duty from 


im CATTRALL, Sarah Jessica PARHER, 
Cynthia NIXON, Hristin DAVIS Actresses 


AGES 45/36/35/36 
CREDITS Emphati- BA 
cally prove there’s © 
showbiz life for 
women over 35. 
Ratings flourished in first half of season 4, and 
show earned 10 Emmy nods. Blame them for re- 
viving stilettos, but they’ve launched enough 


orgasm debates, Parker has an ad gig with Nu- 
trisse; Nixon got stage role in The Women. DEBITS 
An engagement, a baby, a functional relationship? 
The rest of season 4 is sounding awfully Lifetime. 


§3 MiWeNYERS = 


AGE 37 CREDITS Voiced the big green { 
ogre Shrek, the highest-grossing | 
movie of 2001. Certain to regain 
his title as the king of mojo next 
summer with Austin Powers in 
Goldmember—as close to a sure 
hit as you can get in the movie biz. His pay- 
day for cowriting, producing, and starring in it? 
A reported $25 million against 21 percent of 
the gross. DEBITS He’s got a rep (as in his loony 
legal wranglings with Universal and Imagine 
over the now-defunct Dieter) for acting like a 
big green ogre. 


LAST YEAR « FLUX 


4 Helse GRAMMER 


Actor-Producer 
AGE 46 CREDITS Other TV actors 
would be wise to take some Gram- 
mer lessons: In June, the Frasier 
star signed a record-breaking 
$75 million-plus deal, keeping him 
on the couch through 2004 (he’s 


LAST YEAR» — 


worth it, too; with Friends possibly moving out, 
NBC desperately needs the three-time Emmy 
winner's lynchpin sitcom). The UPN comedy Girl- 
friends, which he exec-produces, entered season 2. 
DEBITS He'll have to do better than UPN to launch 
a respectable producing career. As for big-screen 
cred, 15 Minutes got clocked at the box office. 
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movies may start to look aw- 
fully good.” Our apologies to 
Mr. Willis. He had The Sixth 
Sense. We obviously didn’t. 
Current rank: 74. 

EW’s 1991 picks for the 
power players of the future 
were pretty spotty. Our list of 
up-and-comers included ac- 
tor Kenneth Branagh, director 
John Singleton, and Bell Biv 
DeVoe’s Michael Bivins. But 
only three of the nine ever 
graduated to the Power 101: 
Random House publisher Ann 
Godoff made it in 1997, while 
Northern Exposure creators 
Joshua Brand and John Falsey 
showed up in 1992. 


JERRY BRUCKHEIMER tn 


1991, he and partner Don 
Simpson were still smarting 
from the performance of 
1990’s Days of Thunder and 
hadn’t released a movie since. 


But after Simpson’s death in 
1996, Bruckheimer roared 
back with such blockbusters 
as Con Air, The Rock, and Ar- 
mageddon. Current rank: 49. 


POWER COUPLES Brey years 


ago, EW gave the nod to seven 
power couples. Perhaps we 
should have put some divorce 
lawyers on the list: Since 791, 
Jane Fonda and Ted Turner, 
Mariah Carey and Tommy 
Mottola, and Willis and Demi 
Moore have split. Still intact: 
Schwarzenegger and Maria 
Shriver, Frank Rich and Alex 
Witchel, Mike Nichols and Di- 
ane Sawyer, and Tina Brown 
and Harry Evans (who re- 
cently celebrated their 20th 
anniversary). 


The miniature 
potbellied pig. What crowned 
this fad, according to EW, was 


the fact that “Luke Perry of 


Beverly Hills, 90210 says he 
sleeps with his.” (Yeah, we 
thought that was cool then. 
We were young.) But, when 
these porkers grew bigger 
than expected, the mania fad- 
ed away. As did 90210. 


POWER PLAYTHING Im nt-Wee tan eve 


Seems awfully quaint now that 
everyone in Hollywood totes 
around a Palm, a two-way 
pager, and a cell phone with 
wireless Internet. 


M.C. Hammer 
and Axl Rose. The man in the 
genie pants made the list after 
Please Hammer Don’t Hurt "Em 


ENTERTAINMENT 


sold 10 million copies, while 
Rose’s band Guns N’ Roses 
seemed unstoppable both in 
terms of sales ($22 million) 
and bad-boy antics. But both 
singers fell off the list the next 
year. They can thank gangsta 
rap and grunge for making 
them look stale. 


MACAULAY CULKIN ew 


predicted that the Home Alone 
star, then 11, “may become 
the first kid ever to earn his 
age in millions.” We were 
close. With his power-hungry 
father Kit Culkin calling the 
shots, Mac saw his salary 
rise to a reported $8 million a 
picture. But after a few flops 
and a nasty custody battle, 
Culkin quit the biz. He only 
returned to acting this year, 
starring on stage in Madame 
Melville while considering a 
number of movie roles. He 
recently turned 21. 
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POWER 


ILLUSTRATION BY Fall’ EOMUND GUY 


65 Dean VALENTINE 


Pr esident- CEO, UPN 


~ AGE 47 CREDITS Dude, you’re on this 
list for two reasons: luring Buffy 
the Vampire Slayer and Roswell 
from The WB, and greenlighting 
Enterprise, the latest Star Trek in- 
stallment, whose debut yielded the 
highest numbers since your net bowed in ’95 
(12.5 million viewers). DEBITS But you're still in a 
shaky fifth place. And let’s face it, all of your best 


shows were established franchises. Instead of 


each of contract (hello?), 
ou should be focusing on developing a 
lid shows of your own. 


your network for 
perhaps 
couple of s 


$6 fen STILLER 


Actor-Writer-Pro ucer- 


AGE 3 35 CREDITS Quadruple threat 
proved with Zoolander (developed 
through his on-the-rise Red Hour 
production company) that he can 
single-handedly open a movie. The 
blockbuster success of last year’s 
Meet the Parents (a sequel is in development) 
means he’s starred in two of the highest-grossi 

comedies of all time (There’s Something About 
Mary being the other). DEBITS Zoolander is only 
a modest hit, su ting his quir 
comedy may lack mass-market mojo of certain 


Director 


international man of my: stery (see #83). 


LAST YEAR + — 


y brand of 


7 Beyoncé HNOWLES. 


ongwriter-Producer-Actress 


AGE 20 CREDITS J. Lo, watch your 
back: Knowles coproduced and 
cowrote most of Destiny's Child’s 
three-times-platinum Sz 

group’ ’ My Name” from The 
Writing’s on the Wall, netted two 
Grammys; her acting debut in MTV's “hip-hopera” 
Carmen drew a fiery 3.1 million viewers and 
critical acclaim; in talks for female lead in Austin 
Powers 3; and she’s inked a deal with LOréal to 
become a spokesperson. DEBITS Heavy rotation on 
MTV, plus Levi's, Candie’s, and UOréal ads, is too 
much of even a bootylicious thing. 
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BORDERS 


BO: 0cKeo eM Sal CreaMOv 1 ES er CAPE 


Great Prices on New Releases and Old Favorites 


The Look of Love 
vione KIO I 
Diana Krall's growing legion of fons will delight in her latest ‘ee Ps 
release, The Look of Love, which once again fuses steamy vocals 
and sumptuous piano to create inspired interpretations of 
compositions by the likes of Johnny Mercer, Burt Bacharach, and 
the Gershwins — made all the richer with backing from the nigh co EN 
London Symphony Orchestra. The Tiki Bar Is Open Serendipity Soundtrack 


John Hiatt Various Artists 


The Id 
esas agli CLASSICAL 
The Id, the long-awaited second CD from Macy Gray, is a delicious : ame FE) 


combination of '60s- and '70s-era soul with modern beats and . 
grooves. Her unashamedly honest lyrics paint striking slice-of-life B Ke 
portraits, while her voice is informal and intimate, with a touch of L na 
Billie Holiday, A Smooth Jazz Christmas Classical Hits 


Dave Koz & Friends Various Artists 


From Over 2,000 OUND HEB Titles. Only $8.99 each 


\ 2 t 4 < +> 9 ag) 
Dive Greatest Hits Beethoven for Book Lovers Slippery When Wet Adagios for After Hours 


Sarah Brightman Elton John Various Artists Bon Jovi Various Artists 


{OUIS ARMSTRONG 


oe HIN JONES 


Sale also includes: The Moody Blues, Weezer, U2, 
Ella Fitzgerald, Count Basie, Chopin, Mozart, 
Smokey Robinson, B.B. King, Marvin Gaye, and more! 


The Best of Tom Jones: The Best of Lovis Armstrong: 
The Millennium Collection The Millennium Collection 


lom Jones Louis Armstrong 


Come to Borders and treat your senses well. With over 150,000 books, 40,000 music titles, 7,000 movies 
on VHS and DVD, and great coffee in the cafe, we have plenty for you to choose from and enjoy. To find a 
store near you or to place an order, call 1-888-81BOOKS. Or shop at www.borders.com* 


© 2001 Borders, Inc. 11904 “Online prices may vary. 


TOA AS DY KIT 2 7 “WSN IGUVIVE 12 C31¥0dHI HOTS 


POWER 


Creator-Executive Produce 
The Sopri rhe 


AGE £56 CREDITS Chase’s angst-ridden 
gangster saga has raised the bar 
for TV quality, realism, and bru- 
tality, as well as popularizing a 
gritty (and refreshingly adult) , 
sexuality in Emmy-magnet stars BES@GS 
James Gandolfini, Edie Falco, and Lorraine 
Bracco. For his trouble, the auteur recently 
inked a deal north of $15 million (plus back-end 
bucks) to keep the cannolis coming through the 
fifth season. DEBITS With the increasing lag time 
between the seasons, less committed viewers 
may _ fuhgeddaboudit. 


i 
an it Nichae BARKER & Tom BERNARD 
: DU BE conrosconts eany Plocures Classics 


3ES 47/48 CREDITS They may 
not possess the same look- | 
at-me showmanship as the 
brothers Weinstein, but 
these indie tastemakers LAST YEAR -— 
proved they could probably sell sand in the Gobi 
Desert with their brilliant marketing of Crouch- 
ing Tiger, Hidden Dragon (Was it a chick flick 
or for Matrix fan boys? Yes.) Add Pollock to the 
mix and the pair has become the indie studio to 
watch. DEBITS Their cupboard for the rest of the 
year isn’t exactly loaded for bear. They'll need 
to prove that 2000 wasn’t a fluke. 


y ROACH 


AGE 44 “CREDITS With Meet the Par- 
ents and both Austin Powers flicks 
(plus next summer’s third, Gold- 
member), Herculean helmer sur- 
passed the Farrelly brothers to be- ; 
come the comedy director du jour. BEGEuREEES 
Cinched a deal with Fox earlier this year. Effort- 
lessly massages difficult talent (see: Stiller, Myers, 
De Niro). In the works: Parents sequel Meet the 
Fockers, The Hitchhiker's Guide to the Galaxy, 
Spy vs. Spy, and Walter Kirn’s Up in the Air. 
DEBITS The problem with being in demand: perco- 
lating projects have a way of never happening. 


Cast of FRIENDS. 


Director- Producer ~ “a 


| Od! 9 be ZADAN & Weil MERON 


Executive Producers 


AGES $ 52/46 CREDITS Reports of 
the death of TV musicals and 
movies were greatly exag- 
gerated. Thanks to these ’ 
two, classy productions have _LAST YEAR + — 

updated a dusty genre (Annie, Rodgers & Ham- 
merstein’s Cinderella) and delivered big audi- 
ences: ABC’s Life With Judy Garland: Me and 
My Shadows (with Judy Davis) was last season's 
most watched mini. Remakes are in order for 
Mame (with Cher), The Music Man, The Wiz, and 
Footloose (which Zadan first produced for the big 
screen). DEBITS Their own Emmys would be nice. 


san STROMAN 


Director- shongesrapher 


AGE 47 CREDITS A one-woman Broad- 
way revival, she performed a rare 
hat trick, with three hit musicals 
running simultaneously: The Pro- 
ducers, Contact, and The Music \ j 
Man. This month she goes for four BEGS@GiEs 
with Thow Shalt Not, featuring a Harry Connick 
Jr. score. (How about five concurrent hits? The ac- 
claimed British revival of Oklahoma!, which she 
choreographed, reaches New York early next 
year.) For uniting critics and popular audiences, 
Stroman deserves a Nobel Peace Prize as much 
as her stack of Tonys. DEBITS Harry Connick Ji-.? 


93 Jon STEWART 


Comedian/Talk-Show Host/Actor 


AGE 38 CREDITS After capturing the 
absurdity of the 2000 election on 
the witheringly satirical yet com- 
monsensical The Daily Show With 
Jon Stewart (winner, this year, of 
a Peabody Award and its first MEXS@iEES 
Emmy nods), this fake anchor has earned 
more trust from young, savvy viewers than | 
the real desk jockeys. Starring with Robin 
Williams in Death to Smoochy could finally 
make his acting career news. DEBITS A time of 
unconditional support for politicians can be 
deadly f for someone whose jobi is to mock them. 


CisatOMNO.cop, 


Sitcom Sraus ‘ 


DISARONNO’ V 
ORIGINALE 


AMARETTO 


AGE 58 cREDI TS More or less pio- 
neered DVD—both the technology |} 
and the business; predicted its suc- | % 
cess in the early ’80s. Partnered | 

with Toshiba in early "90s to score 


AVERAGE AGE 34.5 CREDITS Rachel’s 
pregnancy helped Friends’ sea- 
son opener draw the sitcom’s 
largest premiere in six years— 
and those 30 million viewers 


\ Lovee rRODLCED RY 


have stuck; while their stylish LAST YEAR «43 
coifs proved no match for the matted hair of CBS’ 
Survivor 2, the six Friends have so far bested 
Survivor: Africa. Is it any wonder that, after eight 
seasons, Madison Avenue still pays top dollar for a 
30-second spot? DEBITS The little question of what 
the actors do next; season 9 is up in the air, and 
Son of Rock Star doesn’t look like a go. 


cut into his packaged entertainment empire. 


13 jointly held patents on the then- EEu Ra 
developing format. Priced dises to buy, spurring 
a boom that now accounts for over 20 percent 
(and climbing) of studio revenue. DEBITS There’s his 
ongoing disagreement with Blockbuster over how 
the video biz is run; with economy shuddering, the 
buying frenzy may flag; video-on-demand could 


Bays ges ITALY 


6 Vin DIESEL 


AGE 34 CREDITS Having answered 
the question “Is Vin Diesel a star 
yet?” with the surprise summer 
smashup The Fast and the Furi- 
ous, the former bouncer joins the 
$10 million club with his upcoming 


ects as Terminator 3 


something to do with its success. 


Bi Nat BLAH & 


Programming, 


AGES 51/47 CREDITS Cable net 
is often the last hope for 
controversial subject mat- 
ter (as in The Believer, the 
acclaimed Sundance film no 


movie studio would touch), and first hope for 
filmmakers (House of Mirth and Gods and Mon- 
Showtime). Original series 

(Queer as Folk, Soul Food) cater to viewers the 
broadcast nets often ignore. DEBITS Those same 
series lack critical support and the network gets 
little Emmy love; reviewers and nominators are 


sters started at S 


too busy lauding HBO. 


100, The Rock 


AGE 29 CREDITS The “most electrify- 
ing man in sports entertainment” 
contributed in no small part (and 
let’s face it, it was a very small 
part) to a $419 million worldwide 
payday for The Mummy Re- 


AGES 11/13/12 CRED- 
8 The plucked- 
from-near-obscu- 
rity Brits are 
wizard-in-training 


(talk about job security). DEBITS This 
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spy movie XXX. A sequel to word- 
Pitch Black finally gets the green light, and his 
name has been linked to such high-profile proj- 
. DEBITS F'wriows wasn’t 100 
percent Diesel-driven: Girl magnet Paul Walker 
and the current fast-car trend probably had 


Jerty OFFSAY 


Chairman-CEO; President of 
howtime Networks 


Superstar, World Wrestling Federation 


turns. Next year’s prequel, The Scorpion King, 
and a starring role in the upcoming Hunting 
Bronze have the man also known as Dwayne 
Johnson positioned to become the 21st-century 
Ah-nold. DEBITS The all-too-real physical risks of 
his day job (including WWF SmackDown!) 
leave him vulnerable to catastrophic injury. 


os a Potter Hids: Emma Watson, 
1015) ne Grint, Daniel Radcliffe 


Harry and pals Ron Weasley and Hermione 
Granger. Collectively, they’re the stars of Harry 
Potter and the Sorcerer's Stone—the biggest sure- 
thing phenomenon since The Phantom Menace— 
and potentially six more features, should Warner 
Bros. turn all of J.K. Rowling’s novels into movies 


Potter thing? It'll follow you the rest of your lives. 


Badass 


LAST YEAR = — 


of-mouth hit 
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LAST YEAR + — 


whole Harry 


2001 


POWER 
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DH 
AGE 44 CREDITS Runs top-rated basic- 
cable net/trendsetting empire for 
under-12 set. Sales of Blue’s Clues 
tie-in products top $1 billion a year, 


but it takes more than a Sears 
kidswear line to triple profits in 


three years—which is where low-cost, high-yield 
kid flicks like Rugrats in Paris come in (and just 
wait until Jimmy Neutron: Boy Genius hits). Nick 
Records—a partnership with Jive—should clean 
up. DEBITS Writers Guild of America accuses net of 
refusing to give contract coverage for animation 
writers; Nick is awaiting ruling from labor board. 


erD SCANNELL 


President, Nickelodeon, TV Land, and TNN 


& 
LAST YEAR » 37 


AGE 42 CREDITS Pulled a fast one with 
The Fast and the Furious, crossing 
the summer finish line with a mod- 
estly budgeted, minimally star- 
powered hit, guaranteeing entrée 
into any studio in Hollywood. After 


producing The Skulls and Cruel Intentions, he’s 
now shifting gears, from teensploitation to more 
mature fare like the savvy TV satire Greg the 
Bunny (Fox midseason) and Vin Diesel’s spy flick 
XXX. DEBITS Unfortunately, he didn’t shift quickly 
enough. (See The Glass House, Soul Survivors, 


and Saving Silverman.) 


99 Neal #. MORITZ 


Producer 


LAST YEAR + — 


10] Angelina JOLIE 


AGE 26 CREDITS If Paramount goes 
ahead with a Tomb Raider se- 
quel—and after grossing $131 mil- 
lion domestically with the first 
one, why not?—Jolie will become 
the first actress with her own ac- 
tion franchise since Sigourney 


Sin—nobody else did.) 
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WRITTEN AND REPORTED BY 


Rebecca Ascher-Walsh, Scott Brown, 

Rob Brunner, Josh Chetwynd, Clarissa Cruz, Amy 
Feitelberg, Daniel Fierman, Mike Flaherty, 
Matthew Flamm, Gillian Flynn, Jeff Jensen, Dave 
Karger, Caroline Kepnes, Alice M. Lee, 
Allyssa Lee, Chris Nashawaty, Degen Pener, Brian 
M. Raftery, Lynette Rice, Joshua Rich, Erin 
Richter, Evan Serpick, Jessica Shaw, Tom Sinclair, 
Dan Snierson, Daneet Steffens, Benjamin 
Svetkey, Allison Hope Weiner, Chris Willman, 


Josh Wolk, Josh Young 


Weaver bitch- 
slapped aliens. Meanwhile, that Oscar for Girl, 
Interrupted continues to kick open doors to se- 
rious roles (like the refugee-camp drama Be- 
yond Borders). DEBITS But can she open a movie 
as anyone other than Lara Croft? (See Original 
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The Passat. Starting at an innocent $21,800* Drivers wanted: ({(¥ 


©2001 Volkswagen. 1-800 DRIVE VW or VW.COM “Base MSRP of $21,750 for a Passat GLS with 5-speed manual transmission. Price 
excludes foxes, registration, transportation, options and dealer charges. Dealer sets actual price. Shown with optional Luxury Package. 


From Hell 
STARRING 


Johnny Depp 
Heather Graham 


rom Hell, THE iSA- 

tional and accomplished 

Jack the Ripper thriller di- 

rected by Allen and Albert 
Hughes, takes full, violent ad- 
vantage of the license opened up 
by several decades of extrava- 
gantly bloody popcorn horror 
films. In recent years, the hor- 
ror genre, driven by hell-raiser 
special effects and the populari- 
ty of all those jokey mascot stalk- 
ers (Jason, Freddy, Pin- 
head), has been reduced 
to a carnival of jolts 
designed for the back 
shelves of video stores. 


Mea © rom Hell, an entranc- 


RATED R 
121 MINUTES 


MEAN STREETS Depp 
and Robbie Coltrane 
look death in the face 


The Grim Ripper 


Johnny Depp pursues a maniacal murderer in the Hughes 
brothers’ powerful whodunit, From Hell. by Owen Gleiberman 


ingly literate and old- 
fashioned mystery with 
a shivery note of dread at its 
center, is that rare thing, a hor- 
ror film of genuine artistry and 
excitement. The Hughes broth- 
ers work with commanding re- 
straint—they’re more interest- 
ed in disturbing you than in 
getting you to leap under your 
seat in fright—yet they are 
hardly ones to step back from 
operatic mayhem. As filmmak- 
ers, they have specialized in 
scalding portraits of the Ameri- 
can inner city, and they now re- 
veal an imagination that slashes 
its way across e 


Working n a finely 


tered script by Terry Hayes and 
Rafael Yglesias (it was adapted 
from Alan Moore and Eddie 
Campbell’s even more densely 
textured graphic novel), the 
Hughes brothers take us deep 
inside the gaslight-and-cobble- 
stones world of London in 1888, 
a murky Victorian maze in 
which the forces of squalor and 
civility remain at once separate 
and secretly conjoined. In the 
Whitechapel district, a teeming 
red-light ghetto where cockney 
ladies of the night rub up 
against beefy boozers in alley- 
ways, an anonymous madman in 
white gloves and a top hat is on 
the loose, luring his victims with 
grapes, the ominous crack of his 
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unfolding coach steps a hidden 
invitation to murder. 

Mary Kelly (Heather Gra- 
ham), a peach-skinned prostitute, 
and her circle of working-girl 
friends are bawdy, impover- 
ished, and touchingly dependent, 
and it is hardly a coincidence that 
the killer is targeting them. He 
commits his deeds, however, in 
ways grisly enough to defy the 
wildest rationalization. Employ- 
ing a velvet-lined surgeon’s box 
of gleaming saws and knives, he 
removes the most intimate of 
body parts, inventing a slaugh- 
ter as ritualistic as it is maniacal. 
This isn’t merely a novel form of 
murder. It’s a new way of think- 
ing, a sadism so pitiless and re- 
fined it suggests a world in which 
death, let alone life, no longer 
enjoys the protection of God. 

Stumbling onto a corpse in 
the fog, a bobby blows his police 
whistle, and that quaint, sad 
alarm is like a song of impotence 
next to the horror that’s called it 
forth. The London cops haven't 
a clue as to how to catch Jack 
the Ripper, the first modern 
serial killer. Like the victims, 
they are blinded by their first 
assumption: that a fiend this 
hideous couldn’t possibly be a 
gentleman, a specimen of the 
elite classes. What they can’t get 
their minds around, but what 
anyone from the century of Ted 
Bundy and Osama bin Laden 
knows too well, is that it’s often 
precisely the man of intelligence 
and privilege who can afford to 
so luxuriate in his dark side. 

In From Hell, science has be- 
come the new religion, with 
medical students gawking at 
John Merrick and the “miracle” 
of lobotomy, and the walls be- 
tween classes are everywhere 
yet breaking down at the same 
time. Fred Abberline (Johnny 


Depp), a police inspector with a | 


low-key Sherlockian bent, is al- 
ready several steps ahead of the 
investigation. He’s a psychic 
druggie, an opium addict who 
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| berline, led by the guidance of 


laces his delirium with absinthe 
and laudanum, all as a way of 
hallucinating dreams of murder 
that may have yet to take place. 
This fantastical conceit sounds 
like the purest of hokum, but 
the Hughes brothers, drawing 
on the quicksilver techniques of 
MTV and Oliver Stone, The Si- 
lence of the Lambs and Seven, 
lend the movie an eerie techno- 
logical realism. They give us 
flickering vérité flashes of the 
human soul turned inside out. 
From Hell plunges into the late 
19th century only to conjure up 
visions of grainy bad-dream 
slaughter that seem to slice that 
century, if not the movie, apart. 

This is the rare contemporary 
whodunit that truly works. The 
suspects hail from high and low, 
whether it’s the hatchet-faced 
crime boss with a blade that 
darts out of his sleeve or the 
aristocratic surgeon who re- 
gards the grubby classes as in- 
human. You may feel you know 
in your bones who the killer is, 
yet each time a new suspicion is 
floated, you're seduced into 
leaning that way. The solution to 
the mystery is satisfyingly 
tricky and resonant, as Ab- 


Sir William Gull (Ian Holm), a 
physician to the royal family, 
pieces together a black plot that 
involves the police, the order of 
the Freemasons, and a highly 
secret but significant baby. The 
conspiracy amounts to a spiritu- 
al cross-section of fin-de-siécle 
London. Depp holds the tale to- 
gether with his canny quietude 
and woe, and Graham, in her 
first radiant performance since 
Boogie Nights, anchors the 
movie’s deep-grained empa- 
thy for the victimization of 
women. From Hell depicts a 
crusade of messianic evil, yet it 
never exploits that horror. It 
sends you out, instead, haunted 
by the calculated extremes of 
malevolence that are the sinis- 
ter shadow of the modern age. A 


Reel 


News From Hollywood 


>> PENN-DULUM Sean Penn’s performance 
as a mentally challenged father battling for 
custody of his daughter in / Am Sam is 
already getting Oscar buzz, but the movie, 
cowritten and directed by Jessie Nelson 
(Corrina, Corrina) looked like anything but 
a slam dunk when it was being developed 
at Fox several years ago. According to one 
of the filmmakers, Fox was unwilling to make the $25 million 
movie with Penn, who had written a scathing letter to the 
company after being denied the use of a cor- 
porate jet to attend a screening for 1998's The 
Thin Red Line. A Fox spokesperson denies that 
Penn was the problem, citing “general cre- 
ative differences [that made us] unable 
to move forward on the movie.” Last year, 
Sam jumped to New Line, with Michelle 
Pfeiffer attached to costar as a hard- 
charging lawyer. But then Michael 
DeLuca, who had greenlit the film, left 
the company, and a few weeks later, the 
day before filming began, New Line 
announced layoffs that included the execu- 
tive on the film, Claire Polstein (who stayed 
on as a producer). On the bright side, says the 
filmmaker, “We didn’t get a single note in post- 
production. We stayed just under the radar.” 
Sam will receive an Oscar-qualifying limited 
run Dec. 28, opening nationally in January. 


>> CANDY COATING It would appear that these 
days, studio executives are concerned about 
scaring audiences even on Halloween: 
Screenwriter Michael Bender recently sold 
a comedic pumpkin pitch to Columbia about 
a group of older wayward kids who steal candy 
from innocents. “It’s kind of like a spaghetti 
western,” says Bender, who also cowrote the 
parody Not Another Teen Movie, which will be 
released Dec. 14. “It’s not spooky.” As for the 
pitch meeting, held the week after the terror- 
ist attacks, “The difference in the room was 
amazing,” says Bender. “You really felt that 
people wanted family stuff.” (Rebecca Ascher- 
Walsh can be reached at reel_world@ew.com) 


LEGAL BLONDE Pfeiffer turns to the law in Sam 
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i Richard Linklater trances ir 
dark in the animated Wakir 


ICHARD LINKLATER’S EXHILA- 

rating animated reverie Waking Life is 

an amazing thing—a work of cinemat- 
ic art in which form and structure pursues 
the logic-defying (parallel) subjects of 
dreaming and moviegoing. 

This only sounds like a fancy leap for 
the Austin-based filmmaker who, a decade 
ago, gave us a bunch of modern-day goof- 
offs sleepwalking through life in Slacker. 
In fact, there’s a logic to the sweet illogic 
of Waking Life. Linklater’s Dazed and 
Confused player Wiley Wiggins stars—but 
says little—as a young man who floats, as 
is only possible in dreamland, 
from conversation to conver- 


sation about the nature of con- AELUUSG 


sciousness. He’s in a car that’s STIL 
also a boat. He’s listening in on 
the verbal free associations of RATED R 
academics and philosophers, PesllesL bd 
raconteurs and visionaries. 
(Speed Levitch, the bus tour guide from 
The Cruise, has his say; so do Ethan 
Hawke and Julie Delpy, echoing their all- 
night chat in Linklater’s Before Sunrise.) 
Is our protagonist trapped in sleeping life? 
Or is this inner journey a representation 
of life at its most intensely conscious? 

The gorgeous animation devised by Bob 
Sabiston and his artists is intrinsic to the 
film’s mysterious mutability: The team 
turned live-action footage into a pulsing 
ribbon of rainbow-colored computer- 
enhanced images. The result is a thrill, a 
trip to a fabulous new frontier. If you blink, 
you'll miss something amazing—just like 
in waking life. A —Lisa Schwarzbawm 
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DVD SPECIAL FEATURES’ Commentary with Van Damme and Michael Rooker + Deleted Scenes 
16:9 Widescreen * Dolby 5.1 Digital Surround Audio + And More! 
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Wiley Wiggins 
FOX SEARCHLIGHT 


In the bestselling tradition of Blood and Smoke 
comes an original live recording from the 
one and only master of suspense, 
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STEPHEN KING LIVE FOR THE FIRST TIME! 


Only on Audio! 
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On Sale Now 


While Supplies Last 
Or Through 
November 30, 2001 


We’ve made skiing affordable. oR 
These unlimited season passes wi we 
allow you and your family to ski i) le 
all day, everyday of the 2001-02 season. 

Ski Butternut is 1000’ of family fun! 

100% snowmaking covering 22 trails, 2 terrain parks, 
8 lifts, impeccable grooming, our award winning lodge 
& Snowsports School all within 2.5 hours of NYC, 

less from Danbury, Hartford & Springfield. 


For a free brochure or to order passes for your family 


call (413) 528-2000. 
Or view us on the web at www.skibutternut.com Great Barrington, MA 


ANDREW SCHWARTZ 


N Riding in Cars With Boys, | 
Drew 
Beverly Donofrio, a 1960s 


Barry more 


teenager in a working-class 
Connecticut town whose un- 
planned pregnancy at the age of 
15 becomes the defining event 
of her hard-knock life. Derailed 
from her dream of moving to 
New York City to become a 
writer, Bev quits school, mar- 
ries her baby’s dropout father, 
Ray (Steve Zahn), and spends 
the next 20 years squawking in 
an accent borrowed from Tony 
Soprano’s therapist Dr. Melfi 


plays | 


about her messed-up plans. | 


(Lorraine Bracco keeps that 
Melfi accent handy, like a han- 
kie, as Bev’s mother.) Ray be- 
comes a junkie, and Bev kicks 
him out. Her son, Jason, be- 
comes a kid, a normal, attention- 
demanding little kid whose 
deepest wish is for his mommy 
to be happy, and she screams at 
him. 


The story shuttles be- | 


tween 1986, when Bev is riding | 


in a car with her now-grown 
boy, Jason, and all the years and 
miles leading up to that re- 
demptive road trip. 


| 


Eventually, of course, Bev- 
erly does become a writer—as 
did the real Donofrio, whose 
sassy 1990 memoir is the basis 
of this fussed-over drama. 

As a headstrong, narcissistic, 
self-confessed imperfect mother 
with no basic instinct for the job, 
Bev is a great character. And 


CRITICAL MASS 


i ere’s how a sam- 
pling of critics and 
movie audiences from 
across the country grade 
10 current releases. 


| Woods) in his police 


Barrymore's got a special 
empathy for girls who are 
handfuls, infusing every 
role she plays with her 
own rebellious-but-sweet, 


energy. Director Penny 
Marshall, though, regular- 
ly downshifts the anger in 
Riding in Cars to low- 
gear cute every time the 
road gets good and tough. 
Which is to say, every 
scene is bumpered with 
actorly business and pro- 
duction detail that says 
more about nostalgia for 
the pop culture of earlier 
American decades than about 


the hard socioeconomic truths of 


being a poor, young, underedu- 
cated parent. 

From the moment 
the story opens, in a 
flashback to when Bev 
was a sexually preco- 
cious little girl, gliding 
through the snow at 
Christmastime with her 
local-cop daddy (James 


wild-card—on—Late Show | 


ton Ward nervously insist on 
sweetening the atmosphere. At 
Bev and Ray’s shotgun wed- 
ding, the potent misery of the 
pink-gowned bride, all but ig- 
nored by her shamed father, 


| is quickly dispelled by the 


Riding in 
Cars With 
Boys 


STARRING 
Drew Barrymore 
Steve Zahn 
COLUMBIA 


RATED PG-13 
122 MINUTES 


Hallmark-card toast from her 
spunky best friend (Brittany 
Murphy). At Bev and Ray’s 
house, moments of tension be- 
tween the two adults are re- 
laxed by the antics of their son, 
particularly as played by Cody 
Arens, who is encouraged by a 
director in search of “awwww” 
to grin and mug and all but 
click his heels and yodel. 

In contrast, Australian-born 
Adam Garcia plays the 20-year- 
old Jason with a thoughtful com- 
bination of fortitude and 
simmering resentment, 
to which Barrymore re- 
sponds with the exciting 
near-bitchiness the role 
of Beverly really needs. 
When Barrymore finally 
gets mean, the movie fi- 
nally gets good. Then 


comes another sing- 


cruiser while singing along to | along, dammit, when you may 


the Everly Brothers, Marshall 
and screenwriter Morgan Up- 


want to slam the car door and 


walk home. C+ —LS 


Bandits 
Corky Romano 


Don’t Say a Word 
Hearts in Atlantis 


Joy Ride 
Mulholland Drive 
My First Mister 
Serendipity 
Training Day 
Zoolander 


Critical Mass Movie Poll: Grade the movies yourself at www.ew.com (AOL ‘Keyword: EW) 
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spend half his screen time 
polishing a collection of an- 
tique war weapons. Winter, 
who likes to keep his prison- | 
ers in line with trigger-happy 
guards who fire rubber | 


This is, after all, not just Robert 
Redford. It’s Redford in the 
nobly burnished self-mythologic 
perfection of his late-middle- 
aged golden god-ness. 


The Last Castle, a grimly 
watchable yet sodden prison 
melodrama, was directed by 
Rod Lurie, and here, as in that 
overheated political circus The 


bullets (they’re sometimes 
lethal), has never been in 
combat, but as head of the 
prison fortress, he has made 
himself the commander of a 
“war” 


: ae Se Contender, Lurie demonstrates 
COMMAND OVERBOARD Gandolfini and Redford vie for control of the Castle 


OneTinSoldier 


in The Last Castle, a fallen American hero inspires 
his fellow inmates to overthrow their evil warden 


that only he can win. | his weakness for heavy-handed 


That is, until a new in- | “topical” dialectics. The picture 
mate arrives. Eugene Irwin 
(Robert Redford) is a three-star 


general who has recently gE 


is structured as an epic battle 
| between Winter, the despot who 
y regards his prisoners as 
animals, and Irwin, the 
born leader who reminds 
them they’re soldiers af- 
ter all. Yet as staged by 
Lurie, the drama has all 
the subtlety and surprise 


been court-martialed. A 
former Vietnam POW, 
he’s also a decorated vet- 
| eran of Bosnia and the 


The Last 
Castle 


STARRING 


Robert Redford 
James Gandolfini 
DREAMWORKS 
RATED R 
130 MINUTES 


AMES GANDOLFINI, WITH Gulf War, and whatever 


his squinty-eyed jocular 


ing range in The Last Castle. As 
Colonel Winter, the weak-souled 
fascist warden of a maximum- 


the severity of his in- 
fraction, it’s clear that it 
| pales in significance next 


malevolence, is right to of a showdown between 


want to play a character as | security military prison, Gan- the sissy-bully son of 
Captain Queeg and a hero who's 
like a fusion of Brubaker, Sparta- 


—OG 


] 


different as possible from Tony | dolfini speaks in a softly robotic | to the steadiness of his gaze, the 


Soprano, but he doesn’t exactly | lisp that sounds like Tony minus | steeliness of his courage, the 


expand the supple end of his act- | New Jersey, and he seems to | warmth of his paternal spirit. | cus, and Norma Rae. C+ 
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OLD 


fiezi ROM THE OPENING-NIGHT SHOW- 
\W ing of 73-year-old Jacques Ri- 
{ Mi vette’s Va Savoir to closing night’s 
| In Prais ve by 70-year-old 
| Jean-Luc Godard, the new work of 
old masters set the pace for the 39th an- 
nual New York Film Festival. “See, sonny, 
this is how it’s done,” the elders seemed 
to say in this eccentrically selective bou- 
tique of world filmmaking. While 
Rivette strung together a charming 
chain of romantic relationships, his 
new-wave colleague took a typically 
God(ard)like stance, meditating 
with irritable passion not only on 
love but also on the pull of history. 
From vital 92-year-old Portu- 
guese director Manoel de Oliveira, 
the secrets of Bel pals were 
See to their basics in! 
>: Mourn when you need to, but 
live in the present. The lesson from 


OC T OCB E IR L2165,, 22) 0s0:i 


| 
] 


AND THE CINEMA 


75-year-old Shohei Imamura in his fanci- 
ful, halt agent i r Unc 

:: Sex is the life force...plus, it’s 
fun! Prolific 75-year-old Egyptian direc- 
tor Youssef Chahine demonstrated he’s 
still intoxicated by movie musicals in the 
Zany, soapy S$ 4 


| | Eighty-one-year-old Eric Rohmer aoa 
| you can teach an old gent new cata 


| filmmaking tricks in the exquisitely com- 
| posed, sures ergy ae aia historical 
| dramaT l c 


Which is not to say the younger Ameri- 
can filmmakers in the festival felt cowed 
by their formidable elders. Richard Link- 
later blew animation and narrative wide 
open in 8 Life (see review on page 
89). David Lynch tunneled into his pe 
righted underworld in Mulhollan 

e. Todd Solondz stared down all 
who cail his worldview curdied in his 
bluntly dyspeptic Storytelling (slat- 
ed to open early next year). And 
then there’s this: Wes Anderson— 
the sculptor of Rushmore—created 
another ey original artwork in 

e Royal Tenent ; (opening on 
Dec. 2), a love letter to glamorously 
oddball New York City—and a movie 
about which Rivette and Rohmer too 
would surely sigh, Oui. —LS 


THE ROVAL FAMILY Anjelica Huston eyeballs her crazy kin 
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The Week | 


Reviews by OWEN GLEIBERMAN and LISA SCHWARZBAUM 


>> Ne 
FOCUS * (Paramount Classics, 
100 mins., PG-13) It might not be 
miscasting to have William H. 
Macy play a fussbudget Jewish 
nerd. But a non-Jewish nerd who 
keeps getting mistaken for being 
Jewish? (It happens whenever he 


puts on his glasses.) This parable of 
prejudice and paranoia during the 
waning days of World War IT was 
adapted from an obscure novel by 
the young Arthur Miller, and it 
seems to unfold in some implausi- 
ble twilight zone of Crayola ethics. 
Macy’s cowering nebbish, a kind of 
homefront Bartleby, meets a beau- 
tiful, willowy blonde who turns out 
to have the same mistaken-identity 
problem that he does. Considering 
that she’s played by Laura Dern, 
who preens and sashays like the 
queen of the jitterbug contest, nei- 
ther their romance nor their 
Jew/not-a-Jew ordeal is remotely 
believable. The director, Neal 
Slavin, trowels on the irony that 
the same America that was fight- 
ing to defeat the Nazis was, in 
truth, a hotbed of prejudice. The 
movie, however, has a topsy-turvy 
sense of injustice. Its central out- 
rage isn’t anti-Semitism, really, but 
the far more banal fact that Macy 
and Dern have to endure the incon- 
venience of being scorned for what 
they’re not. D—OG 


IRON MONKEY ¢ (Miramax, 87 
mins., PG-13) Yuen Wo Ping’s daz- 
zling, gravity-defying kung fu 
choreography in this Hong Kong 
spectacular may look familiar to 
anyone high on the action he staged 
in Crouching Tiger, Hidden Dragon 
and The Matrix. But what seems 
new in this eight-year-old movie— 
restored, tweaked, and re-subtitled 
for American distribution—is the 
playfulness with which Yuen, fully 
in charge as director as well as 
choreographer, showcases his per- 
formers’ formidable skills. The 
rudimentary plot, mixing real 

and fictional characters, stars Yu 
Rong Guang as the title (fictional) 
folk hero—a Superman for 19th- 
century China—who disguises 
himself by day as a mild-mannered 
local doctor, assisted by the serene- 
ly beautiful, equally limber, equally 
fictional Miss Orchid (Jean Wang); 
longtime action star Donnie Yen 
costars as a (real) kung fu master 
whose young son (played by female 
martial-arts champ Tsang Sze Man) 
will one day grow up to be (real) 
turn-of-the-century martial artist 
Wong Fei Hong. Even as the non- 
stop fight sequences build toa 
climactic showdown on fiery poles, 
Yuen tosses off nimble, elegantly 
witty solutions to life’s most vexing 
problems regarding rooms full of 
bad guys who won't take thwak for 
an answer. B+ —LS 


/RON MAN Yen looks high and hits low as a martial-arts master in Monkey 


BANDITS ¢ (123 mins., PG-13) 
Bruce Willis and Billy Bob Thorn- 
ton play legendary bank robbers— 
one’s all action, the other's all 
hypochondria—who both fall for 
the same woman, a bored, hot-to- 
trot housewife (Cate Blanchett) 
who discovers she loves danger— 
and both men. They're no Butch 
and Sundance, these two, not with 
their self-conscious zaniness. 

> (#621, Oct. 19) —LS 


CORKY ROMANO @ (87 mins., 

PG-13) Chris Kattan looks like an 
organ-grinder’s monkey who just 
got his cap stolen and can’t figure 
out who to blame. In a movie that 


has to rank among the all-time Sat- 


urday Night Live bottom dozen, 
his stumblebum Corky goes un- 
dercover as an FBI agent to steal 


the evidence gathered against his 
Mob family. The film introduces 
this sissy-boy of a hero only to 
bland out everything ridiculous 
about him. F (#621, Oct. 19) —OG 


DINNER RUSH ¢ (100 mins., R) 
Bob Giraldi’s terrific film unfurls on 
one big night in a nouveau-Italian 
restaurant in downtown Manhat- 
tan. It’s bursting with organic pock- 
ets of intrigue and chatter and re- 
venge. A— (#620, Oct. 12) —OG 
DON’T SAY A WORD ¢ (110 mins., 
R) The epitome of joyless compe- 
tence. A psychiatrist (Michael 
Douglas) faces down the hooligan 
who abducted his 8-year-old daugh- 
ter. B— (#618/619, Oct. 5) —OG 


FAT GIRL ¢ (83 mins., unrated) 
An unsparing psychosexual dissec- 
tion—with a shocker ending—from 


vl. 


SUNCOAST 


A NUT LAUGHING 


Includes a “family-friendly” 


PG-rated version 
(but it’s only 3 minutes long because of the @!#&* censors) 


MEDIA PLAY 
On:Cuecom, 


music, movies and more! 


MOTION PICTURE COMPANY 


sampoody 
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WINNER OF THE WEEK 


Eric Bana 


Australia’s largest comedian, 
and star of the recent indie 
Chopper, lands the lead in 
Ang Lee’s The Incredible Hulk. 


LOSER OF THE WEEK 


Martin Scorsese 


Now likely to bow in the 
spring, Gangs of New York may 
not be the centerpiece of 
Miramax’s Oscar campaign. 


French filmmaker Catherine 
Breillat, who puts men and 
women, boys and teenage girls on 
notice: When fantasy, hypocrisy, 
and manipulation mingle at the 
French seaside, sex and violence 
are inextricable. Anais Reboux 
gives a heartbreaking perfor- 
mance as the dour titular 12-year- 
old, heavy with bitterness for 

her provocative sister (Roxane 
Mesquida). A (#621, Oct. 19) —LS 


HEARTS IN ATLANTIS * (207 
mins., PG-13) A velvety reverie of 
small-town Americana in 1960. It’s 
nostalgia for nostalgia, with the 
director, Scott Hicks, lathering on 
innocence in burnished calendar-art 
colors. B— (#618/#619, Oct. 5) —OG 


JOY RIDE ¢ (97 mins., R) Zipping 
down the fast lane where Duel has 
driven before, this terror-in-the- 
taillights thriller stars Steve Zahn 
and Paul Walker as brothers 
whose CB-radio prank on a truck- 
er goes really wrong. John Dahl di- 
rects, which means that the film 


ON BY HARRY CAMPBELL; BANDITS: RICHARD CARTW 


a 
3 


zigzags across the genre conven- 
tions. B+ (#620, Oct. 12) —LS 
MY FIRST MISTER ¢ (109 mins., 
R) Even Albert Brooks can’t save 
this tragicomedy of interpersonal 
relationships, a treacly intergen- 
erational tale of complementary 
misfits that pleads not to be com- 
pared with Ghost World. Leelee 
Sobieski looks terminally dewy as 
a scowling teen, armored in piere- 
ings, who becomes Brooks’ beloved 
friend. C— (#621, Oct. 19) —LS 


MULHOLLAND DRIVE * (145 mins., 
R) Director David Lynch recom- 
bines the themes and fetishes 
and motifs he has used again and 
again. Naomi Watts, who looks like 
a pixie Sharon Stone, is Betty, the 
latest of Lynch’s blond angel 
women. Arriving in Hollywood, 
she is paired with the voluptuous, 
amnesiac “Rita” (Laura Elena 
Harring), a damaged dark girl up 
to her neckline in Mystery. Mul- 
holland Drive may be a sacramen- 
tal dream as rerun, but Lynch 
holds you in his thrall—at least 
until the baffling last act, a pretzel 
that doesn’t connect with itself. 

B+ (#621, Oct. 19) —OG 


SERENDIPITY * (86 mins., PG-13) 


| A tissue-weight romantic comedy 


that by virtue of casting alchemy, 
asmart script, and not a little 
creative serendipity all its own, 
works far better than such a 
standard bedtime story has a right 
to. John Cusack and Kate Beckin- 
sale star as a couple fated for one 
another. A- (#620, Oct. 12) —LS 


TRAINING DAY * (116 mins., R) 
Synthetic nihilism. As Alonzo Har- 
ris, a corrupt narcotics detective, 
Denzel Washington badgers his 
partner-for-a-day (Ethan Hawke), 
who gets dragged into a nightmare 
of extortion, execution, and tacky 
racial stereotypes. The further he 
slides, though, the more that 


Washington's performance seems a RECENT MOVIES FEATURING SNL PLAYERS 


stunt, a glib dabble in malevolence. 
C- (#616, Sept. 21) —OG 


ZOOLANDER * (89 mins., PG-13) 
In theory, Ben Stiller’s antic com- 
edy about a supermodel (Stiller) 
brainwashed to be an assassin is 
Prét-a-Porter on laughing gas. In 
practice, it’s an ill-fitting suit of 
gags. C— (#618/#619, Oct. 5) —LS 


Morereviews at www.ew.com 
(AOL Keyword: EW) 


BOX OFFICE 


COPS AND ROBBERS 


HILE MGM SUG- 

gested that its 

Bruce Willis—Billy 
Bob Thornton crime caper 
Bandits was robbed of a 
No. 1 debut due to news of 
anthrax threats, those 
same events didn’t seem 
to discourage audiences 
from heading to Denzel 


‘BANDITS’ 


Washington’s more violent Training Day. Elsewhere, SNL geek 


Chris Kattan survived an onslaught of critical brickbats as his 
creaky star vehicle Corky Romano rolled up $9 million; /ron 
Monkey—a restored 1993 kung fu flick—crouched and hid at 
No. 6 despite having the second-highest per-screen average 
among the top films; and The Others finally fell out of the top 10. 


TOP 20 


1. _—_s TRAINING DAY Warner Bros. 

2 BANDITS MGM 

3  CORKY ROMANO Zobuchstone 

4 SERENDIPITY Miramax 

S& DON’T SAY AWORD 20th Century For 
6 IRON MONKEY Miramax 

7 ZOOLANDER Paramount 

8 JOY RIDE 20th Century Fox 

9 MAX KEEBLE’S BIG MOVE Disney 
70 =HEARTSIN ATLANTIS Warner Bros. 
41 HARDBALL Paramount 

42 THE OTHERS Dimension 

13 RUSH HOUR 2 New Line 

44 MULHOLLAND DRIVE Universal Focus 
145 MEGIDDO: THE OMEGA CODE 2 

8X Entertainment 

16 LEGALLY BLONDE cw 

17 ~— THE GLASS HOUSE Columbia 

18 THE PRINCESS DIARIES Disney 

18 JEEPERS CREEPERS United Artists 
20 AMERICAN PIE 2 Universal 
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SCARY MOVIE 2 Chris Elliott 
DR. DOLITTLE 2 Eddie Murphy 
THE ANIMAL Rob Schneider 
JOE DIRT David Spade 

DOWN TO EARTH Chris Rock 
LITTLE NICKY Adam Sandler 
CHARLIE’S ANGELS Bill Murray 
PAY IT FORWARD Jay Mohr 
MEET THE PARENTS Ben Stiller 
THE LADIES MAN Tim Meadows 
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An all-star line-up of talented female 
musicians are joining forces and voices 
for a special cause—to heighten 
awareness of the fight against breast 
cancer. In order to call attention to this 
deadly disease, an eclectic group of 
women including India.Arie, Pat Benatar, 
Mary J. Blige, Beth Nielsen Chapman, 
Dixie Chicks, Sheryl Crow, Nelly Furtado, 
Emmylou Harris and Shea Seger,” are 
lending their star power and musical 
abilities to the 2nd Annual Women 
Rock! concert. 


Presented by Lifetime and Marie Claire, 
this special event is sure to be a 
memorable night filled with unforgettable 
music and an unforgettable message: 
Stop Breast Cancer for Life. So let's 
bring down the house and rock! 


Women Rock! girls&guitars is an 
annual all-star music concert dedicated 
to raising breast cancer awareness. 
As the signature event in Lifetime’s 
ongoing, award-winning public 
awareness campaign, OUR LIFETIME 
COMMITMENT: Stop Breast Cancer 
for Life, it’s a celebration of how far 
we've come in the fight against breast 
cancer. It’s also a reminder of how 
much further we need to go... 


Tune in to Women Rock! and join us in 
the fight against breast cancer! 


Log on to www.lifetimetv.com for more 
information about breast cancer 
awareness. 


ADVERTISEMENT 


| feel that early 
detection can make a 
difference in lives. As - 
a woman, | think that 
spreading the word 
about this terrible 
disease is very 
important. 


Na, 


As a breast cancer survivor, the 
disease has touched my life 
directly. Raising awareness about 
breast cancer is imperative so | 
can prevent what happened to me 
from happening to other women. 


One of my family members 
passed from it [breast cancer]. 
| just want to do what | can to 
spread the word. 


Early detection is crucial when it 
comes to saving lives. |...feel that | 
can help make women more aware of 
what they can do for themselves. 


| think it’s important for us to 
join...it gives a new and different 
platform for breast cancer 
information to be shared. 
Information equals prevention. 


GLOBE PHOTOS 


FINAL FANTASY: SQUARE PICTURES; WATERS: RICK MACKLER/RANGEFINDER 


WhattoWatch 


A comprehensive guide to what’s new on tape and DVD—blockbusters, classic picks, genre flicks, and much more 
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FANTASY ISLAND Aki 
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Lite Fantastic 


| Despite its stunning digital imagery, Final Fantasy: The Spirits 
Within suffers from too many fatal distractions. by Steve Daly 


HERE’S ONE PORTION | orama dialogue, and wildly 


of Final Fantasy: The 
Spirits Within that has 
much more poignancy 
now than when the 
movie played to most- 
ly empty theaters over 
the summer: an open- 
ing sequence set in 
a devastated, future 
Times Square that 
looks eerily like what 
happened last month 
in lower Manhattan. 
That accidental resonance 
aside, the picture still founders 
on rote star-voice turns, cliché- 


Final 
Fantasy: 
The Spirits 


Within 


2001 


COLUMBIA 
106 MINUTES 
RATED PG-13 
ALSO ON DVD 


uneven computer-animated 
visuals. There are moments 
when Dr. Aki Ross, the babe- 


(who has nothing to do 


videogames), looks oh- 
my-God photorealistic, 
as do her cohorts in a 
war against mysteri- 
ous alien ghosts. Un- 


most always the wrong 
moments. Just as Aki (voiced 
by Ming-Na) curls up in a low- 
gravity clinch with her soldier 


in-a-space-suit heroine | 


with the mega-selling | 


fortunately, they’re al- | 


boyfriend, Captain Edwards 
(a blustery Alec Baldwin), for 
instance, you’re shown ravish- 
ingly backlit images that take 
you right out of the scene: 
Look at the veins in her hand! 
Don’t they look real? 

At another point, Baldwin's 


character helps Aki through a 
life-threatening medical crisis, 
but what the images tell you 
| is, Gee, look at all that super- 
realistic five o’clock shadow on 
| his neck—it sure makes him 
look convincingly scruffy under 
| the operating-table lights! 
| But most of the time, you’re 


ENTERTAINMENT 


struck by how unreal these 
characters look. Even when 
they’re not floating around in 
zero gravity, they too often move 
as if they’re underwater. They 
cock their heads and give blank 
looks like interstellar Barbies 
and Kens. The movie's codirec- 
tors, Hironobu Sakaguchi and 
Moto Sakakibara, hail from the 
videogame world. There’s a two- 


| word prognosis for their abilities 


as dramatists: Game over. C- 


WHAT WE SAID THEN: “The 
story is merely average by 
sci-fi standards; the spiritual/ 
ecological message verges on 


| gooey. But Final Fantasy is 


also a mesmerizing technical 
achievement...” (#605, July 20, 


2001) B+ —Lisa Schwarzbaum 


“Well, God, 


| always tell 
people that my 
favorite movie 
is The Wizard of 
0z, but | don’t think that’s 
true anymore. Cinderella 
[1950, Walt Disney, 76 mins., 
G] was the first movie I ever 
saw. | love the stepmother; 
she walks in the room and 
that music starts. | really 
want that music on my 
answering machine. The 
villains of other people’s 
movies become the heroes 
of mine, and Cinderella’s 
stepmother is one of the 
greatest villains. Really, all 
of my movies are fairy 
tales like Cinderella, 
especially Desperate Living.” 
—JOHN WATERS, director 
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MONTY PYTHON AND THE HOLY 
GRAIL: SPECIAL EDITION 
(1975, Columbia TriStar, 89 
mins., PG, $29.95) “Tt has some 
quite funny moments...a fairly 
exciting story...and some low- 
budget adventure.” That’s the 
come-on in the original British 
trailer for Monty Python and 
the Holy Grail, and the fact that 
the line is delivered in Chinese 
only makes the offer harder to 
ignore. One of the funniest films 
ever made (“What, the cur- 
tains?”) turns out to have been 
among the lowest in budget, 
according to the commentaries 
on this two-dise set. The use of 
coconuts clopped together in- 
stead of actual horses? “It was 
funny,” says Michael Palin, “but 
then it turned out it was also 
cheap.” King Arthur's massive 
army in the final scene? Uni- 
versity students hired, as John 
Cleese recalls, “for about a 
banana-and-a-half a day.” Those 
varied castle interiors? Mostly 
shot in the Scottish castle of 
Doune. “It’s amazing what you 
ean do with a few bits of 
hanging tapestries,” says Palin. 
If the Holy Grail DVD 
doesn’t put its own format 
through a grand conceptual 
meat grinder the way the 
Python CD-ROM did a few 
years back, it still tweaks the 
dise fetishist in welcome ways. 
Yes, there are audio commen- 


taries—one from directors Terry 


Jones and Terry Gilliam, the 


other featuring Palin, Cleese, 
and Eric Idle—and the usual 
click-through galleries of photos 
and production art. There’s also 
a lovely video documentary in 
which a middle-aged Palin and 
Jones huff and puff their way up 
to original Grail locations. There 
are even some new comedy bits: 
a “Coconut Information Divi- 
sion” sketch featuring Palin, and | 
a shot-for-shot Lego recreation 
of the “Camelot” musical num- 
ber. But how many DVDs allow 
you to watch the entire film 
while reading subtitles from 
Henry IV Part II? And who 
else but the Pythons would 
start the film with several min- 
utes of a justly forgotten British 
comedy called Dentist on the 
Job? “We must have been just 
young and very foolish,” sighs 
Palin at one point. They’re still 
foolish, luckily. A —Ty Burr 


FAWLTY TOWERS: THE COMPLETE 
COLLECTION * (1975, BBC, 360 
mins., unrated, also on VHS, 
$59.98) Always the most tightly 
wound of the Monty Python 
crew, John Cleese managed to 
find an even better fit for his 
pressure-cooked fury in Towers, 
the 1975-79 Britcom that 
posited him as the sadistically 
put-upon proprietor of a small- 
town hotel. Created and written | 
by Cleese and costar (not to 
mention then-wife) Connie 

Booth, it’s based on a real-life 


hotelier Cleese encountered 


while shooting the Python 
series in the sleepy burgh of 


| Torquay. “Nothing nice about 


him,” says director John Howard 
Davies of Cleese’s Basil Fawlty 
on the dises’ commentary track. 
And he means it—Fawlty is 
rude, bigoted, and prone to 
occasional bodily assaults. God 
help the genteel foreigner, 
whinging child, or haughty 
dowager who gets in his 
crosshairs. Nevertheless, it’s 
hard not to sympathize, given 
the persecution he suffers from 
wife Sybil (who, as rendered by 
Prunella Scales, gives a new 
meaning to shrewishness), sub- 
literate Spanish bellhop Manuel 
(Andrew Sachs), and the assort- 
ment of dotty, exasperating 
patrons who walk through the 
Towers doors. (Need an Ameri- 
can analog? Think the exquisite 
Job-like pain of Eddie Albert’s 
Oliver Douglas in Green Acres.) 
Most of all, though, it’s Cleese’s 
sheer loose-limbed abandon 
and the series’ door-slamming 
anarchy that have formed a 
comedic legacy deservingly 
disproportionate to its mere 
12-episode run. As for the 
extras, although interviews 
with Cleese, Scales, and Sachs 
are a nice informational 
garnish, Davies’ comments— 
riddled with dead air, heaving 
breaths, and throat-clearing— 
are a rough, if edifying slog, 
recommended only for Fawlty 
fanatics. A- —Mike Flaherty 
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ABOUT ADAM * Stuart Town- 
send, Kate Hudson (2001, Mira- 
max, 97 mins., R, also on DVD) 
The original rapseallion Adam 
(sinful charmer Townsend) 
plucks the heart of the ever- 
tempting Lucy (Hudson, witha 
competent Irish accent). He then 
proceeds to seduce both of her 
sisters—a bookish student and a 
bored housewife—because he 
“likes to give people what they 
want.” Writer-director Gerard 
Stembridge refreshingly brings 
Dublin and its citizens into the 
present, shunning dour city- 
scapes and tweedy woolens for 
bright cafés and trendy clothes. 
But his happy, hugfest ending— 
as well as Hudson’s torch songs— 
feels distractingly too good to 
be true. B— —Erin Richter 
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THE POWERPUFF GIRLS: MEET 
THE BEAT-ALLS © (2000, Warner, 
75 mins., unrated, also on DVD) 
Like the old Looney Tunes, the 
best Powerpuff ‘toons excel on 
two levels: They work fine for 
the tiny tots, and they’re smart 
enough for adults. This has never 
been more true than with the 
“Meet the Beat-Alls” episode, in 
which the gals find themselves 
powerless against a villainous 
supergroup. It’s only when Mojo 
Jojo falls for “performance crimi- 
nal” Moko Jono that the band 
comes apart. Full of in-jokes and 
musical references, “Beat-Alls” 
is as good a Beatles homage as 
you're gonna find. And the other 
five episodes are pretty great 
too. A- —Marc Bernardin 


‘THE POWERPUFF GIRLS’ 
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GOOEY PROMOTION OF THE WEEK 


‘Thumb Wars: The 
Phantom Cuticle’ 


Included in the DVD for 

this “digit-al” lampoon of 
Star Wars is a coupon for a 
free Cinnabon, the “World 


Famous Cinnamon Roll” 
found in rest stops 
nationwide. Finally, the 
20-year-old Princess Leia 
pastry-head jokes pay off. 


FREDDY GOT FINGERED ¢ Tom 
Green, Rip Torn (2001, Fox, 87 
mins., R, also on DVD) Yes, 
it’s disgusting: As an actor, 
Green cavorts with a carcass 
and masturbates a horse; as 
director, he treats the audience 
to a revolting final shot of a 
young boy’s blood being 
splattered on a crowd of spec- “FREDDY GOT FINGERED’ 


tators. But even more offensive prolonged shock sequences 
that waste Green’s talents 
and assault the audience’s 


—Brian M. Raftery 


is how Green reduces his 
smartly confrontational comedy 


style to a dull sideshow, full of senses. F 


DR. DOLITTLE 2 * Eddie Mur- 
phy, Kristen Wilson (2001, Fox, 
87 mins., PG, also on DVD) The 
doctor is in...a cute little sequel 
that doesn’t much lend itself to 
serious criticism. Dolittle (Mur- 
phy, at his most harmless) uses 
his beastie communication skills 
c < to save some forest creatures | 
T OWN & c OUNTRY’ om from greedy land developers. 
Predictably, the animals get the 
TOWN & COUNTRY * Warren best lines (Hollywood should 
Beatty, Diane Keaton (New keep an eye on that raccoon). If 
Line, 2001, 105 mins., R, also a bear with indigestion and a 
on DVD) For the superrich 
ninnies in this numbing-yet- 
frantic romantic rondelet, 
“town” means a posh Manhat- 
tan pad and “country” means a 
cabin in Sun Valley, a Hamptons 
beach spread, and a Mississippi 
plantation. Feeling empathy 
yet? Surely society architects 
like Porter Stoddard (Beatty) 
have their love travails, but 
they can’t be as strenuously 
unfunny as the midlife crises of 
these two high-strung couples 
and the zanies who seduce 
them. C- —Arion Berger 


possum in a car seat sound 
sweetly amusing, this is a 
perfect family-night rental. But 
if an adult antidote is in order 
after the kids go beddy-bye, 

B —Karen Valby 
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TAPE RENTALS 


EW RECOMMENDS 


DEAR ‘DIARY’ 


, NY ACTRESS WILLING TO 
™ bulk up and toddle around 
a in tiny leopard-print skiv- 
vies rightfully deserves to have 
the top debut of the week—so 
hats off to Renée Zellweger, who 
gleefully embarrasses herself 
(and masters a British accent) as 
the brave singleton who obses- 
sively chronicles her romantic misadventures and booze 
intake in Bridget Jones’s Diary. Meanwhile, last week’s 400- 
pound gorilla, Tae Mummy Returns, sold a cryptacular 2 mil- 
lion DVD copies within its first seven days—ranking it sev- 
enth on the all-time list of video premieres. 


*BRIDGET’ 


M8 orgs “ake” “Ene 

1 1 THE MUMMY RETURNS Brendan Fraser $202.0 2 
2 2 ALONG CAME A SPIDER Morgan Freeman $74.1 3 C 
3 3  AKNIGHT’S TALE Heath Ledger $563 3 
4 — BRIDGET JONES’S DIARY Renée Zellweger $71.5 1 
5 4 HEARTBREAKERS Sigourney Weaver $40.3 2 

6 BLOW Johnny Depp $53.0 5 c 
7 5 SPYKIDS Antonio Banderas $u27 4 c 
8 — ONENIGHTAT McCOOL’s Liv Tyler $6.3 1 D 
9 8 SOMEONE LIKE YOU Ashley Judd $27.3 B 


4 

EXIT WOUNDS Steven Seagal $51.8 7 
9 DRIVEN Sylvester Stallone $32.6 4 

12 7 KINGDOMCOME LL Cool J $23.2 3 
13 12. JOE DIRT David Spade $271 7 
14 11 HANNIBAL Anthony Hopkins $165.1 8 


45 13 THE FAMILY MAN Nicolas Cage $75.8 13 

16 17 15 MINUTES Robert De Niro $24.4 9 

17 1% =MEMENTO Guy Pearce $25.4 

48 15 THE MEXICAN Brad Pitt $66.8 10 3) 


CROCODILE DUNDEE IN LOS ANGELES Paul Hogan $25.6 4 
THE TAILOR OF PANAMA Pierce Brosnan $13.5 5 


SOURCE: VIDEO BUSINESS FOR THE WEEK ENDING OCT. 14,2001 ®0X OFFICE GROSS-TO-DATE FIGURES IN MILLIONS 
SOURCE: ACNIELSEN EOI, INC_, AND EXHIBITOR RELATIONS CO. INC. 


EW VIDEO 
GRADE 


THE LIFE AN Documentary (Fox, PG) Nearly 
shattering Ruth’s aor the slugger became a Jewish-American hero. 


WAN REENE 


THE RUL S$ Peter O'Toole (Criterion, R, DVD) The Ear| of Gurney 
thinks he’s Christ and Jack the Ripper. He’s just a paranoid-schizophrenic. 


TAR WA i ) Liam Neeson 
(Fox, PG, Dvb) The roca is with this stuffed-to-the-gills 2-disc set. 


COMING UP 


FE & R (Zeitgeist, unrated) In World War |i Germany, two fearful 
lesbian ‘are struggle to keep their relationship underground. 


HE ANIMAL (Columbia TriStar, PG-13) To survive a near-fatal car accident, Rob 
Schneider undergoes a radical “transpecies-ectomy,” making him a sexy beast. 


INT (Columbia TriStar, unrated) Marlon Brando was the original 
Method Man in Kazan’s award-winning drama, which makes its DVD debut. 


RDFISH (Warner, R) Hugh Jackman gets blackmailed by John Travolta into 
jacking billions. He also gets to steal a glance of Halle Berry in her birthday suit. 


T (HBO, R) Father (Billy Dee Williams) and son (Hill Harper) trace their 
slow, difficult route to reconciliation—and maybe some Colt 45. 
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easeccorors 


No one adds insult to injury like the 


host of The Weakest Link’. And now 


that there’s a home version of the TV 
game show for PC CD-ROM and 
PlayStation® game console, she’s 
getting more personal than ever. Even 
if you Survive all the rounds and 
collect the bank, she'll still 
backhandedly insult you. Who knew 
the Grim Reaper had a British accent? 
¢ Get the complete game show 


experience, including the famous 
“Walk of Shame” 


¢ Over 100,000 questions to answer 


* Up to 7 can play at once 


Visit www.esrb.org 
or call 


Licensed by 
) 
‘Bes 


1-800-771-3772 for 
Loman Rating information 
ESRB 


The Weakest Link is @ trademark of the British Broadcasting Corporation. The Weakest Link © British Broadcasting Corporation, 2000. Licensed by BBC Worldwide Limited. Based on the format created by Fintan Coyle 
BRC logo (> BBC 1996. BBC word mark and togo are trademarks of the British Broadcasting Corporation. © 2001 Activision, inc. and its affiliates, Published and distributed by Activision Publishing, Inc. Activision is a registered t 
of Activision, inc. and its affiliates, All rights reserved. Licensed by Sony Computer Entertainment America for use with the PlayStation game console. PlayStation and the PlayStation logos are registered trademarks ‘of Soxry 
Entertainment Inc. All rights reserved. The ratings icon is a registered trademark of the Interactive Digital Software Association. All other trademarks and trade names are the properties of their respective owners. . 
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PAUL DRINKWATER 


Crossing 
Jordan 


10 PM 
MONDAYS 


Philly 
10 PM 


ments with her bristlingly hos- 
tile ex-husband (Homicide’s 
Kyle Secor). Professional wom- 
en, it’s clear, have a tougher 
challenge being prime- 
time heroes than their 
male counterparts. 
Hennessy, formerly 
required to do little more 
than nod and cite recon- 
dite case law with Sam 
Waterston on Law & Or- 
der, has a more flamboy- 
ant role now: Her Jordan 
is a workaholic rule 


TUESDAYS 


ns 


Ken Tucker says Kim Delaney’s and Jill Hennessy’s new TV heroines 
take a lot more abuse than their valiant male counterparts 


ATCHING JILL HEN- 
nessy in Crossing Jor- 
dan and Kim Delaney 
in Philly, you’re struck 
by how hard their characters 
have to work—how joylessly 
difficult their lives are. Com- 
pare them with their male TV 


equivalents: William Peter- 
sen’s Gil Grissom on CSI peers 
through microscopes with a 
Zenlike serenity, and Dylan Mc- 
Dermott’s Bobby Donnell bare- 
ly acknowledges that he has a 
newborn baby at home in The 
Practice. But Hennessy’s med- 


ical examiner Dr. Jordan Cava- 
naugh blows so many fuses she 
has to take anger-management 
classes, while Delaney’s Phila- 
delphia defense attorney Kath- 
leen Maguire is run ragged 
chasing cases while also work- 
ing out child-custody arrange- 


ENTERTAINMENT 


buster, fired from a num- 
ber of previous jobs for 
being too headstrong. She gives 
her new boss, played with 
amusing asperity by Miguel 
Ferrer, plenty of reasons to 
swig pink stomach-upset medi- 
cine, what with her damn-the- 
rules approach to crime solv- 
ing; he calls her an “obnoxious, 
driven, self-righteous zealot.” 

We know Jordan is a rebel 
because her hair is a wildly tou- 
sled mane, and she wears funky 
jeans to work. Raised by her 
father, a retired homicide cop 
played by The White Shadow’s 
Ken Howard (her mother was 
murdered when she was a 
child), Jordan has a playfully 
morbid method of solving 
crimes with her dad: She tells 
him the details of a case, then 
they choose sides. “Who do you 
want to be, victim or killer?” 
Jordan asks. “T’ll be the victim,” 
she adds, just a squinch too ea- 
gerly. This is a way to drama- 
tize the ratiocination it takes 
to crack a case—we see their 
speculations in fuzzily shot 
reenactments of the crime. I 
found the way father and 
daughter relish their let’s-play- 
murder roles both creepy and 
endearing, but wasn’t sure if 
viewers would cotton to it. 

So far, Jordan is beating its 
grating, talky female-hero com- 
petition, CBS’ Family Law, in 
the ratings. Why? My theory is 
that the producers of Jordan 
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have calibrated their show 
to appeal to people who 
enjoy popular literary de- 
tectives like Sara Paret- 
sky’s V.I. Warshawski or 
Sue Grafton’s Kinsey Mill- 
hone. The show’s plots— 
standard suspense fare so 
far—are warm comfort 
food for mystery buffs. 
Philly, on the other 
hand, is like biting into a 
cold, stale version of the 
city’s famous cheese steak—it 
gives you a lot to chew on, but 
it’s pretty greasy, gummy fare. 
Delaney, out of her NYPD Blue 
slacks, has been dolled up: She 
invariably wears short skirts, 
the better for sleazeball col- 
leagues like Assistant DA Terry 


STRESSED FOR SUCCESS Philly’s Delaney 


house to win a favorable 
verdict. Two episodes lat- 
er, he makes a point of 
telling a new client who’s 
a stripper, “I’ve seen you 
dance.” Eewwww: Boys 
in Philly are yucky. 

Since the big gun be- 
hind Philly is producer 
Steven Bochco, we’re sup- 
posed to interpret such 
stuff—along with partially 
bared breasts and ana- 


Loomis (The $treet’s Rick Hoff- | tomical insult words that only 


man) to look up them and make 
lewd comments. Another of the 
show’s stars, Kathleen’s col- 
league Will Froman (Tom 
Everett Scott, also right off 


The Street), bofts a comely pros- 


ecuting attorney in a court- 


a big gun gets away with on 
network prime time—as gutsy 
realism, instead of what it real- 
ly is: tedious nastiness. It’s too 
bad, because Delaney herself 
is good at expressing both 
quick-witted courtroom savvy 


and openhearted vulnerability. 
The series also has a good sup- 
porting character in a sour- 
faced, vengeful judge played 
by Robert Harper. 

But ultimately, there’s a pun- 
ishing quality to Philly and 
Crossing Jordan. It’s as if their 
women are made to suffer for 
their aggressiveness—their in- 
dependence. Set up as saviors, 
they play out as losers: Jordan 
sleeps on her father’s living- 
room sofa because she’s got 
nowhere else to go. Philly’s 
Kathleen cries herself to sleep 
on her son’s bed, hugging his 
teddy bear as the episode fades 
to black. And we tiptoe out of 
these rooms, grateful to escape. 
Crossing Jordan: C+ Philly: C 


Tracing § 


Super teens 


Throughout History, § 


Starting With 


The WB’s New Drama ‘ 


Smallville’ 


FROM ZEROS TO HEROES 


EING A SUPERPOWERED 
teen may sound like a 
sweet deal, but it involves 
the same dramas and 
traumas that regular high 
schoolers deal with every day. The 
WB’s Smallville (Tuesdays at 9 p.m.) 
is the latest to follow the growing 
pains of a young Clark Kent, but 
how does the new Boy of Steel 
stack up to previous adolescent 
keepers of the cape? Up, up, and 
away we go. —Dalton Ross 


1. SMALLVILLE (with Tom Welling) 
Fashion Style Superstud or J. Crew 
model? You be the judge. Who’s Your 
Daddy? Bo Duke (a.k.a. John Schneider). 
Best Buddy Lex Luthor. Say wha? Arch- 
enemies Various villains, including one 
electro-powered supergeek. Smells Like 
Teen Angst “I just want to go through 
high school without being a total loser.” 
Super Ego “Don’t mess with me right 
now!” he warns a Jock...right before get- 
ting his butt kicked. Showboating Skills 
Throws his arm into a wood chipper. 
Why? Because he can. 
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2. SUPERGIRL (with Helen Slater, 1984) 
Fashion Style Blond, and having more fun! 
Who’s Your Daddy? Some nobody, but Mia 
Farrow makes for a nice mom. Best Buddy 
Lucy Lane, who introduces our heroine to 
Popeyes chicken. Archenemy Faye Dun- 
away, as camptastic witch Selena. Smells 
Like Teen Angst Not even Supergirl! is 
above stuffing her bra. Super Ego “Il am 
Kara of Argo City,” she declares. “And | 
don’t scare easily.” Showboating Skills 
Embarrasses mean math teacher for fun. 


3. SUPERMAN: THE MOVIE (with 
Jeff East, 1978) Fashion Style God- 
father of grunge—heavy on the 
flannel. Who’s Your Daddy? Marton 
Brando. Best Buddy His Earth pop, 
who, sadly, has a heart attack and 
dies. Archenemy The bully who 
knocked over his neatly stacked foot- 
ball helmets. Smells Like Teen Angst 
“Guys like that Brad, | just want to 
tear them apart!” Super Ego “Every 
time | get the football, | can make a 
touchdown,” he brags. “Every time!” 
Showboating Skills Races a train to 
impress a young Lois Lane. 


4. THE ADVENTURES OF SUPERBOY (ani- 
mated, 1966) Fashion Style Classic tights 
and cape. Who’s Your Daddy? A cartoon. 
Best Buddy Krypto, the flying pooch. Arch- 
enemies Carnies, aliens, and a wannabe 
named Mighty Lad. Smells Like Teen Angst 
“Let’s be honest, Dad. What good is a blind 
Superboy?” Super Ego “Knock it off, 
Krypto,” he snaps. “You’re just jealous,” 
Showboating Skills Beating up robots Is 
one thing, but time-traveling back to King 
Arthur’s court—that’s just overdoing it. 
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ty Feldman in “Young Frankenstein” on AMC. Oct 


ics Company. All Rights Reserved. See Ma 


Class: 


Movie 


22001 American 


WATCH ON AMC & WIN ON AMCTV.COM 


Tune-in for monster movies nightly. Simultaneously log-on to play YOU DON’T KNOW JACK’ 
About...MonsterFest, for a chance to win one of 500 IPAQ Personal Pocket Computers. 


AMERICAN MOVIE CLASSICS’ MONSTERFEST, OCT. 26-31 @ 8PM(ET)/5PM(PT) 
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The latest news from the TV beat 


Taking a ‘Pasadena’ 

Looks like it’s not getting any 
easier for prime-time soaps to 
stay afloat: Fox’s Pasadena, 
starring Dana Delany (below), 


SLUMP & GRIND Will ratings kill Pasadena? 


has lured only an average of 4.3 
million viewers on Fridays— 
even less than the 7 
who tuned in to NBC's quickly 
axed Yasmine Bleeth sudser 

Titans last year. Are 

viewers over weekly 


4 million 


melodramas? “Given 
that both Titans and 
Pasadena didn’t really 
evoke much sampling, 
my sense is that this 
genre needs a new 
twist to regain its pop- 
ularity,” says Turner 
Broadcasting pro- 

gramming exec Garth 
y Ancier—who was the 
only suit to champion 
Titans while helming 


It's quick, portable, and mess-free. 
Quaker* Instant Oatmeal Express. 
Add hot water, and you've got meal. 


NBC Entertainment last year. 
“Clearly no one has cracked that 
yet.” But not for a lack of trying. 
Titans creator Charles Pratt Jr. 
admits that he’s received four 
calls since the Sept. 

11 attacks from net- 

works desperate for 

escapist fare. “They 

want the next Dy- 

nasty. I say, are 

you kidding? But 

the truth is, I’d love 

to have the chance 

again. It’s 
thing I’m an expert 
on,” says Pratt, who agrees the 
nighttime serial format needs 


some- 


| to be tweaked: “We’ve got to 


stay away from rich people.” 
And really, that’s a pretty good 
motto for life in general. 


Cass Study 


Finally, a resolution to those 
death-by-ham-sandwich ru- 
mors. Sources say Kathy Na- 
jimy (Veronica’s Closet) is in 


warms you Zeazé and soul 


~ NAJIMY 


early talks with Uber-producers 
Craig Zadan and Neil Meron 
(Life With Judy Garland: Me 
and My Shadows) to develop 
the life story of the Mamas and 
the Papas singer 
Cass Elliot. Najimy 
hopes to produce 
and star in the tele- 
film that could ulti- 
mately showcase 
the M&P’s memo- 
rable music, much 
the way Shadows 
did using several 
Garland tunes. “She 
was a full-rounded human be- 
ing, excuse the pun,” says Na- 


jimy of Cass. “She was brave, 


but also very tragic.” Speak- 
ing of bravery, the 44-year-old 
Najimy hopes to play the singer 
from age 28 to her untimely 
death a few years later. “She 
was only [in her early 30s] when 
she passed away,” frets Na- 
jimy. “You think I can pull it 
off?” Honey, if Kirstie Alley 
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MONTY BRINTON 


ILLUSTRATION BY HARRY CAMPBELL: SURVIVOR: AFRICA 


could keep Closet on NBC for 
four years, you can surely do 
this. —William Keck 


SAFARI, 50 GOOD 


" 2 Wf OULD A WAR-WEARY 


AND SO ON... The prime-time 
Emmy awards have yet to air 
on CBS, but Showtime already 
has big plans for the 54th cere- 
mony. The pay network hopes 
to shake up next year’s best 


A) audience rather chill 


@ W with familiar Friends 
(1st) on NBC or play games with 
strangers on CBS’ Survivor: Africa 
e (2nd)? Both! President Bush’s first 
LOSER OF THE WEEK prime-time news conference de- 
layed the showdown by more 


movie category with The Be- 
liever, a Grand Jury Prize win- 
ner at this year’s Sundance Film 
Festival that stars F 


— than 45 minutes, but over 50 mil- 
(Remember the Titans) as an or- Joan Cusack f 
hedoe J , Nazi MGGiaxes tie taoe lion viewers stuck around—with 
an me Ren Ag Ria she tl Friends winning by 5.4 million. [LCQVWUURLER Grae 
wine ig cee rece) he . ; Meanwhile, NBC’s Ed (29th) made MBGaduinas igen 
fied its rules to allow submission nominated actress 


a striking return, easily demol- 
ishing ABC comedies My Wife and Kids (42nd) and According to 
Jim (45th). The WB’s Gilmore Girls (73rd) won their first slay- 
off with Buffy (79th) by a cool million, while anything in college 
proved decidedly uncool, such as Fox’s Undeclared (55th) and 
WINNERS OF THE WEEK aging teen dramas Dawson’s Creek (90th) and Felicity (98th). 
Still, they’re better off than Friday night’s Mole 2: The Next 
Betrayal (80th); ABC forced it underground until midseason. 


of films initially intended for sitcom after viewers 

theatrical release, as The Believ- answered the question 
er was before Showtime What About Joan with a 
snapped it up earlier this year. resounding Who cares? 
Originally set to debut this 
month (but postponed because | 
of the terrorist attacks), the film 
will now air in March. “Emmys 0-Town 


are about awarding excellence MTV will keep on Making TOP 30 
on television,” posits Showtime the Band as the net tan 
: * VIEWERS* WEEK 
programming president Jerry plans to produce 10 1 29.2 FRIENDS NBC, Thursday, 3:49 p.m. 1 
p “Do % oy 7 t 

Offsay. “People don’t care what new episodes of the pop 2 23,8 SURVIVOR: AFRICA CBS, Thursday, 8:7 p.m. = 

the source was or who initiated group’s reality show, 3 23.6 THE WEST WING NBC, Wednesday, 9 p.m. 3 

the programs they watched.” which was canceled by 4 227 CSICBS, Thursday, 9:49 p.m. 7 

5 A NBC, Wednesday, 0M. 4 

Blchanaulane atin cucon ABC last season. 22:1 LAW Bonen NBC, Wednesday, 10 p.m 
(AOL Keyword: EW) 3 217 ~=ER NBC, Thursday, 10:20 p.m. 2 
7 21.4 EVERYBODY LOVES RAYMOND CBS, Monday, 9 p.m. 5 
SOUND BITES 8 19.6 WILL & GRACE NBC, Thursday, 9:20 p.m. 8 
9 18.3 JUST SHOOT ME NBC, Thursday, 9:50 p.m. = 
“ 0 17.3 BECKER CBS, Monday, 9:30 p.m. 9 

Cher announced that she will not be appearing 11 17.2 LAW & ORDER: SPECIAL VICTIMS UNIT NBC, Friday, 10 p.m. 7 
on Britney Spears’ HBO special.... The two have a 12 17.0 JAG CBS, Tuesday, 8 p.m. 14 
special bond, as Britney’s breasts are made out of 13 16.6 60 MINUTES CBS, Sunday, 7:03 p.m. 27 
Cher’s old nose.” TINA FEY on SNL 14 16.5 FOOTBALL: RAMS VS. LIONS ABC, Monday, 9:06 p.m. 12 

45 16.0 JUDGING AMY CBS, Tuesday, 10 p.m. 15 
77 6 15.2 THE PRACTICE ABC, Sunday, 10 p.m. 13 
i Pim i : 

How great is a booth? | mean, a table is fine, but ARIE FRASIER NEC, Tuedaay, 9pm: ‘5 
a booth Is like a vacation for your a--.” Doug (KEVIN 18 14.9 THE KING OF QUEENS CBS, Monday, 8 p.m. 19 
JAMES), sitting in a restaurant, on The King of Queens 19 14.8 THE GUARDIAN CBS, Tuesday, 9 p.m. 99 

20 14.5 LAW & ORDER: CRIMINAL INTENT NBC, Sunday, 9 p.m. 30 
6“ mal a, 

The other day at USA Today’s offices, two of their 21 141 YES, DEAR CBS, Monday, 8:30 p.m. 19 

editors got into a bare-knuckle fistfight that ended 22 13.9 WEAKEST LINK NBC, Sunday, 8 p.m. 45 
23 15.5 CROSSING JORDAN NBC, Monday, 10 p.m. 21 


with both men being arrested. Fortunately they later 
made up and designed a colorful pie chart together.” 


24 15.1 MOVIE: THE EMPEROR'S NEW GROOVE ABC, Sunday, 7:00 p.m. = 
25 15.0 MOVIE: SURVIVING GILLIGAN’S ISLAND CBS, Sunday, 9:03 p.m. _ 


CONAN O’BRIEN on Late Night 13.0 DATELINE NBC NBG, Friday, 9 p.m. 31 
PETE CHAE RAGE aah A ee 27 12.4 PROVIDENCE NBC, Friday, 8 p.m. 28 

The Backstreet Boys and 'N Sync are getting 12.4 THE DISTRICT CBS, Saturday, 10 p.m. 25 
together to hold a charity concert. The money raised 29 12.5 ED NBC, Wednesday, 8 p.m. = 
will be used to help the victims of the concert.” CRAIG 30 12.0 G0 MINUTES II CBS, Wednesday, 8:p.m. 25 
KILBORN on The Late Late Show *IN MILLIONS WEEK OF OCTOBER 8-14, 2001 


SOURCE: NIELSEN MEDIA RESEARCH 
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A day-to-day guide to notable programs. Times are Eastern daylight and are subject to change. 


| (or rather really fat guy 


SY ICATE out of water) when Doug THIRD WATCH (NBC, TV- 
WHEEL OF FORTUNE (TV- agrees to attend Car- | 14) In “September Tenth,” 


G) People spin a big wheel rie’s office retreat. we see what the charac- 
for the chance to earn ters were doing on the 
even more cash as the 8-8:30PM eve of disaster. 


TELEVISION 


Fel daily gamer introduces its BLUE’S CLUES (Nick- | 
new $100,000 bonus round. | elodeon, TV-Y) The five- 10-11PM 
[ | “CHECK LOCAL LISTINGS part “Blue’s Big News” CELEBRITY ADVENTURES 
story line continues with (E!, TV-PG-L) Sorry, folks, 
8-8:30Pm the birth of a baby, de- American Pie’s Shannon 
| THE KING OF QUEENS livered by none other Elizabeth keeps her 
Look Who’s on The (CBS, TV-PG-L) It’s a | than Lisa Kudrow. Well, | clothes on while rap- 
Couch This Week case of fish out of water her voice at least. | pelling in Greece. 


(SUBJECT TO CHANGE) 


DENZEL WASHINGTON 5-5:30pm 


JAY LENO Monday Ellen DeGeneres, Terry | Chris Cont 
Bradshaw, musical guests blink-182 Tuesday | music, movi 
Tim Allen, Jennifer Esposito, musical guest 
Charlotte Church Wednesday Denzel Washing- 
ton, comedian Drew Hastings, musical guest | pr 

Cyndi Thomson Thursday Michael Douglas, | Monday Ni 
Jessica Alba, musical guests P.O.D. eG 


msn Cc We 
2 Sas St ey Fe : ? h SERIES DEBUT 
LIVE WITH RE ND KELLY Monday Second % 
Survivor: Africa castoff Tuesday Reba McEn- | ESS 
tire, Jenna Elfman Wednesday Jeff Bridges, | = . 
Tyne Daly, Bill Gates, musical guests Dream 3-OPN | me this was still on the doesn’t exactly scream 
Thursday Cindy Crawford Friday Dennis Miller BUFFY THE VAMPIRE | air.I called hima big fat | par-tay. 
| SLAYER (UPN, TV-14) A liar, but what do you 

vur WiEw boty : | trio of bad guys try to know?...he was right! | | 9-10PmM 
THE VIEW Monday Backstreet Boys Tesday Bob find the Slayer’s weak- | guessnow!lowehimaCoke. | SMALLVILLE (The WB, 
Saget Wednesday Rachel Weisz Thursday Christa ness without dying inthe | TV-PG-LV) Lex Luthor, 
Miller, Jerry Springer Friday Jeff Bridges process. | 8-9pm meet kryptonite. Kryp- 

GILMORE GIRLS (The WB, | tonite, meet Lex Luthor. 
PPAIC MILROPN , : 8-8:30Pm | TV- ! | 
CRAIG KILBORN Monday Adam West, Melissa epee ee Eli ee MORON IG CISA EUE 
j ei ae eh Rick Reill sical | EMERIL (NBC, TV-PG) The | Rory and Lorelai’s final some guy who thinks 
See oa SPOLLAWEILER ING SEU EOOEIeS other daysomeonetold | destination—Harvard— | he’sa bug. 
guest Dido (R) Tuesday Ted Danson, Natasha 


Gregson Wagner, musical guest Tim Reynolds 
(R) Wednesday Terry Bradshaw, Gina Philips 
(R) Thursday Dave Grohl, David Boreanaz, Ron | 
Livingston (R) Friday Will Ferrell, model Rhea 
Durham, musical guest Ben Harper (R) 


SCTE 
POSIE 


ROSIE O’DONNELL Monday Steve Zahn, Zach n 
Braff, Macy Gray Tuesday Author Jennifer . - =A / 
Lauck, Kevin Kline Wednesday Carole King | | | 2 ae a—' , 
Thursday Tia Carrere, Matthew Lillard Friday e = gf 
Star Jones, Don Imus KEYS ON KEYS 
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WEDNESDAY 


8-9Pm 

ENTERPRISE (UPN, TV-PG) 
The crew explores a human 
colony that’s not quite so hu- 
man anymore. 


8-8:30Pm 

MY WIFE AND KIDS (ABC, TV- 
PG-DL) The silky smooth Lou 
Rawls guests as a singing doc- 
tor, but it’s not nearly as funny 
as his stint on Baywatch Nights. 


8-9Pm 

DAWSON’S CREEK (The WB, TV- 
14-DLS) Dawson proves he’s a 
slacker by dropping out of 
film school to be with a chick. 


8-9Ppm 

ED (NBC, TV-PG) Ed represents 
a store owner sued for sexual 
harassment, and we’re neither 
judge nor jury, but the dude 
does sound pretty damn guilty. 


8-9:30pPm 
AUSTIN POWERS: THE SPY 
WHO SHAGGED ME (Encore, 


October 24 


TV-PG-13) It has its moments, 
but Heather Graham should 
really stay away from comedy. 


8:35-10:30Pm 

KIKI’S DELIVERY SERVICE 
(Disney Channel, TV-G) Sounds 
kind of like porno to us, but on 
the Disney Channel? 


9-10PmM 

FELICITY (The WB, TV-PG-L) 
Speaking as a New Yorker, it’s 
nice to finally see someone on 
TV in the Big Apple worrying 
about stuff like money for a 
change. Tonight, Felicity real- 
izes she can’t pay the bills— 
in this case, tuition. 


9-10PmM 
THE WEST WING (NBC, TV-PG) 
| Donna goes out ona blind 
date...with a Republican. 
| Meanwhile, not unlike Billy 
| Joel, he didn’t start the fire, 
| but President Bartlet is the 
| one who must decide what to 
| do about a Wyoming blaze. 


YOU STEP ON MY FEET, YOU DIE 


IMELDA MARCOS: STEEL BUTTERFLY (A&E, TV-G) Imelda Mar- 
cos may have tried to fashion her legacy as a beneficial Filipino 
stateswoman, but her sole footing on the world thus far has 
been that infamous collection of mukluks. A&E’s Biography on the 
former first lady (above with U.S. prez Lyndon Johnson) doesn’t 
reveal much more than what you already know: Raised in the 


| country provinces, this former beauty queen chose to anchor 


her life to a powerful husband rather than focus on her own lau- 
rels. Sticking by Ferdinand through his presidency, scandals, ex- 
ile, and eventual return to the Philippines, she is either loathed 


| or loved by her people, but always well-heeled. B- —Allyssa Lee 
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From shadowy London to New Orleans 
voodoo, from haunted hotels to the 
ghostly secrets of Alcatraz. We go to 
the real places to bring you the chilling 
stories. Come along-if you dare. 
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BIG RESULTS 


Finding what you’re looking for has 
never been this easy, fast, or fun. 
EW.com announces a new and improved searchable archive that puts 
10 years of Entertainment Weekly at your fingertips. Every movie review, 
every star, every Hot Sheet, every TV and music grade—they're all 
saved and sorted so you can get the scoop on anything in seconds. 
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HOW DO WE GET OFF OF THIS THING? 


8-9:30Pm 

AEROS: THE ILLUSION OF FLIGHT 
(Bravo, TV-PG) Kurt Thomas mixed the 
awesome power of gymnastics and 
karate to survive the “village of the 
crazies” in Gymkata, but members of 
the Romanian Gymnastic Federation 
have a better idea. These limber lads 
and lasses use their talents in the name 
of performance art, cooking up percus- 
sion-based dance routines that end up 
coming off like a Mary Lou Retton in- 
spired version of STOMP. The athleti- 
cism and choreography are certainly 
impressive, but anything involving a 
pommel horse kind of freaks us out. B- 


8-8:30Pm 

FRIENDS (NBC, TV-14) Just because 
she’s having Ross’ child doesn’t 
mean Rachel can’t go on dates with 
hunky soap stars. 


8-9Spm 

SURVIVOR: AFRICA (CBS) Are you 
hooked yet? You know we are. Then 

| again, we were hooked on Love Cruise. 


| 8-8:30Pm 

POPSTARS 2 (The WB, TV-PG) More 
untalented schmos are purged from 
the picture as the audition process 
continues. 


9-9:30pPm 

WILL & GRACE (NBC, TV-14) Jack 
sets Will up on a date...with a 
woman. Well, not just any woman— 
Parker Posey. 


9-10PmM 

CHARMED (The WB, TV-PG-LV) We 
don’t know which guest star is 
creepier: A Nightmare on Elm Street’s 
Robert Englund or gothy guitar god 
Dave Navarro. We’re leaning towards 
the latter. 


AS TOLD BY GINGER (Nick- 
elodeon, TV-Y) It’s a case of 
trick over treat when Ginger 
and friends hatch a spooky 
scheme against a classmate. 


WOMEN ROCK! GIRLS & GUI- 
TARS (Lifetime) The West 
Wing’s Allison Janney hosts 
this benefit to fight breast 
cancer, while Pat Benatar, 
Nelly Furtado, and Mary J. 
Blige perform, although we’re 
pretty sure none of them 
actually play the guitar. 


ON HOSTILE GROUND (Sun- 
dance Channel, TV-14) Three 
abortion providers—including 
one who travels from Balti- 
more to Alabama every week 
wearing a bulletproof vest— 
are profiled in this docu. 


2001 RADIO MUSIC AWARDS 
(ABC, TV-14-DL) This celebra- 
tion of radio can only be 


October 26 


| found in one place—on televi- 
| sion! Mariah Carey is sched- 

| uled to be there, assuming 

| she doesn’t bow out due to 
“exhaustion.” 


SEASON PREMIERE 


COUPLING (BBC America, TV- 
14) It’s season 2 of the British 
comedy about six folks who 
are “involved, formerly in- 
| volved, or looking to become 
intimately involved with each 
| other.” In other words, it’s 
| Friends with funny accents. 


A NIGHT IN DRACULA’S CASTLE: | 


| THE TRANSYLVANIA DARE 
(Fox Family, TV-PG) A real-life 
family crashes in Viad Drac- 
ul’s abode. We assume cash is 
at stake. 


SO GRAHAM NORTON (BBC 
America, TV-MA) Leave it to 
talk-show guest Jacqueline 
Stallone to read people’s fu- 
tures by studying their butts. 


October 


27 


ws 


1 TOLD YOU | LOOK FUNNY WITH MY ARMS CROSSED 


B+ 


NO BED OF ROSES 


NBA INSIDE STUFF Ahmad 
and Summer welcome a 
starting five as famous as 
any in the league, when ’N 
Sync stop by to cohost. Give it 
up for Air Joey, people! 


“CHECK LOCAL LISTINGS 


THE LOST BOYS (FX, TV-PG-V) 
The first and finest teaming 
of Haim and Feldman. 


ROAD HOUSE (TNT, TV-14-LV) 
Pretty crappy movie about a 
bar bouncer, but Patrick 
Swayze plays a guy named Dal- 
ton, so | always watch anyway. 


FEAR (USA) Mark Wahlberg 
pounds his own chest to 
prove he’s a tough guy. For 
the most part, it works. 


2001 WORLD SERIES GAME 1 
(Fox) Here’s hoping this year 


ENTERTAINMENT 
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no pitchers start hurling bats 
at players. Come to think of it, 
that did kinda liven things up. 


FIGHT CLUB (Cinemax TV-R) 
Makes a fantastic date film. 
Trust us! 


WEST SIDE STORY (Turner 
Classic Movies, TV-G) Rita 
Moreno and George Chakiris 
join cast and crew in cele- 
brating the film’s 40th an- 
niversary. 


NATIONAL LAMPOON’S ANI- 
MAL HOUSE (Encore, TV-R) 
John Belushi impersonates 
a zit. 


| THE LEAGUE OF GENTLEMEN 
| MOVIE (BBC America, TV-14) 
They made a movie version of 
the hilarious British comedy 
The League of Gentlemen, and 
then gave it a snappy title. 
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SUNDAY 


5:30-8pm 
BACK TO THE FUTURE (TBS, 
TV-PG) If Michael J. Fox is sup- 
posed to be playing a cool kid 
with attitude, why does he lis- 
ten to so much Huey Lewis? 


6-7:45pm 

DROP ZONE (Cinemax, TV-R) 
It’s the Wesley Snipes skydiving 
movie simply everyone’s been 
waiting for! 


7-9Ppm 
TOY STORY (ABC, TV-G) I can’t 
wait till my 15-month-old son, 
Dale, gets older so | can show 
him this. 


8-10Pm 

L.A. LAW: THE E! TRUE HOLLY- 
WOOD STORY (E!, TV-PG-LS) 
ETHS lays down the law with its 
profile on the 1980s legal drama. 


8-10:30Pm 

DEATH OF A SALESMAN (Trio, 
TV-PG) The 1966 broadcast pro- 
duction version stars Lee J. 
Cobb, George Segal, and Gene 
Wilder, which is to say, it’s not 
too slouchy. 


8-9pm 

HAUNTED HOTELS (Travel 
Channel, TV-PG) Just stay off 
the 13th floor and you'll be 
fine. 


8-9:30pm 

THE MUMMY (American Movie 
Classics, TV-G) It lacks the nifty 
special effects of the 1999 re- 
make, but this 1932 doozy 
makes up for it with Boris 
Karloff. 


SCARY STUFF 


OCTOBER 26, 


WhattoWatch 


October 28 


8PM-MIDNIGHT 
SCARES & DARES WITH ELVIRA 
(Game Show Network) The mis- 
tress of the dark hosts eight 
straight episodes of Who Dares 
Wins, the Aussie game show 
where friends challenge each 
other to perform daunting 
tasks—sort of like the time some 
buddies dared me to sit through 
an entire Nelson concert. 


8-10Pm 

THE BLAIR WITCH PROJECT 
(FX, TV-14) This low-budget 
horror flick was a national sen- 
sation when it came out in 1999. 
Of course, so was Verne Troyer. 


8:30-9:30em 

BEHIND THE MUSIC: OZZY OS- 
BOURNE (VH1, TV-14) | was talk- 
ing to Ozzy’s bassist, Rudy Sar- 
zo, once (don’t ask), and he told 
me Ozzy thought it was a fake 
bat when he infamously bit the 
head off. We’re pretty sure the 
Black Sabbath frontman has a 
juicier tale to tell. 


9-10Pm 

BAND OF BROTHERS (HBO, TV- 

MA) Some people deal with the 

horrors of war by writing gooey 
love letters back home. Others, 
they just get drunk to high hell. 


9-10Ppm* 

AFRICA (PBS, TV-G) Nature’s 
eight-part series on the conti- 
nent never explores why it’s so 
hard to hold on to in a game of 
Risk, but it does finish with a 
peek inside the depressed 
state of African mines. 


“CHECK LOCAL LISTINGS 


DRESSED FOR SUCCESS 


9-11Pm 

THE WEDDING DRESS (CBS, TV-PG) Doogie Howser’s getting 
hitched! At least Neil Patrick Harris is, as photographer Travis 
Cleveland in this CBS telepic. He thinks he’s met the perfect 
woman—we, of course, know she’s bad news because the dog 
barks at her—but then the bride-to-be refuses to wear his 
family’s heirloom of a wedding dress on the big day. Next 
thing you know, the marriage is off, the gown is stolen, and 
our remote control is dripping in Velveeta. While the dress 
passes hands more often than an Olympic torch, Cleveland 
tries to patch things up with the other woman he should’ve 
married all along (Kathryne Dora Brown, above with Harris). We 
won’t say how it ends, but the photo is a pretty good tip-off. C 


9-10PmM 

ALIAS (ABC) Sydney discovers 
her father may in fact be a 
triple agent. Plus, is that hack- 
er supreme Kevin Mitnick? 


9-10Pm* 

AMERICAN MASTERS: VAUDE- 
VILLE (PBS, TV-G) This docu 
traces American stage-show 


entertainment from the turn of 


the century all the way to The 
Muppet Show, and you know 


2001 


8-9:10Pm 


GAHAN WILSON’S THE KID (Showtime, TV-MA) Not to be 
confused with Disney’s The Kid, this execrable animated 
adaptation of the Playboy and New Yorker cartoonist’s 
comic strip Nuts conjures such horrors of childhood as 
getting hassled by schoolyard bullies and dissecting dead 
cats in science class. But who’s the target audience here? 
Too puerile for adults, too profane for children, The Mary 


} Tyler Moore Show and Taxi vet Stan Daniels’ stunningly mis- 


guided script winds up playing like a potty-mouthed 
Peanuts. Worst of all, The Kid wastes a talented aural en- 


semble, including William Shatner, SCTV alums Eugene Levy 
and Andrea Martin, and Ed Asner, who provides the voice of 


a feline that spews F-words like a latter-day Fritz the Cat. 
Speaking of which, here’s another one: F —BF 


what that means—Pigs in 
Space! (R) 
"CHECK LOCAL LISTINGS 


9-11:30Pm 

EIGHT MEN OUT (Bravo, TV-PG) 
John Cusack, Charlie Sheen, 
and D.B. Sweeney play a bunch 
of cheaters. 


10-11Pm 

WORLD’S CREEPIEST DESTI- 
NATIONS (Travel Channel, TV- 
PG) Does the all you can eat 
buffet at Sizzler count? 


10-10:30Ppm 

THE MAN SHOW (Comedy Cen- 
tral, TV-MA) Women kiss each 
other for cash. | know, it’s sad. 


| WIMPY ALERT! 


1-1:30am 
I’M POPEYE (Cartoon Network, 


| TV-G) ...and to prove it, Cartoon 


Network is airing restored ver- 
sions of my original theatrical 
shorts dating back as far as 
1933. Spinach not included. 
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PHONE E-MAIL ADDRESS 
Buy: A Samsung DVD player between 9/1/01 - 10/31/01 


we'll send you these = great DVDs from ¢) The ORIGINAL UPC bar code for the DVD player (located on packing box. P.O. Box 410435 
Warner Home Video. To find a store near 
you that carries Samsung DVD players, just 
visit www.samsungusa.com/DVD today. 


Copies will not be accepted) 
d) ADDED BONUS. Send in the product registration card and receive El Paso, TX 88541-0435 
a three month extension on your warranty 1-800-447-5384 


NEW LINE ELECTRONICS 


HOME ENTERTAINMENT 


Simon Reeve’s The New Jack- 
ets: als and Peter L. Bergen’s up- 
coming Holy War, Inc. So 
where do you go to place recent 
events in historical context, to 
learn about the 1,400-year-old 
faith that the terrorists have 
caricatured and betrayed? 

Well, you go to an ex-nun. 
| British scholar Karen Arm- 
strong spent seven years as a 
| Roman Catholic nun before 
leaving to pursue ¢ca- 
reers as a teacher, 


Islam: as 
A Short a popular religion writ- 


History er, and a documentary 
BY filmmaker. Her 1993 


SUNY «= History of God was a 
$19.95 


PATE best-seller; now, Jslam: 


A Short History could 
become another. It’s concise 
(under 200 pages), sympathetic, 
and clear. Or as clear as a book 
can be that tries to explain the 
differences between Umayyads 
and Abbasids, ulama and muj- 
dadid, Shiis and Sunnis, Sufis 
known as Whirling Dervishes 
and Sufis who just sit still and 
breathe deeply. 

Confusion is almost the 
point. Confronted by Islam in 
all its dizzying diversity, read- 
ers may begin to feel like 
Whirling Dervishes them- 
selves as old stereotypes sud- 
denly fly from their grasp. 
Armstrong’s theme is that cen- 
turies of conflict between the 
West and Islam (not to men- 
tion centuries of entertainment 
from Mozart operas to Holly- 
| wood movies that feature 


Py fiendish Saracens and narrow 
escapes from cruel sultans) 
have produced an archetypal 
Muslim in Western minds. He’s 


at once intolerant and indolent, 


despotic and submissive, puri- 


in aconcise history that delves far beyond the fanaticism of tanical and sensual, crafty and 
Sept. 11, a former nun sheds light on the real Islam. byLS.Klepp | P"™tive capricious and fatal- 


istic. Above all, he’s a religious 
fanatic. Any progress in over- 
OR MANY AMERICANS, | bearded and sullen. But there’s | about Osama bin Laden and the | coming this image was pre- 
the face of Islam is the | 

one currently staring at | with the picture that face pre- | 


us from the front page, | sents. There are books aplenty | 


something drastically wrong | cult of hatred that he and his | sumably set back years on 
gang of devout thugs have con- | Sept. 11—which is why a book 
cocted out of Islam, including | like this is suddenly essential. 
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Hooking Up Tom Wolfe 
(Picador, $13, first published in 


2000) The manintheice 


cream suit returns witha 
collection of recent rants, 
reportage, and fiction. 


Shopgirl Steve Martin (Theia, 
$10.95, 2000) Adepressed 


saleswoman dates a dork, 


thena millionaire, thenre- 
turns to the dork in Mar- 
tin’s sweet-hearted novella. 


Lying Lauren Slater (Penguin, 


$13, 2000) The author of 


Prozac Diary stretches the 
boundaries of narrative 


truth ina memoir that 


constantly, cleverly blends 


factand fiction. 


In Armstrong’s brisk narra- 
tive, the clichés evaporate fast. 
Islam advocates the enslave- 
ment of women? The Prophet 
Muhammad, as was customary, 
took numerous wives, but he 
broke with the harsh treatment 
of women that prevailed in sev- 
enth-century Arabia by giving 
them considerable respect and 


freedom. And the Koran— | 


the Islamic scriptures—gave 
women rights to divorce and in- 
heritance long before Christian 
Europe did. Jihad? Armstrong 
says it’s properly translated as 
“effort” or “struggle,” not “holy 
And, she adds, the Koran 
justifies defensive war but 


war.” 


“does not sanctify warfare.” 
The Arab conquests that creat- 
ed an Islamic empire from 
Spain to Afghanistan after 


ILLUSTRATION BY JOHN CUNEO 


Muhammad's death in 632 were 
not primarily driven by reli- 
gious motives, the author in- 
sists, and the Koran insists 
“there shall be no coercion in 
matters of faith.” 

Armstrong doesn’t neglect 
the dark side of Islamic history, 
which she notes contains about 
as many massacres as the dark 
side of Christian history. But 
what makes the book so appeal- 
ing is that it doesn’t reduce 
Islam to its dark side or any 
other side. And she finds that 
Islamic fundamentalism has 
more in common with other fun- 
damentalisms, including Christ- 
ian and Jewish, than with Is- 
lamic traditions. All, she argues, 
are modern ideologies born of 
hatred and fear of modernity— 
science, individualism, the inde- 
pendence of women. All invent 
purified versions of the faith 
that have little to do with au- 
thentic origins and practices. 
Armstrong ascribes the partic- 
ularly virulent form fundamen- 
talism has taken in the Islamic 
world to the desperation 
aroused by the combination 
of Western secular culture and 
oppressive Middle Eastern 
dictatorships. And she points 
out that Islam’s deepest pre- 
cepts mix up God and history 
(and God and politics) more 
than any other world re- 
ligion, which can be a 
formula for fanati- 
cism. But all reli- 
gions have their 
demons to over- 
come, and her 
history shows = 
that Islam x 
is capable of 
overcoming its 
own, even now, when 
it finds itself with an un- 
godly number of them. A 


BetweentheLines 


The inside scoop on the book world 


>> THIS TAKES THE PRIZE The National Book Award finalists 
have been announced—so let the second-guessing begin. 
“It’s the weirdest NBA list I’ve ever seen,” snipes a high- 
ranking publishing executive. “I’ve hardly heard of any of 
these people.” A colleague at another house concurs—“It 
once again proves that the [NBA juries] have a unique ability 
to pick the most obscure candidates on the planet”— 
and notes the fiction selection contains only one expected 
choice, Jonathan Franzen’s The Corrections, but no Philip 
Roth, Anne Tyler, or Amy Tan. (The other picks: Among the 
Missing, a story collection by Dan Chaon, and three novels— 
Jennifer Egan’s Look at Me, Louise Erdrich’s The Last Report 
on the Miracles at Little No Horse, and Susan Straight’s High- 
wire Moon.) The nonfiction choices—David James Duncan’s 
My Story as Told by Water, Nina Bernstein’s The Lost Children 
of Wilder, Jan T. Gross’ Neighbors: The Destruction of the Jew- 
ish Community in Jedwabne, Poland, Marie Arana’s American 
Chica, and Andrew Solomon’s The Noonday Demon—drew 
similar comments. Says Margaret Maupin, buyer for the Tat- 
tered Cover, a bookstore in Denver, “Just like everyone else, 
| was a little amazed that David McCullough [author of best- 
selling John Adams] was not nominated.” For his part, novel- 
ist Colin Harrison, chair of the fiction panel, says, “Each book 
has enormous beauty and merit. We feel very good about 
this list.” The awards will be presented Nov. 14 in New York. 


>> ONE FOR THE BOOKS Harlan Coben, who started out 
writing paperback mysteries, then graduated to hardcov- 
er with his series about sports agent Myron Bolitar, has 
moved up another level, leaving his long- 
time publisher, Bantam Dell, and 
reaching what sources de- 
scribe as an $8 million deal 
for his next three books 
with Dutton. “He can go 
much wider, as they say 
in the movie business,” 
says Carole Baron, pres- 
ident of Dutton, who nego- 
tiated the deal. It was left open 
whether the three titles will feature 
Bolitar or be stand-alones, like his 
most recent mystery, Teli No One. 
“He can write whatever he wants,” 
@) says Baron. —Matthew Flamm 


SWEPT AWAY McCullough’s 
best-selling bio John Adams 
failed to make the NBA cut 


Chevy Trucks “Spirit of Country” Sweepstakes Official Rules 


1. NO PURCHASE OR PAYMENT OF ANY KIND IS NECESSARY TO ENTER THIS 
SWEEPSTAKES. NO ONLINE ENTRY NECESSARY, A PURCHASE DOES NOT IMPROVE 
YOUR CHANCES OF WINNING. 


2. Sweepstakes begins at 12:01 AM Pacific Time (PT) on 10/1/01 and ends at 11:59 PM (PT) 
on 11/19/01. There are two (2) ways to enter the sweepstakes. Method 1: Visit the Chevy 
Trucks “Spirit of Country’ Sweepstakes web ste at httpd//\ww.chevytruckscmaawards.com, 
complete and submit the online entry form along with your answers to the questions 
conceming Chevy products. Online entries and your choice of Chevy truck you would like 
to win must be received by 11:59 PM (PT) on 11/19/01. Answers to the questions are not 
Necessary for sweepstakes entry. Method 2: Print your name, address, telephone 
number, email address (if you have one) and your choice of Chevy truck you would like to 
win on a postcard. Affix proper postage to postcard, if necessary, and mail to: Chevy Trucks 
*Spint of Country” Sweepstakes, P.O. Box 9125, Medford, NY 1 1763-9125. 4 mail-in 
entries must be postmarked between 10 and 11/19/01 and received by 11/26/01 
Limit: One received email or mail-in entry per person per day. in the event of a adspute over 
the identity of an online entrant, entry wil be deemed submitted by the holder of the email 
account. Mass entries or entries generated by a script, macro or use of at 
aified. No mechanical reproductions permitted. Phot 
entries are vou. 


3. CONSUMER Letina Prizes and th 


incomplete 


eit a real values (ARV): One 
i Avalanche (ARV: 
Q)) and two (2) 002 in Nashvile, TN 
(ARV: $3,500.00). One Pst Pe Tip for tro a 0 tesonkn wc A Awards in 2002 
in Nastaille, TN (ARV: $3,500.00). 10 Second Prizes: A Gift Basket with CMA country 
music theme merchandise (ARV: $100.00). 200 Third Prizes: CMA merchandise (either a 
hat or T-shirt (ARV: $10.00 each), Approximate 0 
Odds of winning de; umber of sci 
for a Grand or a Fir 
For the truck prize, Gr 


at: 1:55,883 
r and 1 for 2 Third Prize. 
llowing models: 1) Siverado 
2) TrailBlazer or 3) Avalanche. Grand Pre Wi res} sila | for any additional options 
on vehicle and for taxes and for tite, registration fees. S/he must have 
a valid driver's license and provide evidence of insurance at time vehicle is awarded, Truck 
prize is equipped with standard equipment required in the winner's state of primary 
fesidence, Trip prizes consist of two (2) airline tickets to and from 
winner's wards, two 2) nights double 
one standard-class rental car for one day. Trip 
( es speatied by he es forfeit all 


Cis Anards are cancele i 

travel companion) other than t ply remaining rave! Nash le portion ‘a the tip 
prize, which must be taken within 12 months from the date it was awarded. Meals, 
gratuities and all other expenses and incidentals not mentioned herein are each winner's 
responsibility, Certain restrictions may apply. Actual values of trip prizes depend on location 
0 ers and fares at time of departure. if winner selected is a minor, prize will be 
od 


in the name of parent or legal quardian. Minors must be accompanied by a 


parent or legal quardian. All prizes are guaranteed to be awarded. 


fed on oF about 11/28/01 by nr ndependert ob 
cers are fil and binding in all ma wale related § Lt) sites 


i wa 14 tas of date ah on w nication or ghe vill be dsvalied my an 
alternate winner vill be selected in a separate random drawing. Travel companions to trip 
winners must complete a arabs Release prior to travel. If travel companion is a 
the Liability/Publicity Release on his or her 
e OF a prize notification letter is retumed as 
undeliverable, resi in a et and the corresponding prize will be awarded 
to an alternate winner in a separate random drawing. All prizes will be awarded within 
approximately 30 days after random drawings. Winners may not substitute or transfer a 
prize. The Sponsor reserves the right to substitute any prize for one of equal or greater 
value in the event a prize is unavailable. Prizes are not redeemable for cash, Winners are 
responsible for all taxes on prizes. Except where prohibited by law, entry constitutes 
permission to use winners’ names, likenesses, hometown and prizes won for promotional 
purposes without further compensation. 


5. By participating in this sweepstakes all entrants agree that all prizes are awarded upon 
the condition that the Sponsor, GM, and its respective ies or employees will have no 
liability whatsoever for any injuries, losses or damages of any kind resulting from the 
aoceptance, possession or use of any prize. Winners acknowledge that the Sponsor, GM, 
CMA and all participating dealers concemed with this sweepstakes and their agents do 
not make, nor are in any manner responsible for, any warranty, representations, expressed 
or implied, in fact or in taw, relative to the quality, conditions, fitness or merchantability of 
any aspects of the prizes, provided, however, each prize wil be subject to each 
manufacturer's standard warranty. 


6, The Sponsor is not responsible for any injury or damages to entrant! 
person's computer related to or resulting from playing or download 2 
sweepstakes, Sponsor is not responsitve for lost, interrupted or unavaable network server 
or other connection, misoommunications, faled phone or computer or telephone 
transmissions of technical failure, jumbled, scrambled or misdirected transmissions, or 
late, lost, damaged, misdirected or postage-due mail or other error of any kind whether 
peel Js of electronic. CAUTION: Any attempt by an entrant to deliberately 
( let epstakes is @ 


K seers He any su 
to deci such entrant from the sweepstakes. in the 
opinion of the Sponsors, compromised by virus, bug, non -author 2 
or other causes beyond the control of the Sponsor which corrupt or impair the 
administration, security, faimess or proper play of the sweepstakes, the Sponsor reserves 
the right in its sole discretion to suspend or terminate the online method of entry of the 
sweepstakes, but continue with the mail-in entry method. 


7. Open to legal residents of the 50 United States and Washington, DC, aged 18 and cider, 
Employees and the immediate family members of the Sponsor, GM, its pa si 
divisions, subsidiaries, affiliates, ach fertising and promotion agencis re 3 

involved with this promotion are not Ne era 
reguiations apply. Void where prohibéte 


8. For a list of winners (available after 2/15/02), send self-addressed, stamped envelope 
(except Vermont residents) by 11/19/01 to: Chevy Sweepstakes, P.O. Box 9112, Mediord, 
NY 11763-9112 


9. Sweepstakes is being conducted by Time Inc., who is solely responsible for the 


affifated with the Country Music Association Awards? 


10. All entries become the property of Time Inc, 1271 Aven * 
NY 10020 (“Administrator”) and will not be returned or acknowledged. 


11.All entries become the property of Chevrolet Motor Division, 100 Renaissance Center, 
Detroit, Ml 48265-1000 (“Sponsor”) and will not be retumed or acknowledged. 


‘|The Week | 


r Bjork, a work of photos, art, and text mostly about...Bjork 


»> No 
BJORK + Bjérk (Bloomsbury, 
$35) Conceived by the Ice- 
landic singer and designed by 
the folks behind influential 
fashion-and-art mag Vision- 
aire, this odd project is lovely 
to hold but hard to grasp. The 
book’s first third consists of 
Bjork portraits by well-known 
photographers (Juergen Teller, 
Anton Corbijn), and her allur- 
ingly alien features and unself- 
conscious exuberance lend 
themselves nicely to images al- 
ternately haunting and playful. 
The text-based middle portion, 
however, is a puzzling jumble 
of Bjérk-themed writings, 
from a dumb “Are You Ob- 
sessed With Bjork?” quiz (No. 
57: “Do you own any Bjork 
T-shirts?”) to a questionably 
relevant essay by French 
artist Philippe Parreno. The 
final section features a seem- 
ingly random collection of art 
by people who have worked 
with the singer: a photograph 
of french fries by Graham 
Massey, a chapter from a 
seven-year-old Icelandic novel, 
some Stephane Sednaoui 


photos of Tibetans in snow. 
Baffling. B- —Rob Brunner 


ANOTHER PLANET: A YEAR IN 
THE LIFE OF A SUBURBAN 
HIGH SCHOOL Elinor Bur- 
kett (HarperCollins, $26) In 
a journalistic coup given to- 


day’s jittery education sys- 
tem, Burkett was granted 
full access to a year at Prior 
Lake, a Minnesota high 
school with demographics 
disturbingly similar to 
Columbine’s. Much of the 
book bears witness to oft-told 
adventures: drugs, sex, 
skipped classes. But Burkett 
also offers a needed window 
into the faculty lounge, where 
loaded issues—standards, 
curriculum, violence—pit 
teachers against one another. 
Heartbreakers litter the 
pages, like the English 
department that depends on 
the movie version of The 
Scarlet Letter, and the senior 
who graduates having read 
just one book, Dennis Rod- 
man’s Bad as I Wanna Be. 
It’s a somber statement 
about America’s schools, but a 
much more reliable one than 


those gleaned from tabloid 


headlines. A- —Kavren Valby 


THE IMMUNE SPIRIT + Susan 
Ryan Jordan (Health Com- 
munications, $12.95) Susan 
Ryan Jordan is a breast- 
cancer survivor. She is also 
the estranged mother of ac- 
tress Meg Ryan, whom she 
refers to here by her child- 
hood name, Peggy. What’s 
troubling is that it’s difficult 
to tell which of these aspects 
is more important to Jordan’s 
memoir of disease and recoy- 
ery. The former high school 
teacher grounds her story 
with frank discussions of how 
the cancer diagnosis and her 
subsequent mastectomy af- 
fected her sense of femininity 
and self-worth. But her efforts 
are tainted by the undereur- 
rent of anger and resentment 
that flows toward her famous 
daughter. C —Ann Limpert 


THE SCHOOL OF BEAUTY AND 
CHARM * Melanie Sumner 
(Algonquin Books, $23.95) 
Louise Peppers is a lush. 


Having discovered the alco- 
holic joys of vanilla extract 
at age 7, Louise, as a teen, 
would rather swill tequila, 
cognac, or whatever else she 
can get her hands on than 
walk the straight, God- 
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carnies. Sumner similarly stag- 


BEST-SELLERS 


JACKIE ODES 


EAVE IT TO JACKIE 0. TO MAKE 

a book of poetry a stylish best- 

seller. Compiled by daughter 
Caroline Kennedy, The Best-Loved 
Poems of Jacqueline Kennedy Onassis 
(200,000 copies in print after two 
pressruns) slides gracefully into the 
No. 4 spot. The collection, brimming 
with patriotism, opens with Ka- 
tharine Lee Bates’ “America, the Beautiful.” Kennedy paid 
tribute to her mother’s love of fine literature on the To- 
day show, Good Morning America, and The Rosie O’Donnell 
Show. In nonfiction, Twin Towers: The Life of New York 
City’s World Trade Center stands proudly at No. 15. 


gers her way through School: 
Though her prose can be intoxi- 
cating, her debut novel ends up 
having the effect of a drunken es- 
capade—colorful characters and 
incidents at every turn, but with 
little cohesion and too much for- 


Dhe Feed Loved Poor 


= JACQUELINE 
gotten in a bleary haze by the KENNEDY ONASSIS 


time it’s over. C+ —Allyssa Lee 


THE DEVIL'S LARDER + Jim Grace 
(Farrar, Straus and Giroux, $20) 
Each of the 64 stories in this collec- 
tion is about food, a tiny elemental 
folk tale on themes of hunger and 
gluttony, nourishment and poison: 
A woman is going arthritic because 
of a fondness for eggplant and does 
not intend to quit. A man savors his 


EXORCISM OF THE WEEK 
GEROLINE KENKEDY 


Linda Blair 


The rubber-necked horror- 


movie star’s new book, Going 


S i view of trespassing children who 
Vegan!, helps dieters rid 


eat from his crab-apple tree. A bak- 
their bodies of all meat er whips up psychedelic treats for a 
condemned man’s last meal. The fi- 


nal story reads, in full, “Oh honey.” CMON <> a ee 


EI 
Such cuteness at the cost of sub- On ust 


and dairy demons. 


ILLUSTRATION BY HARRY CAMPBELL 


PHOTOGRAPH BY ANTHONY VERDE 


cemetery plots in the first days of 1901. Their young daughters— 
flighty Lavinia Waterhouse and sensible Maude Coleman—im- 
mediately fancy each other. In her 1999 debut, Girl With a Pearl 
Earring, Tracy Chevalier explored the social and religious mores 
of the 17th century. Here, in Falling Angels (Dutton, $24.95), she 
uses two very different families to reflect London society—par- 
ticularly women’s conflicts and constraints—in the first decade 
of the 1900s. Lovely Lavinia dreams of marrying well, while 
her mama is happy to tend to hearth and home. Maude would 
prefer to study astrology. Her mummy, the beautiful, wretched 
Kitty, yearns for freedom—and that desire turns tragic for both 
families. Seen through the eyes of a dozen characters—from the 
Colemans’ knocked-up scullery 
maid to the girls’ gravedigger 
friend Simon—the story moves 
briskly. Chevalier’s ringing prose 
is as radiantly efficient as well- 
tended silver, and her details— 
from how to construct a prop- 
er grave to the wild chill of a 
woman’s legs bared in public 
for the first time—are heart- 
breaking. A —Gillian Flynn 


FALLING ANGELS 


TRACY eHEVARIAR 


fearing Baptist line that her par- stance is typical of the book’s de- 1 THE CORRECTIONS Jonathan Franzen, Farrar, Straus and Giroux, $26 5 
ents have laid out for her in Coun- | fects. Crace, author of last year’s 2  ABENDINTHE ROAD Nicholas Sparks, Warner, $23.95 3 
terpoint, Ga. When her older National Book Critics Circle prize- 3 BLACK HOUSE 4 
brother dies in a freak accident, winning novel Being Dead, consis- Stephen King and Peter Straub, Random House, $28.95 
Louise takes a hell-bent turn for tently evokes tastes and tangs with 4 THE BEST-LOVED POEMS OF JACQUELINE KENNEDY ONASSIS 1 
the worse, staggering through exactitude, but rarely with enough Selected and Introduced by Caroline Kennedy, Hyperion, $21.95 
episodes spiked with massive muscle to make his mythlets stick e aa Neate eessta J. Anderson, Bantam Spectra, $27.95 1 
overeating, sex, and, eventually, to the ribs. B —Troy Patterson : 
; : 6 SEPARATION OF POWER Vince Flynn, Pocket, $25 1 
7 2 
Terry Brooks, Del Rey,$2695 : 
8 CANERIVER Lalita Tademy, Warner, $24.95 6 
»> THE MODEST WATERHOUSES AND THE UPPER-CLASS 9 DEATH IN PARADISE Robert B. Parker, Putnam, $23.95 1 
Colemans bump into one another at their connecting 40 VALHALLA RISING Clive Cussler, Putnam, $27.95 8 


PONONFICTION | 


1 JACK: STRAIGHT FROM THE GUT 4 
Jack Welch with John A. Byrne, Warner, $29.95 

2 THE PRAYER OF JABEZ Bruce Wilkinson, Multnomah, $9.99 34 

3 WHO MOVED MY CHEESE? Spencer Johnson, Putnam, $19.95 93 

4 JOHN ADAMS David McCullough, Simon & Schuster, $85 20 

5 GERMS: BIOLOGICAL WEAPONS AND AMERICA’S SECRET WAR 2 


Judith Miller, Stephen Engelberg & William Broad, 
Simon & Schaster, $27 


6 CROSSING OVER John Edward, Jodere Growp, $23.95 T 
7 FIRE Sebastian Junger, Norton, $24.95 2 
8 BODY FOR LIFE Bill Phillips and Michael D'Orso, HarperCollins, $25 116 
© ‘THE WILD BLUE: THE MEN AND BOYS WHO FLEW THE B-24s OVERGERMANY = 8 


Stephen E. Ambrose, Simon & Schuster, $26 
40 WAR INATIME OF PEACE David Halberstam, Scribner, $28 3 


SOURCE: PUBLISHERS WEEKLY 


BIG-SCREEN BOUND 


FIRE Sebastian Junger (Norton, $24.95) DreamWorks has optioned rights to Junger’s 
(The Perfect Storm) true-life tales of devastating fires and the heroic firefighters 
and smoke jumpers who risk their lives when called in for battle. 


FEVER PITCH Nick Hornby (Riverhead, $12.95) Fox 2000 will remake the 1997 British 
film adaptation of a book about a man’s obsession with a soccer team. This time 
around, the passion will shift from Manchester United to the Boston Red Sox. 


FAMINE Todd Komarnicki (Arcade, $22.95) Producer Laura Bickford (Traffic) op- 
tioned rights to Komarnicki’s 1997 novel about a homicide detective so obsessed 
with a criminal investigation that his personal life begins to crumble around him. 
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Your pill: For more reasons than one. 


Please see important product information sae boxed warning on Me Ge pages. 


ESTROSTEP® (Norethindrone Acetate and Ethiny! Estradiol Tablets, USP) 

PATIENT BRIEF SUMMARY - JULY 2001 

PARKE-DAVIS 

ESTROSTEP® 21 

(Each white triangular tablet contains 1 mg norethindrone acetate and 20 mcg ethi 

contains 1 mg norethindrone acetate and 

acetate and 36 mcg ethinyl estradiol) 

ESTROSTEP” Fe 

(Each white triangular tablet contains 1 mg norethindrone acetate and 20 mcg ethiny\ estradiol, each whae square tablet 

contains 1 mi ne acetate and 30 mcg ethiny! estradiol; each white round tablet contains 1 mg norethindrone 

acetate and 35 meq ethinyl estradiol; each brown tablet contains 75 mg ferrous fumarate.) 

Rx only 

BRIEF SUMMARY PATIENT PACKAGE INSERT 

ESTROSTEP (like all oral contraceptives) is intended to prevent pregnancy, It does not protect against transmission of 

HIV (AIDS) and other sexually transmitted diseases, 

Oral contraceptives, also known as “birth control pills” or ‘the pill,” are taken to prevent pregnancy and, when taken 

correctly, have a failure rate of about 1% per year when used without missing any pills. The typical failure rate of large 

numbers of pill users is less than 3% per year when women who miss pills are included. For most women oral 

contraceptives are also free of serious or unpleasant side effects. However, forgetting to take pills considerably 

increases the chances of pregnancy. 

ESTROSTEP may also be taken to treat moderate acne in females who are at least 15 years of ae, have started having 

Menstrual periods, are able to use the pill and want the pill for birth control, plan to stay on the pill for at least 6 months, 

and have not improved with acne medicines that are put an the skin. 

For the majority of women, oral contraceptives can be taken safely. But there are some women who are at high risk of 

developing certain serious diseases that can be life-threatening or may cause temporary or permanent disability. The 

fisks associated with taking oral contraceptives increase significantly if you: 

* Smoke 

* Have high blood pressure, diabetes, high cholesterol 

* Have or have had clotting disorders, heart attack, stroke, angina pectoris, cancer of the breast or sex organs, 

jaundice, or malignant or benign liver tumors. 

You should not take the pill if you suspect you are pregnant or have unexplained vaginal bleeding. 

Cigarette smoking increases the risk of serious cardiovascular side effects from oral contraceptive use. This risk 

increases with age and with heavy smoking (15 or more cigarettes per day) and is quite marked in women over 35 

of age. Women who use oral contraceptives are strongly advised not to smoke. 

Most side effects of the pil are not serious, The most common side effects are nausea, vomiting, bleeding between 

menstrual periods, weig! badder tenderness, and difficulty wearing contact lenses. These side effects, especially 

nausea, vomiting, and breakthrough bleeding, may subside within the first three months of use, 

The serious side effects of the pill occur very infrequently, especially if you are in good health and are young. However, 

you should know that the following medical conditions have been associated with or made worse by the pill: 

1, Blood clots in the Ings (thrombophlebitis), lungs (pulmonary embolism), stoppage or rupture of a blood vessel in the brain 

(stroke), blockage of blood vessels in the heart (heart attack or angina pectoris), or other organs of the body, As mentioned 

above, smoking increases the risk of heart attacks and strokes and subsequent serious medical consequences. 

2. Liver tumors, which may rupture and cause severe bleeding. A possible but not definite association has been found 

with the pill and liver cancer. However, liver cancers are extremely rare. The chance of developing liver cancer from 

using the pill is thus even rarer. 

3. High blood pressure, although blood pressure usually retums to normal when the pill is stopped, 

The ip pe associated with these serious side effects are discussed in the detailed leaflet given to you with your 

supply pills. Notify your doctor or health care provider if you notice any unusual physical disturbances while taking the 

pill. In addition, drugs such as rifampin, as well as some anticonvulsants and some antibiotics, may decrease oral 

contraceptive effectiveness, 

Breast cancer has been diagnosed slightly more often in women who use the pill than in women of the same age who 

do not use the pill. This very small increase in the number of breast cancer diagnoses gradually disappears during the 10 

years after stopping use of the pill, ILis not known whether the increase in breast cancer diagnoses is caused a pill. 
should have regular breast examinations by a health care provider and examine your own breasts monthly. Tell your 

health care provider if you have a family history of breast cancer or if you have had breast nodules of an abnormal 

mammogram. Women who currently have or have had breast cancer should not use oral contraceptives because 

breast cancer is a hormone-sensitive tumor. Some studies have found an increase in the incidence of precancerous 

lesions of the cervix in women who use oral contraceptives. However, this finding may be related to factors other than 

the use of oral contraceptives, 

Taking the pit provides some important non-contraceptive benefits. These include less painful menstruation, less 

menstrual blood loss and anemia, fewer pelvic infections, and fewer cancers of the ovary and the lining of the uterus, 

Be sure to discuss any medical condition you may have with your health care provider. Your health care provider will 

take a medical and family history and examine you before prescribing oral contraceptives. The physical examination 

may be delayed to another time if you request it and your health care provider believes that itis a good medical practice 

to postpone it. You should be reexamined at least once a year while taking oral contraceptives. The detailed patient 

information leaflet gives you further information which you should read and discuss with your health care provider. 

ESTROSTEP (like all oral contraceptives) is intended to prevent pregnancy, It does not protect against transmission 

of HIV (AIDS) and other sexually transmitted diseases such as chlamydia, genital herpes, genital warts, gonorrhea, 

hepatitis B, and syphilis. 

INSTRUCTIONS TO PATIENT 

TABLET DISPENSER 

The ESTROSTEP tablet dispenser has been designed to make oral contraceptive in hed easy and as convenient as 

possible. The tablets are arranged in either three or four rows of seven tablets each with the days of the week 

appearing above the first row of tablets. 

Ifyour TABLET DISPENSER contains: 

21 white tablets 

T whi 

Each triangle tablet contains 1 mg norethindrone acetate and 20 mcg ethinyl estradiol. 

Each square tablet contains 1 mg norethindrone acetate and 30 mcg ethinyl estradiol. 

Each round tablet contains 1 mg norethindrone acetate and 35 meg ethinyl estradiol, 

Each brown tablet contains 75 mg ferrous fumarate and is intended to help you remember to take the tablets correctly. 

These brown tablets are not intended to have any health benefit. 

DIRECTIONS 

To remove a tablet, press down on it with your thumb or finger. The tablet will drop through the back of the tablet 

dispenser. Do not press with your thumbnail, fingernail, or any other sharp object. 


i i estradiol; each white square tablet 
mcg ethinyl estradiol; each white round tablet contains 1 mg norethindrone 


ESTROSTEP 21 
P 


HOW TO TAKE THE PILL 
POINTS TO REMEMBER — 
BEFORE YOU START TAKING YOUR PILLS: 
1, BE SURE TO READ THESE DIRECTIONS: 
Before you start taking your pills. 
Anytime you are not sure what to do. 


2, THE RIGHT WAY TO TAKE THE PILL IS TO TAKE ONE PILL EVERY DAY AT THE SAME TIME. If you miss pills you could 

get pregnant. This includes starting the pack late, The more pills you miss, the more likely you are to get pregnant. 

3. MANY WOMEN HAVE SPOTTING OR LIGHT BLEEDING, OR MAY FEEL SICK TO THEIR STOMACH, DURING THE FIRST 

1-3 PACKS OF PILLS. If you do have spotting or fight bleeding or feel sick to your stomach, do not stop taking the pill. The 

problem vaill usually go away, If it doesn’t go away, check with your doctor or clinic. 

4, MISSING PILLS CAN ALSO CAUSE SPOTTING OR LIGHT BLEEDING, even when you make up these missed pills. On 

the days you take 2 pills to make up for missed pills, you could also feel a little sick to your stomach, 

5. IF YOU HAVE VOMITING OR DIARRHEA, for any reason, or IF YOU TAKE SOME MEDICINES, including some 

antibiotics, your birth control pills may not work as well. Use a back-up birth control method (such as condoms or 

spermicide} until you check with your doctor or clinic. 

6. IF YOU HAVE TROUBLE REMEMBERING TO TAKE THE PILL, talk to your doctor or clinic about how to make pill-taking 

easier or about using another method of birth control. 

7.JF YOU HAVE ANY QUESTIONS OR ARE UNSURE ABOUT THE INFORMATION IN THIS LEAFLET, call your doctor ar clinic. 
BEFORE YOU START TAKING YOUR PILLS 

1. DECIDE WHAT TIME OF DAY YOU WANT TO TAKE YOUR PILL Itis important to take it at about the same time every day. 

2. LOOK AT YOUR PILL PACK TO SEE IF IT HAS 21 OR 28 PILLS: 

The 21-pill pack has 21 “active” white pills (with hormones) to take for 3 weeks, followed by 1 week without pills. 


The has 21 ‘active’ white pills (with hormones) to take for 3 weeks, followed by 1 week of reminder brown 
pills ut hormones). 
£C303A01B © 2001 Ptizer Inc. Parke-Davis 


All rights reserved. 


3. ALSO FIND: 

1) where on the pack to start taking pills, 

2) in what order to take the pills (follow the arrows), and 
3) the week numbers as shown in the following pictures: 

DAY-1 STARTERS: If your period begins on a day 
fi other than Sunday, place the day label strip that 
starts with the first day of 
your period here, 


START HERE FOR BOTH SUNDAY 
AND DAY-1 STARTERS 


TAKE PILLS IN THIS 
DIRECTION FROM 
LEFT TO RIGHT 


Each ESTROSTEP 21 tablet dispenser contains five white triangular tablets, seven white square tablets, and nine white 
round tablets. These tablets are to be taken in the following order: one triangular tablet each day for five days, followed 
by one square tablet each day for seven days, and then one round tablet each day for nine days. 

ESTROSTEP 21 WILL CONTAIN: ALL WHITE PILLS 


DAY-1 STARTERS: If your period begins on a day 
START HERE FOR BOTH SUNDAY J other than Sunday, place the day label strip that 
STARTERS AND DAY-1 STARTERS. starts with the first day of 


your period here. 


TAKE PILLS IN THIS 
DIRECTION FROM 
LEFT TO RIGHT 


Each ESTROSTEP® Fe tablet dispenser contains five white triangular tablets, seven white square tablets, nine white 
round tablets, and severt brown tablets, These tablets are to be taken in the following order. one triangular tablet each 
day for five days, then one square tablet each day for seven days, followed by one round tablet each day for nine days, 
and ther one brawn tablet each day for seven days, 

ESTROSTEP Fe will contain: 21 WHITE PILLS for Weeks 1, 2, and 3. Week 4 wil contain BROWN PILLS ONLY. 

4, BE SURE YOU HAVE READY AT ALL TIMES: 

ANOTHER KIND OF BIRTH CONTROL (such as condoms or spermicide) to use as a back-up in case you miss pills, 

‘An EXTRA, FULL PILL PACK. 


WHEN TO START THE FIRST PACK OF PILLS 


You have a choice of which day to start taking your first pack of pills. Decide with your doctor or clinic which is the best 
day for you. Pick a time of day which will be easy to remember. 

DAY-1 START: 

1. Pick the day label strip that starts with the first day of your penod. (This is the day you start bleeding or spotting, even 
if itis almost midnight when the bleeding begins.) 

2. Place this day label strip on the tablet dispenser over the area that has the days of the week (starting with Sunday) 
printed on the plastic, 

3. Take the first “active” white pill of the first pack during the first 24 hours of your period. 

4, You will not need to use a back-up method of birth control, since you are starting the pill atthe beginning of your period, 
SUNDAY START: 

1. Take the first “active” white pill of the first pees on the Sunday after your period starts, even if you are still bleeding. If 
your period begins on Sunday, start the pack that same day. 

2. Use another method of birth control as a back-up method if you have sex anytime from the Sunday you start your first 


pack until the next Sunday (7 days). Condoms or spermicide are good back-up methods of birth control. 
WHAT TO DO DURING THE MONTH 


1. TAKE ONE PILL AT THE SAME TIME EVERY DAY UNTIL THE PACK IS EMPTY. 

Do not skip pills even if you are spotting or bleeding between monthly periods or feel sick to your stomach (nausea), 
Do not skip pills even if you do not have sex very often. 

2 WHEN YOU FINISH A PACK OR SWITCH YOUR BRAND OF PILLS: 


21 pills; Wait 7 days to start the next pack. You will probably have your period during that week. Be sure that no more 
than 7 days pass between 21-day packs. 


2 pills: Start the next pack on the day after your last ‘reminder’ pill. Do not wait any days between packs. 


WHAT TO DO IF YOU MISS A PILL 


Ifyou MISS 1 white “active* pill; 

1, Take it as soon as you remember, Take the next pill at your regular time. This means you may take 2 pills in 1 day. 
2 You do not need to use a back-up birth control method if you have sex. 

If you MISS 2 white “active" pills in a row in Week 1 OR Week 2 of your pack: 

1. Take 2 pills on the day you remember and 2 pills the next day. 

2. Then take 1 pill a day until you finish the pack. 

3. You COULD GET PREGNANT if you have sex in the 7 days after yo miss pills. You MUST use another birth control 
method (such as condoms or spermicide) as a back-up method of birth control until you have taken a white “active” pill 
every day for 7 days. 

If you MISS 2 white “active” pills in a row in THE 3rd WEEK: 

Hf you are a Day-1 Starter: 

THROW OUT the rest of the pill pack and start a new pack that same day. 

Hyou are a Sunday Starter: 


Keep re 1 pill every day until Sunday, On Sunday, THROW OUT the rest of the pack and start a new pack of pals that 
same day, 

1. You may not have your penod this month, but this is expected. However, if you miss your period 2 months in a row, call 
your doctor or clinic because you might be pregnant. 

2 You COULD GET PREGNANT if you have sex in the 7 days after 
method (such as condoms or spermicide) as a back-up method 
avery day for 7 days. 

If you MISS 3 OR MORE white ‘active’ pills in a row (during the first 3 weeks): 

Hf you are a Day-1 Starter: 

THROW OUT the rest of the pill pack and start a new pack that same day. 

Ifyou are a Sunday Starter: 

Keep a 1 pill every day until Sunday, On Sunday, THROW OUT the rest of the pack and start a new pack of pills that 
same day. 

1, You may not have your period this month, but this is expected. However, if you miss your period 2 months in a row, call 
your doctor or clinic because you might be pregnant. 


2 You COULD GET PREGNANT if you have sex in the 7 days idl miss pills. You MUST use another birth control 
reba Naas condoms or spermicide) as a back-up method of birth control until you have taken a white “active” pill 
every dai 

AREMINDER FOR ON 28-DAY PACKS: 

IFYOU FORGET ANY OF THE 7 BROWN "REMINDER’ PILLS IN WEEK 4: 

THROW AWAY THE PILLS YOU MISSED. 

KEEP TAKING 1 PILL EACH DAY UNTIL THE PACK IS EMPTY. 

YOU DO NOT NEED A BACK-UP METHOD. 

FINALLY, IF YOU ARE STILL NOT SURE WHAT TO DO ABOUT THE PILLS YOU HAVE MISSED: 

Use a BACK-UP METHOD anytime you have sex. 

KEEP TAKING ONE WHITE “ACTIVE' PILL EACH DAY until you can reach your dactor or clinic. 

Based on his or her assessment of your medical needs, your doctor or health care provider has prescribed this drug for 
you, Do not give this drug to anyone else. 

Keep this and all drugs out of the reach of children, 

Rx only 

Storage—Do not store above 25° C (77° F). 

Protect from light. 

Store tablets inside pouch when not in use. 

Printed in USA/September 2001 


u miss pills. You MUST use another birth control 
birth control until you have taken a white “active” pill 
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Get on the bus 


Incubus | 
MORNING VIEW 


iN iti iT 1 QO Li Te x nHNeCTeal Y per SO 


O ANYONE 


RAISED ON 
traditional assumptions 
about rock—that for all 
its rawness and cathartic 

energy, it is ultimately joyful 

and uplifting—the nii-metal 
scene has been a hard keg to 
tap. Sullen and repressed, the 
new rock curls up in a corner, 
making few attempts (beyond 


ral Fayi 


Ac q 
SKY 


the occasional lapse into 
stripped-down introspection, as 
in Staind’s “It’s Been Awhile”) 
to reach out to anyone beyond 
its designated crowd. It’s more 
than appropriate that a new 
generation reclaims and re- 
shapes mainstream rock, but 


does it all have to be so grim, | 


even before Sept. 11? 


ine ing Vio TT 
orning View. 


nii-metalers. by David Browne 


Though lumped in with this 
scene, thanks to an Ozzfest 
slot and their roadwork with 
Korn, Incubus would rather 
not be included, thank you. The 
band’s hit “Drive” (from their 
1999 breakthrough album, 
Make Yourself) presaged nii 
metal’s interest in the inter- 
mittent unplugged melody, and 


ENTERTAINME 


IMMORTAL/EPIC 


lead singer/heartthrob 
Brandon Boyd, with his 
wavy locks and herbal-life phi- 
losophy, is the anti-Fred Durst. 
Make Yourself also featured 
vintage funk that could have 
been found on Shaft’s cutting- 
room floor, and trippy turntable 
scratching. (DJs are the must- 
have accessories of these bands, 
even if it’s sometimes hard to 
know what they do other than 
provide a patina of street cred.) 

Incubus’ nontraditional drift 


continues on Morning View, 


a third album that, with its sonic 


YONDER LUST From left, Incubus 
lookers Kilmore, Einziger, Boyd, 
Jose Pasillas, and Dirk Lance 

N T 


WHEE CRI y, 119 


kitchen-sink approach to rec- 
ord making, feels more like a 
typical band’s experimental 
sizth album. Boyd contem- 
plates the ups and downs of 
sadly fractured relationships 
to the accompaniment of 
strummed acoustic guitars and 
strings (“Mexico”), an exoti- 
cally twangy plucked instru- 
ment and strings (“Aqueous 
Transmission”), and hippie-pop 
harmonies (the swooning and 
unexpectedly beautiful “Are 
You In?”). “11 a.m.,” a nicely 
detailed ode to sleeping-in de- 
pression, is a moody mantra. 
At times, these musical mean- 
derings verge on self-indul- 
gence and callowness, as they 
have with prog bands dating 


back to the Moody Blues. 
There’s also something gener- 
ic about Boyd’s blandly earnest 
voice and the band’s musician- 
ship; hints of a half-dozen ’90s 
alt-rock bands ripple through 
the album. But in the current 
climate, credit Incubus for at 
least trying something beyond 
rage & roll, for imagining pos- 
sibilities beyond nihilism set 
to a beat. 

To be sure, Morning View has 
its share of very contempora- 
ry aggression. Full-on thrash- 
ers like “Nice to Know You” and 
“Blood on the Ground” find 
Boyd spewing mouthfuls of dis- 
illusioned venom toward an ex. 
But even here, Incubus tweak 


the formula of their peers. Be- | 


Hear&Now 


This week on the music beat 


>> STARS AND STRIPES In the early 90s, country V 
enjoyed an unprecedented boom, inspired, in 
part, by Gulf War patriotism (and Garth Brooks, { 
of course). Recently the genre has faded some- 
what from pop consciousness, but in the after- \ \ | 
math of Sept. 11, country’s comforting themes 
and flag-waving fervor seem a lot more relevant. 
And as proof, America-themed tunes are | 
storming the charts, with Billboard : 
Hot 100 appearances from 2 
4G 


Lee Greenwood’s “God — 
Blessthe U.S.A.,”Aaron 
Tippin’s “Where the 

Stars and Stripes and | 
the Eagle Fly,” and \ \ 
Brooks & Dunn’s “Only \ 

in America.” An all- 


fo 


\\ 


and others, is charting, ~ 


and versions of the national anthem ‘Siess 


sides hooks, these tracks sport 
swirling, multilayered arrange- 
ments with tempo-shifting, 
hills-and-valley arrangements. 
(And cheek out the way DJ Kil- 
more turns his turntable into a 
flute on “Circles.”) Another tex- 
tured pile driver, “Just a Phase,” 
could be interpreted as Boyd's 
petulant, dismissive take on rap- 
metal (“You are a fingernail run- 
ning down the chalkboard/I 
thought I left in third grade”). 
Given his penchant for good 
vibrations, it’s surprising that 
Boyd would lower himself to 
this level of name-calling, even 
if it does provide guitarist Mi- 


chael Einziger an opportunity | 
to crank up his amp to 11. But | 


the two contrasting Incubuses 


we hear on Morning View—call 
it hard rock and soft rock—are 
also symbolic of the creative 
challenges facing the new rock. 
On the televised all-star fund- 
raiser America: A Tribute to 
Heroes, how telling was it that 
Fred Durst chose to sing Pink 
Floyd’s 26-year-old “Wish You 
Were Here,” rather than one of 
his jackhammer rants? And 
how equally revealing was it 


| that Neil Young’s emotional 


rendering of John Lennon’s 
“Tmagine” would be the eve- 
ning’s musical highlight? It’s 
hard to imagine Brandon Boyd 
as the Lennon of a new gener- 
ation, but Morning View cracks 
open the window just enough 
to let the sun shine in. B 


Randy Travis wrote his newly released “America Will Always 
Stand” in response to the attacks, many of these of-the- 
moment songs were recorded prior to Sept. 11. “The truth is 
that country music has always been about country, about 
America,” says Jon Anthony, the assistant program director 
and music director for D.C. country station WMZQ. “And the 


the past month.” 


by Faith Hill and the Dixie Chicks are Gor ; 


also connecting with fans. Although { 


. UNFLAGGING SUPPORT The Chicks chip in 


Mm ILLUSTRATION BY JOHN CUNEO 


healing properties of country radio have been incredible for 


little longer. The tempestuous 
singer’s solo debut, Supernova, 
was originally due Aug. 14, with 


a single, “The Block Party,” 
sent to radio in July. But the 
single and its video stiffed. 
For unexplained reasons, 
Arista pushed the album to 


JAY Oct. 23. Now, Supernova has 


been delayed until 2002—in 
the States, that is. “Party,” 
it seems, has made more ofa 


ruckus overseas, so Supernova 


came out in the U.K. and other 
*y international markets on 


/ Oct. 22. While Lopes records 


new tunes to beef up the U.S. 


~ version and works on a new TLC 
album, also due next year, you might 
~ ‘(el track Supernova in the import bins. 
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Connick Relief. 


Sugar” 


OCALIST HARRY CONNICK 
Jr.’s talent for turning the 
Great American Songbook 
into maple syrup has served 
him well over the past decade 
or so, but it’s served his pro- 


digious talent poorly. Give the 


Come” 


singer-pianist a disconsolate 
ballad or some gritty 


Crescent City soul, and 
Harry 


Connick Jr. 
SONGS | HEARD 


he’ll invariably smooth 
it out in his musical Cui- 
sinart. What a relief, 


and 
30 


COLUMBIA 


then, to find the New 
Orleans native sum- 


moning some heartfelt 
craftsmanship on a pair of vocal 
albums—Songs I Heard and 
30—that fizz with pink cham- 


The singer-pianist keeps the schmaltz 
in check on a pair of lively cover albums 


pagne effervescence. 

The kiddie-pop concept 
behind Songs I Heard is 
nothing new—Miles Davis 
made Snow White safe for 
jazz when he recorded 
“Someday My Prince Will 
in 1961—but Con- 
nick makes it an idea 
worth 
The funky 
cover of The Wizard of 
Oz’s “Ding Dong! The 
Witch Is Dead” 
forms the Munchkin 
song of celebration 
into a frisky, turbocharged 
big-band workout, while 
Mary Poppins’ do-gooder 


If 


revisiting. 
hunk’s 


trans- 


anthems “Spoonful of 
and “Super- 
califragilisticexpi- 
alidocious” are effec- 
tively harnessed to | 
Connick’s beloved 
second-line rhythms. 
Songs is 


rooted in Connick’s adoles- 
cent musical awakening, then 
30 is his tribute to his high 
school record collection. Accom- 
panied only by his dexterous 
piano playing, Connick runs 
through a disparate clutch of 
cover songs—Fats Domino’s 
“I’m Walkin’,” the Godfather 
theme “Speak Softly Love”’— 
whose lone connective tissue 
is Connick’s obvious affec- 
tion for them. By resist- 
ing the urge to camp 
up the corn pone and 
drown the love 
songs in a sea of 
overarranged 
pathos, Con- 
nick has pro- 
duced a pair of 
stellar showcas- 
es for his supple 
interpretive pow- 
30; A- 


—Marc Weingarten 
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‘BACK BREAKERS 


@ BAND NAME Nickelback 

@ LATEST ALBUM Silver Side oP ie 

@e WHY YOU’VE NOTICED 1 Their | 
es smash single “How You Remind Me” 

@ HOW THEY’D DESCRIBE THEIR SOUND 
IF THEY WERE MUSIC CRITICS “Rock & 


roll,” says sindesaguttantet Chad Kroeger. 
(The others are guitarist Ryan Peake, bass- 
ist Mike Kroeger, and drummer Ryan “Nik” 
Vikedal.) “Some people call it alternative 
rock, some Call it this, that, or the other, 
but to us it’s just pola ‘ag rock & roll.” 
e HOW WE DESCRIBE THEIR SOUND 


Meat-and-potatoes hard rock that ate 
the difference between Led Zeppelin and 


Hootie & the Blowfish. 
@ TARGET DEMOGRAPHIC Fifteen-year- 
olds who find Stone Temple Pilots too arty. 


FAS 1 SENSE Hopi 


DS The Vancouver-based quartet 
formed five years ago with dreams of con- 
quering America (“the big cookie,” Kroeger 


OF Cat OVBSETR 2.6), 22 O70) 


calls it). Things began to jell when they 
signed with Roadrunner Records, which 
released their U.S. debut album, The State, 
in 2000. The follow-up, Silver Side Up, landed 
in Billboard’s top 10 (where it still resides). 
e IF THEY WERE A BREAKFAST CEREAI 


WOULD BE...Canadian Crunchies 


h 
COMMON CENTS Kroeger (front) and bandmates 


NE “We’re dealing with the fame thing 
pretty well,” says Kroeger. “The whole Kurt 
Cobain syndrome where you get so big and 
so rich and so famous so fast you can’t 
deal with it—I don’t think that’s gonna 


| happen to any of us. We’re pretty stable.” 


e LEAD SINGER NSTANT CHA 
GNeue ofa Renate 5)2 
@ FUNKY FACT Thanks partly to DJs’ slip- 
shod enunciation, some people thought the 
band’s name was Nickel Bag. “That started 
to disappear after we went top 10,” says 
Kroeger. “Once we carved out our own 
ie ok it was, ‘Oh—Nickelback. Gotcha.’” 


BUMS T T NEVE THEIR 


RISMA 


e@ AL 


ER LEAVE 


LAYER Big \ Wreck’s The Pleasure and 
the Greed, Alison Krauss & Union Station’s 
New Favorite, and anything by Bob Marley 
& the Wailers. 

@ WHAT’S T A headlining tour with 
other ip-ard-comara Saliva and Default 
kicks off in November. —Tom Sinclair 


SSOW V2INVO =xOVETaNOIN 


$31993 MaYONY “Hr ADINNOD 


INNING SIBUOD 


% NAR. 


George Strait 


> 


4 B P Alan Jackson 
‘ Se | ...and other greats! 


Brooks & Dunn 


The 
Country Freedom Concert | 4 


Benefiting the Salvation Army Disaster Relief Fund 


LIVE on Civ t } 


country music television 
Sunday, October 21 8pm E/5pm P Ra 
& CLeARCHANNEL For more information log onto country.com / 


© 2001 Country Music Television, Inc., a Viacom Company. ALL RIGHTS RESERVED. CMT and all related logos are trademarks and service marks 
of Country Music Television, inc. a Viacom Company. ALL RIGHTS RESERVED. 
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The Week 


ALANIS MORISSETTE 

“Utopia” (Maverick) To “every- 
one who is grieving,” Alanis is 
offering this soothing single (at 
wivw.maverick.com), her very 
own bridge over these troubled 
waters. Atop a gentle man- 
dolin, calming strings, and an- 


RELIEF EFFORT Morissette comforts 


gelic harmonies, she softly 
croons her lengthy wish list for 
a perfect world, a place “with- 
out guilt, without fear...with 
room for every emotion.” And, 
for five minutes, it’s a welcome 
retreat. B+ —Beth Johnson 


» Pon/Rock/Rar 
DAVE MATTHEWS BAND ¢ Live 
in Chicago 12/19/98 (RCA) If 
you disliked DMB’s experiment 
with pop economy, Everyday, 
you'll love this two-CD souvenir 
of a more expansive age, with 
five cuts clocking in at over 10 
minutes. In between a sluggish 
start (two Before These Crowd- 
ed Streets numbers) and an 
overfamiliar finish (“All Along 
the Watchtower” again?), it’s an 
almost spectacular show, with 

a beautiful take on Daniel 
Lanois’ “The Maker,” and guest 
guitarist Tim Reynolds making 
chestnuts like “Crash Into Me” 
more sublime. But why revisit 
98 when the band had hinted at 


an album from 2001's perfectly 
terrific tour, complete with the 
best of the fabled “Lilly- 
whites”? Gratification can only 
be so delayed. Music: A- Tim- 
ing: C- —Chris Willman 


BUSH Golden State (Atlan- 
tic) While the best tracks 

on Bush’s fourth album (the 
plaintive “The Peo- 
ple That We Love” 
and the buzz-riffed 
“Headful of Ghosts”) 


as past hits “Every- 


erine,” the blustery 
Brits deliver another 
sturdy set of radio- 
ready rock. And 
compared with the 
meathead nii-metal 


grunge actually 
sounds alternative— 
something that 
couldn’t be said while 
the likes of Nirvana 
were still kicking. 
Chalk it up to Gavin 
Rossdale’s sexily 
strained vocals, and 
lyries that reach be- 


clichés. B—Laura Morgan 


G-MURDER ¢ C-P-3.com 
(TRUINo Limit/Priority) 


est slice of life inside New Or- 
leans’ Calliope housing projects 
(a.k.a. “the CP3”). Of course, 
neither C nor brothers Master 
P and Silkk the Shocker still 
live there, but they’ve built an 
empire on tales of ghetto woe. 
Here, the gangsta traditional- 


ists show signs of musical evo- 
lution, with ambient metallic 
loops, reggae rhythms, and 
touches of Eastern instrumen- 
tals. But, to quote C-Murder 
himself: “I just ain’t no good- 
ass rapper.” C —Evan Serpick 


THE GRANBERRIES + Wake Up 
and Smell the Coffee (MCA) 
It’s official: Dolores O'Riordan 
is rock’s most vapid lyricist, 
Over-25 and Heartfelt division. 
| “Birds in the sky/They look so 


may not be as grabby 


thing Zen” and “Glyc- 


set, the band’s quasi- 


yond me-against-the-world rock 


Gangsta goes digital on this lat- 


high”...““Don’t analyze/Don't 
go that way/Don't live that 
way/That would paralyze your 
evolution”...“‘Looks like we’ve 
screwed up the ozone layer/I 
wonder if the politicians cay- 
ay-are.” Yikes—we're just 
three numbers in! At least orig- 
inal producer Stephen Street 
is back, making a few tracks 


| into palatable ear candy, and 


O'Riordan has traded stridency 
for softer tones. If only soft- 
headedness didn’t come with 
the territory. C- —CW 


THE DISMEMBERMENT PLAN 
Change (DeSoto) Few bands 
sound like the Plan, and for 
that we should be grateful: In 
lesser hands, their art-school 
hodgepodge of punk, hardcore, 
and Talking Heads-style funk/ 
dub would be downright em- 
barrassing. Change, the D.C. 
quartet’s fourth album, is full 
of nervous guitars, haphazard 
rhythms, and synthesizers that 
alternate between soothing 
(“Sentimental Man”) and 
screaming (“Time Bomb”). But 
it’s also endowed with sharp, 
sly hooks, as the group's deft 
musicianship never overshad- 
ows their keen songwriting 
skills. B+ —Brian M. Raftery 


ALICE COOPER  Dragontown 
(Spitfire) Coop’s latest flirts 
with nii metal, but not enough 
to confuse him with, say, Slip- 
knot. As this stuff goes, it’s 
surprisingly solid, all chugging 
riffs, doomily echoing bass 
lines, and apocalyptic lyrics. 
But, except for a novelty rock- 
abilly tune about Elvis (“Dis- 
graceland”), it’s ultimately a 
letdown. What made vintage 
Cooper music so great was its 
underlying humor, so there’s 
no way to love this grim new 
incarnation to death. B-—7'S 


DILATED PEOPLES + Expan- 
sion Team (Capitol) As always, 
L.A.’s underground hip-hop 
heroes sound like a weleome 
throwback to rap’s politically 
conscious and musically diverse 
early-90s period (De La Soul, 
A Tribe Called Quest, Black 
Sheep). DJ Babu uses layered 
jazz samples, scratched vocal 
loops, and digitized sound ef- 
fects to construct an updated 
old-school vibe. MCs Evidence 


! and Rakaa spend plenty of time 
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ILLUSTRATION BY HARRY CAMPBELL 


| 


NEW BAND NAME OF THE WEEK 


Basket of Puppies 


In light of recent events, An- 
thrax guitarist Scott lan joked 
to the Washington Post about 
changing the thrash band’s 
name to something cuddlier. 
Maybe they should try “Creed.” 


boasting, but also rap about the 
media (“Proper Propaganda”) and 
corporate hip-hop (“Trade Money”) 
and name-check Dorothy Dan- 
dridge and Mao Tse-tung. B+ —ES 


STEVE REICH Triple Quartet 
(Nonesuch) Here’s a fine intro- | 
duction to the Reich stuff: brainy 
grooves and looping phrases appre- 
ciated in classical circles and be- 
yond. The composer's substantial ti- 
tle piece, from 1999, is an absorbing, 
fairly serious thicket played with 
intensity by the Kronos Quartet. 
Things get lighter—bouncy, even— 
on older compositions rearranged 
for layered electric guitars and 
MIDI marimbas, while 1978's “Mu- 
sic for Large Ensemble” passes 
the test of time with cerebral charm 
to spare. A- —Josef Woodard 


»> Soundtracks 


STEPHEN SONDHEIM + The Frogs, 
Evening Primrose (Nonesuch) More 
than 25 years after its premiere 

in a swimming pool, The Frogs, 


Sondheim's quirky musical-theater 
experiment, finally gets full treat- 
ment with lavish orchestrations and | 
two terrifically hammy Tony win- | 
ners (Brian Stokes Mitchell and 
Nathan Lane). But the real gem is 
Primrose, 21966 Mannequin-esque 
TV musical with four stunning bal- 
lads and an unexpected revelation 
in Neil Patrick Harris, the former 
Doogie Howser, who's grown into 
a savvy, strong-voiced performer. 
B+ —Melissa Rose Bernardo 


DWIGHT YOAKAM South of 
Heaven West of Hell (Reprise) Give 
Yoakam credit for aspiring to be a 
film director, but don’t buy his 
soundtrack for hits. Interspersed 
with movie dialogue, the music 
ranges from atmospheric pastiche 
to rhythm numbers that meander 
off the trail. Considering Yoakam’s 
writing partners—Mick Jagger, 
Billy Gibbons—there’s only one 
way to feel about this horse opera: 
We was robbed. C+ —Alanna Nash 


»> Country 
RAUL MALO @ Today (Higher Oc- 


tave) As the lead singer of the Mav- 
ericks, Malo crafted the majority 
of the group’s impassioned ballads 
and proved its most influential 
Latin stylist. Not surprisingly, his 
first solo project is full of frenetic 
rhythms and tropical heat. While 
the four Spanish-language songs 
will seek their own audience, 
Anglos may find “It Takes Two to 
Tango,” a duet with Shelby Lynne, 
the most electric pairing since Elvis 
and Ann-Margret. B—AN 


»> Jazz 


DON BYRON + You are #6—More 
Music for Six Musicians (Blue 
Note) Clarinetist and composer 
Byron has a knack for addressing 
varied genres in both celebratory 
and extended ways. Whether deal- 
ing with klezmer, cartoon music, 
rias, or, on this album, percussion- 


fortified Latin music, he is full of 
brainy delights. As expected, the 
path is winding, framed by a hip 
read on Henry Mancini’s “Theme 
from Hatari” and DJ Spooky’s 
remix of Byron’s swaggering “Bel- 
mondo’s Lip.” B+ —JW 


MILES DAVIS The Complete /n a 
Silent Way Sessions (Columbia/ 
Legacy) Although it predates Bitch- 
es Brew, 1969's In.a Silent Way is 
acknowledged as Davis’ first real 
foray into jazz-rock fusion. This 
triple-CD set brings together the 
recordings Davis made during a de- 
cisive six-month period that found 
him dissolving his acoustic quintet 
and experimenting with electric in- 
struments and rock-funk rhythms. 
Four previously unreleased perfor- 
mances, and unabridged Silent 
tunes, provide an enthralling pic- 
ture of a turn in the road that de- 
fined Davis’ art for the remainder 
of his life. A —Steve Futterman 


Morereviews at www.ew.com 
(AOL Keyword: EW) 


POP ALBUMS 


HE CHARTS 


HUBBA-BUBBA 


EVER UNDERESTIMATE THE 
desire of even a wounded 
America for XXX entertain- 
ment. Bubba Sparxxx’s debut sold 
130,000 copies, entering the chart at 
No. 3. Like Eminem, Sparxxx is a 
white rapper working blue, and 


teaming up with a major hip-hop == 
producer (in this case, Timbaland)—but this Bubba is a South- 
ern boy who uses banjo samples. Call it cracker rap; we're look- 
ing forward to the TV series, Hee-Hawp. Ja Rule took a big hit, 
dropping from 361,000 to 221,000 copies sold, but still held on up 
top. Moving in on Rule’s reign was Enya, leaping from 128,000 to 
162,000. Charlotte Church reintroduced teen pop—sort of—to 
the top 15, selling 66,000 of her album of show tunes and arias. 


a a 
1.1 JARULE Pain Is Love, Murder Inc/Def Jam 2 
2 3 ENYAA Day Without Rain, Reprise 47 
3 — BUBBA SPARXXX Dark Days, Bright Nights, Beat Club/Interscope 1 
4 2. JAY-Z The Blueprint, Roc-A-Fella 
5 5 NICKELBACK Silver Side Up, Roadrunner 
6 6 VARIOUS ARTISTS Jofally Hits 2001, Arista 
7 4  ALICIAKEYS Songs in A Minor, J 16 
8 7 LINKIN PARK Hybrid Theory, Warner Bros. 51 
9 8 USHER 8701, Arista 10 
10 9 =~P.O.D. Satellite, Atlantic 5 
71 12 «SYSTEM OF A DOWN 7bvicity, American/Columbia 6 
12 10 STAIND Break the Cycle, Flip/Elektra 21 
13 11 VARIOUS ARTISTS NOW That's What I Call Music! 7, Virgin ai] 
14 14 MARY J. BLIGE No More Drama, MCA ry 
45 — CHARLOTTE CHURCH Hnchantment, Columbia 
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IN STORES OCTOBER 30 


MICHAEL JACKSON Invincible (Epic) Incredible. After two years of delays and 
more manufactured buzz than a bee convention, Jacko—dare we say it?—is back. 


BACKSTREET BOYS The Hits—Chapter One (Jive) All your favorites—“I Want It 
That Way,” and, um, what else?—are on this optimistically titled collection. 


LENNY KRAVITZ Lenny (Virgin) On his first new disc since 1998's 5, the classic- 
rock revivalist produced, sang, and played guitar, bass, drums, and organ. 


JERMAINE DUPRI Instructions (SoSoDef/Columbia) A roster of all-stars (Lil’ Bow 
Wow, Ludacris) go to bat on the hip-hop superproducer’s second solo album. 


STARSAILOR “Good Souls” (import single) This U.K. quartet are the latest practi- 
tioners of grandiose Brit melancholia. Look for their U.S. debut early next year. 


MAXIMILIAN HECKER “Polyester” (from /nfinite Love Song) Berlin street 
busker-turned-pop craftsman drops the loveliest sad song in recent memory. 


DEATH CAB FOR CUTIE “We Laugh Indoors” (from The Photo Album) “I loved you, 
Guinevere,” singer Benjamin Gibbard repeatedly intones over a fast-but-spare 
beat that sounds just like a happily pounding heartbeat. 


KEN STRINGFELLOW “Down Like Me” (from Touched) The Posies singer’s first solo 
disc is as warm and hooky as you'd expect, with fine recording by Mitch Easter. 


NIKKI SUDDEN “Death Is Hanging Over Me” (from the Texas reissue) Little heard 
in this country, Sudden’s ’80s solo albums are finally getting the reissue treat- 
ment—great news for fans of spacey roots-adelia. 
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Game Over? 


| It is hardly the smash its makers had hoped for, but Majestic 
may represent the future of online gaming. by Noah Robischon 


E KNOW WHO YOU ARE, 
and we’re watching 
you....” The threat- 
ening phone calls start- 
ed soon after I signed up to play 
Majestic (majestic.ea.com). 


Then came the declassified fax- | 


es, and e-mail from strangers 
trying to recruit me into the 
“Alliance”—a coalition of game 
designers and shadowy “deep 
throat” figures who had been 
drawn into a government mind- 
control conspiracy. Now I’m aid- 
ing their investigation by hack- 
ing into satellites and passing 
secrets on to field operatives. 


126 O2CaT OBER 1256), 


Majestic could be called an 
online game, but mind-job might 


be more apt: playing it requires | 


surfing the Web as well as field- 
ing phone calls, deciphering 


video feeds, and chatting with | 


fellow Alliance members. And 
as Majestic infiltrated my life af- 
ter its July debut, forcing me to 
chase clues from one medium to 
the next, it came to resemble a 
hybrid strain of entertainment. 
And it’s still mutating: The 
William Morris Agency is trying 
to turn the concept into a TV se- 
ries. The pitch is compelling 


| a . . 
since the show, combined with 


2001 


| 
| 
| 


the aforementioned gaming ele- 
ments, could feature the star 
flipping open his cell phone and 
calling you at home. 


But even with all that honey, | 


and a cameo by Joe Pantoliano 
(The Matrix) in web-episode 4, 
this $8 million experiment isn’t 
attracting many flies. Hundreds 
of thousands of would-be Al- 
liance members played the free 
pilot episode. But Electronic 
Arts, Majestic’s backers, say 
that a mere 13,000 people signed 
up, at $9.99 per month, for four 
additional episodes. Now EA is 
coming in from the cold and 


putting Majestic on store 
shelves for $39.99. (The impact 
this will have on EA.com—the 
$130 million online-gaming pro- 
ject for which Majestic was a 
centerpiece title—remains to be 
seen.) Meanwhile, dedicated 
gamers are panning Majestic for 
a different reason: It’s too easy. 
But Majestic’s creators counter 
that they didn’t set out to make 
the usual videogame. “We view 
Majestic as being a story with 
some puzzles mixed into it,” 
says Ralph Guggenheim, Majes- 
tic’s executive producer and a 
founding member of Pixar Ani- 
mation Studios. “Most games 
are the other way around.” And 


| by dispensing with some ele- 


ments of traditional videogames, 
Majestic could attract a wider, 
non-game-geek audience. 
Majestic’s real flaw may be 
that the concept is too new to 
have been perfected. The good- 
guys-who-turn-out-to-be-bad- 
guys plot seems at pains to har- 
ness the Net’s truth-bending 
qualities, and takes itself so se- 
riously that it verges on absur- 
dity. By episode 3, when one of 
my co-conspirators planted a se- 
cret sign language message in a 
coerced video confession, I sore- 


| ly needed humoring. Because 


by then it was clear that my vi- 
tal role as an armchair hero 
wasn't affecting the outcome at 
all. And at that point, fiddling 
with the game itself—posing 
weird questions to Majestic’s 
AOL chat robots to see how 
became as in- 


they answered 
teresting as the story line. 

But I’m not quitting the Al- 
liance yet. Because despite the 
missteps, Majestic’s story- 
telling paradigm and underlying 
engine is too good not to sur- 
vive in some form. “To me,” J.J. 
Abrams, creator of the new 
ABC series Alias, said recently, 
“Majestic linked with Alias is 
the dream.” And if EA can’t 
make it come true, another 
company certainly will. 


MARK GILBERT 
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»> Movies 
MULHOLLAND DRIVE ¢ (mulholland- 


drive.com) Leave it to David 
Lynch to make this twisty, lovely 
official site as elusive as his 
latest film, in which he shines his 
noirish spotlight on Hollywood. 
To advance to certain sections, 
you have to solve puzzles, 

which give access to secret 
phone numbers, which bring you 
yet more puzzles. The basics, 
like cast info and press notes, are 
readily accessible. But none of 
this standard fare seems boring 
when it’s wrapped in typical 
Lynchian shadows. Here, too, 
he’s created a place where even 
the silences are deafening. 

A- —Ann Limpert 


»> Television 
TV TATTLE ¢ (tvtattle.com) This 


no-frills site does a pretty good 
job at its only goal: rounding up 
links to television news and 
criticism from websites and news- 
papers across the country. The 
writing is solid enough, but does 
anyone, other than a true TV 
buff, really want to know what 
the Contra Costa Times thinks of 
Gilmore Girls? Or whether The 
Detroit News liked Enterprise? 
And with all these news bits a 
day or three behind, this site cer- 
tainly isn’t tattling anything to 
anyone. The occasionally fun 
links make the site useful, but not 
Must View. C+ —Kelly Woo 


| > Music 

GO-GO LIVE ¢ (gogolive.com) Few 
musical styles represent the inten- 
sity of and devotion to America’s 
local-music scene like D.C, 

Go-Go, a genre popularized by 
inner-city youth of our nation’s 
capital. Characterized by its con- 
gas and horns, it draws on ele- 
ments of soul, funk, pop, and rap. 
On this site, Go-Go radio and video 
are offered from legends like 
Chuck Brown, new-schoolers like 
the Junkyard Band, and unknown 
neighborhood amateurs. Fortu- 
nately, the unique content far out- 
weighs the unpolished design—and 
the even less polished spelling and 
grammar. B+ —Malcolm Venable 


>») Net Cetera 
SEEING STARS ¢ (sceing- 


stars.com) Ever wonder where 
the stars work and play? Surf 
over to this trove of information 
and discover where Tom Hanks 
rents the latest flick, or where 
the TV show Roswell is really 
filmed. (On any given morning, 
lucky stargazers might catch 
Jerry Seinfeld downing break- 
fast at Hugo’s in West Holly- 
wood.) You can even get info on 
how to become a game-show con- 
testant or a seat filler at an 
awards show. Now get out there 
and gawk. B —David Cotriss 


Morereviews at www.ew.com 
(AOL Keyword: EW) 


ECLECTIC COMPANY 


WHAT DO CAP’N CRUNCH, 
Kinko’s cubicles, and the 
girls from The Facts of Life 
have in common? They’ve 
all, for one reason or anoth- 
er, caught the eye of zeit- 
geist-zapping writer Doug- 
las Coupland—and ended 
up on his newly overhauled 
website (Coupland.com). 
Most famous for such en- 
nui-infused novels as Gen- 
eration X and Microserfs, 
Coupland is now using the 
Internet to showcase his essays, furniture designs, and—in 
keeping with his eclecticism—more than 200 collages, some 
of which incorporate Japanese movie stars and gas station 
logos. “Everything is an art supply to me,” he tells EW. “Every- 
thing.” In an online photo diary he posted during a recent 
promo tour for his latest novel, All Families Are Psychotic, 
images of such mundane objects as motel phones and bever- 
age fountains are strangely resonant. “I like finding situations 
where there’s some sort of quiet social rupture occurring,” 
he says. Okay, so why are the Facts of Life girls in so many of 
the montages? He can’t explain but says, “I’m in Toronto right 
now, and they’re filming a reunion show down the street, so 
maybe Ill mosey on by.” —Glenn Gaslin 


COUPLAND 


=a 


“When | produce... 

| hire myself, which is kind of 
nice. You create your own job, 
then you don’t have to go 
through that [auditioning] 
process.” —Riding in Cars 

With Boys’ DREW BARRYMORE 
on landing movie roles, on 


Entertainment Tonight Online 


“The Billy Joel thing— 


| don’t understand that comparison.... It’s like a way to 
write me off: ‘Well, he sounds like Billy Joel.’... So why is 
that supposed to be offensive? Someone who sings his 
ass off and plays his ass off and writes great songs, and 
that’s supposed to be a problem? But I understand it. 
He’s not cool. He’s not relevant right now. But it p~--es 
me off because it’s meant as a dig but I think he’s better 
than | am.” —Downtown rocker BEN FOLDS on uptown guy Joel, 


on ENTERTAINMENT WEEKLY ONLINE 
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ca froulilad existence 10 years ago. by Beth Johnson 


ger, Sylvester 


celebrity backers Arnold Schwarzeneg- 


partied with guests Eddie Murphy, Glenn 
Close, Alec Baldwin, and Regis Philbin. 


Stallone, and Bruce Willis 


Within eight years, there 
would be more than 80 Planets 
spanning the globe. 

The restaurant—a combo of 
movie memorabilia, diner-qual- 
ity grub, and overpriced mer- 
chandise—offered a new take 
on “total entertainment.” The 
key: its star “partners,” who 
received stock and options 
from the founders—chairman 
Keith Barish (producer of the 
film The Fugitive) and CEO 
Robert Earl—in exchange for 
promotional appearances. 

Lower-testosterone stars 
such as Demi Moore, Whoopi 
Goldberg, and Melanie Griffith 
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soon joined the Planet corps 
and customers began arriving 
in droves. The success of Plan- 
et Hollywood helped spawn a 
host of other “eatertainment” 
venues, including the Motown 


OCTOBER 21 


AT THE MOVIES, despite its 
meager $5 million first-week 
take, the Danny DeVito comedy 
Other People’s Money tops the | 
box office. ON TV, 50 million 
Americans tune in to CBS’ cov- 
erage of the Minnesota Twins’ 
World Series triumph over the 
Atlanta Braves, making it the | 


GALAXY OF STARS CONVERGED ON NEW | Cafe, the Fashion Cafe, and 
York City’s West 57th Street on Oct. 21, 
1991, for the opening of the first Planet 
Hollywood restaurant. High-testosterone 


the Planet Hollywood-owned 
Official All-Star Cafe. 

The next three years saw 
new locations opening at light- 
ning speed until, finally, Plan- 
et Hollywood imploded. The 
culprits usually cited by the 
press and business analysts: 
overexpansion, mismanage- 
ment, and mediocre food. On 
Oct. 12, 1999, Planet Holly- 
wood filed for bankruptcy, and 
in the reshuffling, Barish and 
Schwarzenegger left. Willis 
and Stallone remained. “Bruce 
and Sylvester have gone 


» 19:91 


above and beyond the call of 
duty,” says Earl. “They’ve 
never diminished their efforts 
one bit [in] 10 years.” 

In the restructuring, nearly 
40 Planets were shuttered and 
new stars, including ’N Syne 
and Shaquille O’Neal, were 
enlisted to help reinvigorate 
the celebrity ranks. “Instead of 
chasing our customers as they 
got older,” says Earl, “we went 
to a whole new group.” Last 
November, the New York 
branch relocated to Times 
Square and was taking advan- 
tage of its new location direct- 
ly across from MTV’s TRL 
windows. Says Earl: “We’re 
on camera all day, so that’s 
given us a shot in the arm.” 

Until Sept. 11, that is. “If 
we had been talking Sept. 10, 
I would have been buoyant,” 
says Earl. “Now we are suf- 
fering again, and it has noth- 
ing to do with the brand this 
time—we’ve been substantial- 
ly hit because we’re so umbili- 
cally linked to tourism.” 

Still, Earl thinks the Plan- 
et can be saved. New open- 
ings are planned later this 
year: in Tokyo Disney and, in 
a major sign of optimism, 
Riyadh, Saudi Arabia—even 
though the Planet Hollywood 
franchise in Cape Town, 
South Africa, was bombed in 
1998, supposedly by mem- 
bers of Osama bin Laden’s al- 
Qaeda network. “Planet Hol- 
lywood has been through a 
lot,” Earl sighs, “[but] we’re 
very resilient.” m 


week’s most-watched show. 
IN MUSIC, crossover cowboy 
Garth Brooks (left) giddyaps 
to No. 1 on the Billboard album 
chart with Ropin’ the Wind. 
AND IN THE NEWS, media fire- 
cracker Clarence Thomas is 
two days from being sworn in | 
as the 106th justice of the 
United States Supreme Court. 
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